
per acre over a five-year period. The 
cost per acre of an 11-gang pull-behind 
is $1.73 compared to $3.45 for a gas-
powered 72-inch out-front rotary. 
This represents a 50 percent dif-
ference in cost per acre between the 
two mowing machines. 

That percentage of savings on the 
11-gang mower increases as the time 
period grows or if the mowing area 
becomes larger. For instance, the cost 
per acre for the same 80 acres over a 
10-year period on the 11-gang unit 
would decrease by 22 percent to $1.34. 

The cost per acre for the gas-
powered 72-inch out-front rotary 
would remain about the same over 10 
years for the same 80 acres. This is 

...a small machine can 
be more expensive to 
operate per year than a 
large one. 

because a rotary machine by nature 
wears out faster than a reel mower 
due to its constant high rpm operation 
and impact-style mowing. 

It is likely that a rotary mower 
would need total replacement over a 
10-year period with the given mowing 
schedule. This would mean that the 
percentage of difference in cost per 
acre between the 11-gang pull-behind 
and the gas-powered 72-inch out-
front rotary would increase to 61 per-
cent over 10 years. 

In the given example, each 25 cents 
saved .in cost per acre turns into a 
$10,000 savings over a 10-year period. 
Each $1 saved in cost per acre turns 
into a $40,000 savings over 10 years. 

These results show that a small 
machine can be more expensive to op-
erate per year than a larger one. 

When figuring out a long-term bud-
get, it may often be more economical to 
purchase a larger machine with greater 
horsepower and larger cutting width. 

However, if only a small area of 
mowing is required, or where maneu-
verability around obstacles or in tight 
areas is important, a small mower or 
c o m b i n a t i o n of large and smal l 
mowers will be more practical. 

The main question when purchas-
ing mowing equipment should be, 
"What can I get out of this machine in 
the long run?" 

By knowing your mowing require-
ments, you will be better able to eval-
uate mowing machinery based on 
durability, life expectancy, fuel effi-
ciency, quality of cut, cost per acre 
and cost per year. • 

All across America hun-
dreds of cities, large and 
small, are joining a growing 
movement...Tree City USA. 
From Manchester, Maine, to 
Pacific Grove, California, 
people are planting and car-
ing for trees. 

What is Tree City USA? It is a 
national urban forestry pro-
gram designed to make 
every community a better 
place in which to live. It is a 
proven p r o g r a m where 
American cities and towns 
are given the guidelines for 
effective urban forestry 
management. 

Be a part of this growing 
movement. Join New York, 
Chicago, Anaheim, Green-
leaf and Broken Bow and 
support Tree City USA where 
you live. 
For more information, write: 
The National Arbor Day 
Foundation, Nebraska City, 
NE 68410. 

The 
National 
Arbor Day 
Foundation 
Nebraska City. Nebraska 68410 



HELP WANTED 
According to an exclusive WT&T survey, today's cemetery manager 
faces a large problem in finding capable help. Low wages resulting 

from low budgets put the manager in an unenviable situation. 
by Ken Kuhajda, managing editor 

Labor, restrictive budgets and 
weather. Today's cemetery 
landscape manager faces prob-

lems in those categories, according to 
a recent exclusive WEEDS TREES & 
TURF s u r v e y . 

Today's cemetery manager is faced 
with unique landscape challenges, 
from rows of headstones that require 
special mowing to turf that is con-
stantly being dug up and reseeded-
because of grave digging. 

The job is challenging, the head-
aches that accompany can be substan-
tial, but the rewards are there. Why 
else would the average respondent in 
our survey have 15 years experience 
at his current cemetery? 

Train, train, train' 
By far the most pressing problem 
noted by 33% of the 56 respondents 
was lack of quality labor. Employees' 
skill levels usually match the low 
wage, noted several managers. 

One respondent was open to sug-
gestions about his employee prob-
lem. " W e have a high rate of 
employee turnover. We try to adjust 
wages so both the cemetery and em-

ployee are happy. We give all em-
ployees some degree of responsibil-
i ty," noted the manager. 

The same manager said he gives 
employees a daily list of tasks to be 
performed and an employee may 
leave once he completes the list. 

Still, he has not met total success. 
T 'm open to suggestions," he said. 

Another respondent said "keeping 
employees happy" is his biggest prob-
lem. He does that through "lots of lis-
tening, praise, and concern for their 
welfare." 

Yet another respondent quells his 
labor woes in a different way. "I hire 
as many retired and handicapped peo-
ple as possible," he said. 

When asked what he does to com-
bat his labor woes, one respondent 
said quite simply: "Tra in , train, 
train." 

The overall picture 
Our survey indicated an average of 
14.73 years at the same cemetery for 
managers. 

The survey also revealed: 
• an average developed acreage of 

65.3 and average total acreage of 107.5; 

• an average of one part-time and 
eight full-time employees; 

• an average yearly expenditure of 
$2,237 on turf and tree care, including 
$1,638 on pesticides; 

• an average annual equipment ex-
penditure of $6,991 (in this category most 
respondents said expenditures depend 
on need and age of equipment). 

The survey asked managers what 
types of chemicals they use. 

Their responses: 70% use turf fer-
tilizer; 43% use pre-emergent her-
bicides; 41% use post-emergent 
herbicides; 63% use non-selective 
herbicides; 13% use turf fungicides; 
27% use turf insecticides; 7% use tree 
fungicides; 27% use tree fertilizer; 
29% use tree insecticide; and 30% use 
plant growth regulators. 

"Most chemicals discolor or harm 
bronze memorials," said one respon-
dent. "Other than spraying with 2,4-D, 
we don't use chemicals." 

Another listed broadleaf weed 
control as his biggest problem. He 
uses chemicals under trees, around 
shrubs, ivy, and head stones, but 
says "thorough coverage is close to 
impossible. Also, the trees pick up 

Percen tage of c e m e t a r y managers 
using the l isted chemica ls . 

Pe rcen tage of c e m e t a r y managers 
using the l isted e q u i p m e n t . ^ 



TEXTRON 

Exclusive roller design fea-
tures bevelled edges to 
pucker-up' horizontal 

runners. 

The knife blades rotate 
through slots in the front roll-
ers, slicing horizontal runners 
before they lie down. 

The horizontal reel follows 
closely behind to clip grass 
while it's standing straight, 
for faster, truer greens with-
out lowering height of cut. 

The proof is in the putting. 
The Greens 

King® IV with the 
revolutionary new 
Turf Groomer™ 
greens conditioner 
has no equal for 
producing faster, 
truer greens, 
without lowering 
height of cut. 

This unique, 
patented greens care system, a 
Jacobsen exclusive, concentrates 
on troublesome thatch and hori-
zontal runners that can slow 
down putting, or even throw off 
putting accuracy. 

The front roller "puckers up" hor-
izontal runners and plant leaves, 
readying them for clipping. 

Then, the powered knife blades 

rotate through the slots in the 
front roller, cutting horizontal 
runners and removing thatch that 
can choke a green to death. 

The reel follows closely behind, 
neatly cutting the grass while it's 
still standing straight and true. 

The result: Faster, truer putting 
and healthier, hardier greens, 
ready for play And, you get all this Jacobsen Division of Textron Ine 

without reducing 
the height of cut. 

So, contact your 
Jacobsen Distribu-
tor to arrange a 
free demonstration. 
And, put this revo-
lutionary new 
greens care system 
to the test on your 
own proving ground. 

Finance plans available. Jacobsen 
Division of Textron Inc., Racine, 
Wl 53403. Telex: 264428. 
Greens King and Turf Groomer are trademarks of 
Jacobsen Division of Textron. 

C Jacobsen Division of Textron Inc. 1986 J-15-6 



Turf-Seed, Inc. offers qualified turfgrass consumers and associations 

Blueings mean 
cash in this 
exciting 
new program! 

These varieties have a 
redemption value of 
50<t each: 
Perennial Ryegrasses 
Citation II • Birdie II 
Omega II • Manhattan II 
CBS II blend • 2 DF 

Thousands of 
dollars have 
already been 
awarded! 
Some organizations that have received cash 
awards through this 

program: 
North Carolina State 
University 

HI-LO Desert Assn. 
New York Turfgrass Assn. 

Musser International 
Turfgrass Foundation 
Rocky Mountain 
Superintendents Assn. 
Some individual award recipients: 
Oregon Coast Fishing Trips: 
Lew Metts (formerly at Pinehurst C.C.) 
Pete Gerdon (formerly at 

Forest Oaks C.C.) 
Hubbard hams: 
Bob Comstock (C. and K. Seed 

Company) 

To redeem your Blue Tkgs, or to 
answer any questions, contact 
your distributor or: 

Tu rf Seed, Inc. 

Kentucky Bluegrasses 
Columbia • Midnight 
Challenger • Galaxy blend 
TM1 Fescues 
Olympic • Apache 
Triathalawn blend 
(Apache, Cimarron and Bonanza) 
Fine Fescues 
Shadow • Flyer • Fortress 
Hard Fescues 
Aurora • Waldina 
Sheep Fescue 
Bighorn 
Creeping Bentgrass 
Penncross • Penneagle 

Save Turf-Seed's Oregon Blue Tcigs 
. . . and watch the funding 
for your turfgrass project grow! 

P.O. Box 250, Hubbard, OR 97032 
503/981-9571TWX 510-590-0957 



Ask your Turf Products Distributor for 
SIGNAL If he doesn't carry it, call or write 
for more information and trial sample 

• Highly visible — see where you spray! 
• Save up to 1/3 in wasted chemicals! 
• No more skips and overlaps! 
• Indicates drift. Assures accuracy! 
• Water-soluble — totally compatible! 
• Temporary colorant — easily dissipates! 
• Highly concentrated — just 114 oz. treats up to 

one gallon of spray solution! 

IF YOU'RE NOT USING SIGNAL... 
YOU'RE PAYING FOR IT! 

SIGNAL 
I NEW SPRAY SOLUTION COLORANT 

PRECISION LABORATORIES, INC. / RO. Box 127 / Northbrook, IL 60065 / Toll free: 1-800-323-6280 / In Illinois: 312-498-0800 

Circle No. 130 on Reader Inquiry Card 

the chemicals." 
And one manager has drastically 

i n c r e a s e d p r o d u c t i v i t y through 
chemical use. "In the past we used 
edgers to clean but that is time-con-
suming and costly. We are now using 
post- and pre-emergent herbicides. 
This is a one-man job opposed to the 
three men we used with edgers." 

The survey also asked about equip-
ment use. Every cemetery manager sur-
veyed used at least one rotary lawn 
mower. The results in other categories: 
79% use blowers; 88% use chain saws; 
39% use edgers; 36% use irrigation sup-
plies; 18% use reel mowers; 80% use 
hedge pruners; 63% use tree pruners; 
46% use seeders; 77% use sprayers; 59% 
use spreaders; 39% use sweepers; and 
93% use string trimmers. 

The smallish budget 
Several respondents listed inade-
quate b u d g e t s as t h e i r b iggest 
problem, pointing to a lack of knowl-
edge among the people controlling the 
purse strings. 

Said one: "This is a church-owned 
cemetery. The biggest problem is 
making the trustees realize the ceme-
tery is not a poor cousin. We do the 
best job we can with the equipment 
supplied. 1 talk to every lot owner I 

can and suggest they increase their 
endowment for lot care." 

Said another: "We just don't have 
enough money to hire good help." 

Added a third: "Limited funding 
and the age of the cemetery are our 
biggest problems. Cemetery mainte-
nance is labor intensive. We are con-
stantly searching for the most efficient 
methods available (like) eliminating 

Perhaps another 
challenge facing 
cemetery managers is 
dealing with people in 
times of grief. 

trimming, using proper equipment, 
and using chemicals to reduce man-
hours where possible." 

In addition to limited budgets, re-
spondents mentioned weather as a 
huge headache. "The weather is quite 
a problem," said one. "By morning, all 
your plans can change." He said he 
has a back-up plan in case of poor 
weather. 

Weather can be problematic for 

Midwest and Northeast managers 
when they prepare for their biggest 
day—Memorial Day. 

"Prepar ing for Memorial Day 
weekend, our biggest and most signifi-
cant day of the year, begins in early 
spring as soon as the weather and 
grounds allow," said one manager. 
"Numerous other spring tasks must 
be performed within this crucial time 
period, while at the same time, we 
must keep pace with our present obli-
gations." 

A Midwest manager said trying to 
keep the cemetery looking it's best for 
Memorial Day is his greatest chal-
lenge. "We hire extra help and pray 
that the weather cooperates. Then we 
hope that the mowers and trimmers 
don't all break down at once." 

Another said weather creates 
problems when using liquid chemi-
cals for weed control. "You have to 
play the game with nature's rules," he 
wrote. 

Perhaps another challenge facing 
cemetery managers is dealing with 
people in times of grief. One manager 
related a lesson he has learned. "We 
realize people come first and then the 
maintenance." 

The survey received a 28 percent 
response rate. WT&T 



CEMETERIES: 
A different type 
of landscaping 
A feeling of comfort is the aim 
of memorial park superintendents. 
That means attention to 
fine details, like well-manicured 
headstones and trees. 

OAKWOOD MEMORIAL GARDENS 

Time marches on. 
Archibald Stadium in 

Syracuse, N.Y.—where football 
greats Jim Brown, Ernie Davis, 
Jim Nance, Floyd Little, and 
Larry Csonka used to romp— 
has been razed. The Carrier 
Dome has been "raised" in its 
place. 

And literally in the shadow 
of the new dome lies Oakwood 
Memorial Gardens, where 
president Jack Sloane realizes 
that time, indeed, marches on. 

Sloane, a 40-year cemetery veteran, will soon take with 
him the halcyon memories of sunny autumn Saturdays and 
Ben Schwartzwalder's Syracuse University football teams. In 
two months, he's turning operations of Oakwood Memorial 
Gardens over to son Greg. 

Sloane's face crinkles with a smile and his eyes light 
up remembering the Orangemen. "Friends would always 
ask to park at the cemetery so they could walk to games. 
So I saw most of the games, because somebody always 
had extra tickets in exchange for a good parking spot." 

Oakwood has the longer history (Oakwood was 
established in 1859, the university in 1870). And the 
cemetery's 200 acres sport 300 varieties of trees and 
shrubs, including a medisequoia tree whose seed came 
from Tibet and an out-of-place bald cypress which is 
normally indigenous to semi-tropical areas. 

"The State University of New York (SUNY) College of 
Environmental Sciences uses our cemetery for 
teaching," says Sloane. "One year, they found gypsy 
moths and they had the state come in and spray for us." 

Maintenance of the cemetery landscape is not easy, 
mostly because of vertical markers but also because of 
trees, shrubs, and rolling hills. 

"One year, a mower salesmen told me his machine 
could mow anywhere. I told him to try one of our hills, 
so he brought his mower out. I never heard from him 
again," Sloane remembers, the smile returning. 

Jack Sloane 

Tulip-lovers would appreciate Oakwood's landscape, 
where 2,500 tulips make their annual spring appearance. 

Another problem is the soil: clay over shale that 
drains well but is so hard that very little grows well. 

Oakwood maintenance crews man seven Excel 
Hustlers and one new Ferris Co. (Onieda, N.Y.) 60-inch 
riding mower. Twenty-one-inch Lawn Boy push mowers 
and plenty of string trimmers are also used by the eight-
person summer crew. 

Though Sloane hasn't used pesticides in the past, they 
have been implemented recently. 

"We've started a program for weed control," he 
observes. "We had a company fertilize and spray 2,4-D 
this spring. 

"We're also going to try some grass retardants on 
some of the older hillsides. 

"The last three or four years, too, we've been using 
Roundup around the vertical markers," Sloane adds. 
"We have kids with sprayers following our trimmers." 

Because of its reputation, Oakwood always displays 
plenty of flowers. "This year, we've planted more than 
2,500 geraniums, 500 narcissuses, 2,500 tulips, and $1,000 
worth of petunias and marigolds," Greg notes. 

The 40 years working for cemeteries (33 at Oakwood) 
have been good to the elder Sloane. He's met many 
notables, including Eleanor Roosevelt, who attended her 
son-in-law's funeral at Oakwood. Jack has also been 
president of the New York State Cemetery Association 
(1966) and the Syracuse Kiwanis (1967). He is current 
president of the New York State Turfgrass Association. 

"I've enjoyed every bit of my career," he concludes, 
wistfully looking out his office window to the cemetery's 
landscape. "The nice thing is that you meet a lot of 
people and you're not tied down to a desk." 

continued on page 41 



Our customers asked for a 
small-particle sulfur-coated 
urea fertilizer for use on 
low-cut turf... 



From LESCO, the company that listens and 
responds to customer needs, comes a com-
plete new line of small-particle sulfur-coated 
urea fertilizers. 
Specifically designed for low-cut turf, the new 
ELITE fertilizers from LESCO provide many 
more particles per square foot than coarser-
grade products that can cause speckling. 
That means consistent greening and a more 
uniform distribution pattern. In addition, the 
slow-release feeding provided by the sulfur-
coated urea insures steady growth and 
long residual. 

Shown is a half gram each of granular sulfur coated urea fertilizer 
(- 6/+16) and LESCO ELITE sulfur-coated urea fertilizer. 

The chance of mower pickup is virtually 
eliminated with ELITE fertilizers because the 
new small particles readily filter into the turf. 



And because LESCO manufactures its new 
ELITE fertilizers using sulfate of potash, 
there's more plant-available sulfur and low 
potential for bum. 

The fertilizer you've been waiting for is avail-
able now in six analvses: 21-0-16,19-0-19, 
15-0-30,12-24-14, 21-4-12 and 31-0-0. 

LESCO ELITE is available noiv in a variety oj analyses 

To order the ELITE fertilizer that best fits 
your needs, call us toll free today. 

I.KSCO KI.ITK Sulfur-Coaled I'rra 

(800) 321-5325 (800) 362-7413 
NATIONWIDE IN OHIO 

Circle No. 251 on Reader Inquiry Card 

LESCO. Inc.. 20005 Lake Road Rocky River. Ohio 44116 »216; 333-9250 



They are long, the days 
of splendor in the grass. 

But only if you make 
short work of the grubs. 

Grubs. The spoilers. Once they move in, they'll 
make short work of your turf. 

Thke care of the grubs before they get a 
chance to do any damage with ®OFTANOL 2 
insecticide. 

OFTANOL 2 applied after egg hatch 
and prior to visible damage, kills any existing 
grubs, and with its lasting residual power, it 

makes sure they don't come back. 
And OFTANOL 2 has no offensive odor. 
For pre-damage control of turf-damaging 

insects, no other product is more effective or 
more economical than OFTANOL 2. 

OFTANOL 2. Because the days of splendor 
in the grass were meant to be long. Always 
read the label before use. 

Mobay Corporation 
Specialty Products Group 
Box 4913, Kansas City, Mo. 64120 

OFTANOL is a Reg TM ot the Parent Company of Farbenfabriken Bayer 
GmbH, Leverkusen. 

OFTANOL 2. 
IT STOPS THE SPOILERS. 


