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Water passes east 1 y through highly permeable
Duon Weed Control Mat.

¢ AN
Just blow through Duon to see how easily
air passes through it.

Theproofis stronger, longer lasting plants
with DUON Weed Control Mat.

Both water and air pass easily through Duon
Weed Control Mat, made of Phillips Fibers non-
woven polypropylene. As a landscaper, you know
how important that is to a plant’s root system and to
the future well-being of your big landscape jobs—
especially those you use as references.

When water and air can't get through, plants
die. Black plastic won't work for the long-term. And
woven polypropylenes are nowhere near as perme-
able as nonwovens. For example, the air permeabil-
ity for nonwoven Duon is about 14 times greater
than for woven polypropylenes and the water

MARKETED THROUGH: 8923 South Octavia

BI nhss Bridgeview, IL 60455
U (312) 430-2025

On the West Coast

BRUCE KING & CO.
1055 Bertelsen Rd. « Eugene, OR 97402
(503) 485-0050

PHILLIPS

permeability for Duon is about 10 times greater.

Put our words to the test. Hold Duon under
running water, then take another piece and breathe
through it. Then try the same test with a competitive
weed control mat.

When covered from sunlight, Duon is virtually
permanent. It allows plants to thrive and impedes
about 95% of weed growth (in most areas). It also
keeps mulch from going down into the soil.

For your quality landscape jobs, order Duon.
For further information, call Phillips Fibers
(803) 242-6600.

PHILLIPS FIBERS CORPORATION

A SUBSIDIARY OF PHILLIPS PETROLEUM COMPANY

TEXTILE NONWOVEN FABRICS MARKETING
P.O. BOX 66, GREENVILLE, SC 29602
(803) 242-6600

*Trademark Phillips Petroleum Compary
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TABLE 1
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Patch Diseases of Turfgrasses

Disease and Season
of Occurrence

I. WINTER se——

Susceptible Grasses

Incitant

Spring Dead Spot
Typhula Blight

Fusarium Patch

Sclerotinia Patch

Winter Crown Rot

Il. SPRING AND FALL

Bermudagrass

annual bluegrass, Kentucky bluegrass,
perennial ryegrass, red fescue, tall
fescue

annual bluegrass, bentgrasses,
Bermudagrass, Kentucky bluegrass,
red fescue, ryegrasses, tall fescue

Kentucky bluegrass, red fescue,
perennial ryegrass

creeping bentgrass, Kentucky
bluegrass, red fescue, tall fescue

Necrotic Ring Spot

Take-All Patch
(Ophilobolus Patch)

Rhizoctonia Yellow
Patch

Corticium Red Thread

Liminomyces Pink Patch

1 SUMMER  c———

bentgrasses, Kentucky bluegrass, tall
fescue, red fescue, chewings fescue,
ryegrasses

bentgrasses, Kentucky bluegrass, red
fescue, tall fescue, ryegrasses

creeping bentgrass, Bermudagrass,
Kentucky bluegrass, tall fescue, zoysia

bentgrasses, Bermudagrass, Kentucky
bluegrass, red fescue, perennial
ryegrass

red fescue, perennial ryegrass

Fusarium Blight

Sclerotinia Dollar
Spot

Sclerotium Blight

Pythium Blight

Rhizoctonia Blight
(Brown Patch)
Melanotus White Patch

Senescence Syndromes:
“Summer Patch”

bentgrasses, Bermudagrass,
centipedegrass, Kentucky bluegrass,
red fescue, tall fescue, ryegrasses

bentgrasses, Bermudagrass, Kentucky
bluegrass, red fescue, centipedegrass,
zoysia

bentgrasses, Bermudagrass, Kentucky
bluegrass.

bentgrasses, Bermudagrass, Kentucky
bluegrass, red fescue, tall fescue,
ryegrasses, zoysia, St. Augustinegrass
bentgrasses, Bermudagrass, Kentucky
bluegrass, red fescue, tall fescue,
ryegrasses, zoysia, St. Augustinegrass

tall fescue

Kentucky bluegrass
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Leptosphaeria korrae in certain areas
Typhula incarnata
Typhula ishikariensis

Fusarium nivale

Myriosclerotia borealis

Coprinus psychromoribidus

Leptosphaeria korrae

Gaeumannomyces graminis var.
avenae
Rhizoctonia cerealis

Laetisaria fuciformis

Liminomyces roseipellis

Fusarium culmorum
Fusarium poae

Sclerotinia homoeocarpa

Sclerotium rolfsii

Pythium ultimum
Pythium aphanidermatum

Rhizoctonia solani

Melanotus phillipsii

High air temperature stress +
Phialophora graminicola (?)



MARKETING AND BUDGETING o
SALES TRAINING e

VALUING A LAWN SERVICE COMPANY
DEVELOPING AN ADVERTISING PLAN

1986 PLCAA ProManager Seminar Series
Focuses on Growth and Profitability

FACULTY
John Linkhart

Currently the owner/operator of
Hart's Lawn Service as well as a
senior consultant for AGMA,
Linkhart was formerly the V.P
Operations for Perf-A-Lawn. He
has been involved in every aspect
of operations from both the
standpoint of an owner as well as
operating his division for a major
national company.

Rudd McGary

A senior consultant with AGMA,
Dr. McGary was formerly on the
marketing faculty at Ohio State
He has been involved with
marketing and management in the
Lawn Care Industry for eight
years, helping design both
marketing and management
systems for a wide variety of over
50 companies in the industry

Bob Robinson

Robinson is a senior consultant
with AGMA as well as running his
own mulch company. Formerly
Robinson was in charge of all
agronomic programs for
Chemlawn, which included both
the selection of materials as well
as assessing operating costs

Ed Wandtke

Currently a senior consultant with
AGMA, Wandtke was the

Corporate Finance Manager for
Chemlawn. A CPA, Wandtke works
primarily in the areas of finance
and accounting for AGMA with a
broad-based background in all
operating areas of lawn care

The Professional Lawn Care Association of
America announces the 1986 PLCAA
ProManager Seminar Series. This new
seminar series . . .

® Directly applies to your growth, your profitability

® |s designed for the lawn care owner/operator.

® [s specifically tailored to green industry needs.

® Offers solid, detailed management guidance,
professional techniques, and skills that yield
immediate results.

The four separate seminars are:

MARKETING AND BUDGETING

® Dallas — January 6 - 8

® Newark — January 9 - 11

¢ Atlanta — January 13 - 15

® Cincinnati — January 16 - 18

This intensive two and one-half day seminar gives
attendees a solid foundation in professional, proven
methods for the ownership/management of a lawn
service company. Course highlights include: e The
Importance of Planning e Corporate Philosophy and
Management e Marketing and Sales Planning e Sales
Projections ® Customer Retention ® Cash Managemente
Budgeting Preparation ® Cash Flow Statements

VALUING A LAWN SERVICE
COMPANY TO BUY OR SELL

® Chicago — January 23 - 24
® Atlanta — February 3 - 4
® Philadelphia — January 20 - 21

Thinking of buying or selling a lawn care business? This
two-day program offers professional guidance on how to
get the maximum return when you sell, or the most for
your money when you buy. Subjects covered include: ®
Planning to Buy or Sell ® Evaluating a Company e
Developing a Buy or Sell Strategy ® How to Recognize an
Opportunity ® Determining a Price

SALES TRAINING FOR THE
LAWN SERVICE PROFESSIONAL

® Baltimore — February 10 - 12
® Chicago — February 19 - 21
® Detroit — February 26 - 28
® Sturbridge, MA — March 3 - 4

Not a “natural born” salesman? Learmn how to be
something better — a professional salesman. This two
and one-half day seminar supplies a solid understanding
of the sales process and how to work with customers
effectively. Among the subjects covered: ® Marketing and
Sales Preparation ® Sales Psychology and Theory e
Interviewing ® Motivation ® Closing a Sale

DEVELOPING AN
ADVERTISING PLAN

¢ Atlanta — January 20 - 22
® Chicago — January 27 - 29

Effective advertising is crucial to success in the lawn care
business. The objective of this two and one-half day
seminar is to equip the owner/manager of a small lawn
care company with the knowledge for making sound
decisions in the advertising marketplace, incuding cost-
effective choices and generating the highest response
per dollar spent. Subjects covered include: ® Choosing
the Right Medium e Costs of Various Media @ The
Importance of Timing ® Positioning Through Advertising
® Projecting an Image Through Advertising ® Consumer
Behavior and Advertising

Advance registration: To register, mail the registration
form below or call PLCAA at (404) 977-5222.

Arrangements for Attendance: Lunch is included in the
registration fee for each full day of the seminar. All other
meals and housing are the responsibility of each
individual attending the seminar. Travel and lodging
information will be provided upon receipt of registration
form.

REG!STRMION PORM (Please print clearly)

Please register me in the seminars checked below:

MARKETING AND BUDGETING

Seminar fee: $495 ($395 if PLCAA Member).
Additional registrants $200 each.

O Dallas (Jan. 6-8)

0 Newark (Jan. 9-11)

0 Atanta (Jan. 13-15)

0O Cincinnati (Jan. 16-18)

VALUING A LAWN SERVICE COMPANY

Seminar fee: $595 ($495 if PLCAA Member).
Additional registrants $250 each.

0 Chicago (Jan. 23-24)
0 Adanta (Feb. 34)
0 Philadelphia (Jan. 20-21)

SALES TRAINING

Seminar fee: $395 ($295 if PLCAA Member).
Additional registrants $150 each.

[ Baltimore (Feb. 10-12)

O Chicago (Feb. 19-21)

[ Detroit (Feb. 26-28)

[ Sturbridge, MA (March 3-5)

DEVELOPING AN ADVERTISING PLAN
Seminar fee: $495 ($395 if PLCAA Member).
Additional registrants $200 each

0 Atanta (Jan. 20-22)

0O Chicago (Jan. 27-29)

ADDRESS

A e it DA commpe I i

a2 e S e SRS R SRR S

Attach list of additional names
[0 Check if PLCAA member
[0 Send me information on PLCAA membership.
Mail check or money order along with registration form
to:
Professional Lawn Care Association of America
1225 Johnson Ferry Road, NE

Suite B-220
Marietta, GA 30067






You're responsible
for acourse worth millions.

Sod webworms should be the

least of your worries.

What's it going to be this year?

The usua% sod webworms,
billbugs, chinchbugs and grubs?
Or perhaps nasty surprises like
armyworms Oor cutworms’

As if this time of year isn't busy
enough without insect problems,
that's when they hit you.

SEVIN® brand SL carbaryl
insecticide hits them back. Hard.

Without clogged nozzles or
tank-mix problems. Without cor-
roding equipment. And without
protective gloves or masks.

As a water-based sprayable
formulation, SEVIN® brand SL is
easy to handle, mix and dispose of.
So with the time available for appli-
cation, you spend more time spray-
ing. Less time re-filling.

Tried, tested, trusted
SEVIN® brand SL carbaryl liquid

effectively controls over 25 common
turf insects, including sod
webworms, white grubs,
chinchbugs, billbugs,
crickets, even ants, ticks
and fleas.

SEVIN* brand
carbaryl kills insects on con-
tact as well as by ingestion.
So you get extended resid-
ual action whether pests

-

are feeding or not. And SEVIN*
brand carbaryl gives you the peace
of mind that comes from knowing
it’s used for insect control on pets,
poultry and even some game%eirds

So it’s ideal for insect control in
golf courses, parks, and other recrea-
tional turf areas used by people.

In fact, you can put greens, fair-
ways and other golf course areas
treated with SEVIN® brand SL back
into play as soon as the spray is dry.

ou keep more turf area in use.
And to the people who play your
course, that's important.

Dependable SEVIN® brand

SEVIN® brand carbaryl is bio-
degradable in the environment.
And there's no harsh odor to
annoy players.
g VIN* brand carbaryl insecti-
cide is registered not just for turf
but also trees, shrubs, and flowers.
So you don't need to
keep track of a large
inventory of different
insecticides.

Ask your turf chem-
icals supplier about
SEVIN® brand SL car-
baryl insecticide. It can
help put your pest prob-
lems into perspective.

From the turf care group at Union Carbide

Always read and follow instructions on label. ©1984 Union Carbide Agricultural Products Company, Inc. SEVIN® Brand Carbaryl Insecticide is a registered trademark of Union Carbide

Circle No. 162 on Reader Inquiry Card



SPRING PATCHES, from page 90

causes necrotic ring spot.

None of the currently available
fungicides are effective in controlling
take-all patch. The most appropriate
approach to dealing with disease out-
breaks is to follow management prac-
tices designed to promote early
recovery of the turf,

Rhizoctonia yellow patch

Rhizoctonia yellow patch,caused by
Rhizoctonia cerealis, can be destruc-
tive to Kentucky bluegrass, but causes
only slight to moderate damage to
creeping bentgrass, tall fescue, ber-
mudagrass, and zoysiagrass.

In the early stages of disease devel-
opment, the affected turf develops
light green to distinctly yellow-green
patches two-to-three inches in diame-

...patch diseases can be
brought on by a variety
of causes other than the
pathogenic activity of
microorganisms.

ter. As the disease progresses in Ken-
tucky bluegrass, the color of affected
areas fade to a light tan to brown and
the size of individual patches may ex-
tend up to three feet wide.

With bentgrass, tall fescue, bermu-
dagrass, and zoysiagrass, the color of
the patches may remain yellow-green
for several weeks, but fail to turn
brown. Eventually, these plants may
fully recover.

The “frog-eye’ symptom pattern of
distinct rings of yellow-green to
brown grass with center areas of
healthy-appearing grass is common
for rhizoctonia yellow patch.

These patches often have a pro-
nounced sunken appearance due to
the rapid decomposition of the thatch.

Under conditions favorable for de-
velopment of the disease, the leaves of
the plants near the margins of patches
will frequently have a characteristic
reddish to reddish-purple tint, begin-
ning at the leaf tip and moving pro-
gressively toward the sheath.

Another characteristic feature of
diseased leaves prior to complete
blighting is the presence of tan lesions
with dark brown borders.

Considering that many of the field
symptoms of rhizoctonia yellow patch
and necrotic ring spot overlap and
that both diseases can occur in the
same location and at the same time of
the year, laboratory examination of
crowns and roots of diseased plants
for the presence of the characteristic
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rhizoctonia mycelium is advisable.

The development of rhizoctonia
yellow patch is favored by cool wet
weather, primarily the 40 to 60 de-
grees F range.

When the leaf symptoms are in the
early chlorosis stage of development,
symptoms will disappear if tem-
peratures drop below 40 degrees F or
go above 75.

However, if the temperatures
stay within the 40-60 degree range,
the disease will progress to foliar
blighting.

Attempts to control this disease
with applications of fungicide have
met with little success.

Research at Ohio State University
has shown that Adelphi, Cheri, and
Touchdown Kentucky bluegrasses
are highly resistant to rhizoctonia
yellow patch.

In the event of severe disease dam-
age, overseeding the affected area
with one of these cultivars will pro-
vide some protection against major
outbreaks.

Corticum red thread

Corticium red thread has the distinc-
tion of being the first recorded foliar
disease of turfgrass.

The fungus that incites the disease
(Laetisaria fuciformis) was first ob-
served on ryegrass in Australia in
1854. Red thread was first reported in
the U.S. in 1931

In overall view, corticium red
thread is seen as irregularly-shaped
patches of blighted turfgrass, ranging
in size from two inches to three feet in
diameter. In large affected areas, the
patches have a generally ragged ap-
pearance due to a fairly high popula-
tion of unaffected leaves.

The disease is confined to the
leaves and leaf sheaths only. At the
points of infection, there are small,
water-soaked spots which rapidly en-
large, covering a large portion of the
leaf or leaf sheath.

As these water-soaked lesions en-
large, there begins a general drying
out of the affected tissue, and subse-
quently, a gradual fading to a tan color
that eventually involves the entire
leaf.

Under favorable conditions for dis-
ease development, the leaves may be
completely covered with the pink gel-
atinous growth of the pathogen.

Field diagnosis of corticium red
thread is easiest when the disease isin
the final stages of development. At
thistime, the leaves are terminated by
fine, thread-like structures, '/ to '/s-
inch in length that are a distinctive,
bright, coral-pink color.

In recent years, another disease
has been described that has many of

the field diagnostic features of cor-
ticium red thread. The disease, Lim-
onomyces pink patch, isincited by the
fungus Limonomyces roseipellis.

It is believed only to occur on pe-
rennial ryegrass and creeping red
fescue.

The main field pattern that dis-
tinguishes this disease from corticium
red thread is that the coral pink tend-
rils at the leaf tips that are so charac-
teristic of red thread are absent.
Otherwise, many of the field diag-
nostic features are identical.

Limonomyces pink patch cannot
be controlled with the the fungicides
that are effective against corticium
red thread. Thus, in cases where the
reddish threads are not present, sam-
ples should be collected and sent to a

...the primary field
diagnostic features for
many of the patch
diseases closely
resemble each other.

laboratory for verification of which
fungus species is actually inciting the
disease in question.

Optimum weather conditions for
the development of corticium red
thread are air temperatures in the
68-75 degrees F range, coupled with
prolonged periods of rainfall.

Nitrogen fertilization has a very
pronounced effect on the develop-
ment of this disease. The incidence
and severity of red thread is much
lower when the plants are grown un-
der high nitrogen fertilization.

Of the cultivated turfgrasses that
are susceptible to corticium red
thread, perennial ryegrass, creeping
red fescue, and Kentucky bluegrass
are most vulnerable.

With the perennial ryegrasses, the
cultivars Linn and Citation are among
the most resistant, while Pennfine,
Omega, Manhattan, and Caprice rank
with the most susceptible.

The fungicides Bayleton, Cleary
3336, Fungo 50, and Daconil 2787 are
labeled for control of corticium red
thread.

For optimum effectiveness, these
materials should be used in con-
junction with a program of nitrogen
fertilization that is at the upper
level of recommended pounds of
available nitrogen per unit of turf
area. WT&T

Next month, Dr. Couch examines
summer patch diseases.




You're looking at a picture,
not of a place, but of an idea:
ORTHENE' Tree and Orna-
., mental Spray, and why it
means so much to profes-
sional gardeners, nursery-
men, arborists and golf
course superintendents.

ORTHENE offers blanket
protection against an amaz-
ing variety of insect pests.It's
cleared for use on a long list
of trees and plants, from
orchids to roses to ponderosa
pine, even for turf. Cleared
last year for use against turf
insects, ORTHENE* has just
been okayed for mole crickets
in Florida—the main enemy
of professionals’ healthy
greens and fairways.

By using ORTHENE, one

110 KINDS OF PLANTS.
43 TYPES OF INSECTS.

1SPRAY.

spray lets you Kkill pests like
tent caterpillars, whiteflies,
Japanese beetles and thrips
on contact. Plus it provides
lasting residual action
against other insects from
aphids to scale crawlers to
sod webworms. It's a great way
to make the whole job of pro-
tecting flowers, trees and turf
simpler, and more effective.

If you're a professional
in the plant care industry,
ORTHENE can actually make
it easier to do a better job of
protecting plants.You ought
to know more about it. To find

out, send in this coupon.
*ORTHENE 75 S Soluble Powder (Florida SLN).
Avoid accidents: For safety, read the entire
label including precautionary statements.
Use all chemicals only as directed. Copy-
right € 1985 Chevron Chemical Company.
All rights reserved.
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Lee Sutherland

Chevron Chemical Company
575 Market Street

San Francisco, CA 94105

Please send me more informa-
tion on ORTHENE.

Company i

Street Address

City

State



TO TRAIN OR NOT?

A booming green industry is becoming more competitive.
Those who train employees may have an edge. Or do they?

The green industry is just now realiz-
ing the value of training courses.

We see trade magazine articles on
the use of training systems to bring
personnel into full production more
quickly. Whether you are a golf
course superintendent, a lawn care
operator, or are working in lawn
maintenance, the need for some type
of systematic training becomes more
and more important as market pres-
sure in the green industry increases.

You can only maximize your per-
sonnel investment after you've prop-
erly trained your employees.

OJT training

The old style of training, still very
much alive today, is called either ap-
prenticeship or OJT (on-the-job
training).

A new employee learns from an ex-
perienced one. Generally this is ac-
complished while doing the actual
work required for the position.

However, there are some issues to
consider with this method.

First, does the person doing the
training have any teaching skills?
They may, but certainly they weren’t
hired as a teacher.

Second, is there a systematic train-
ing process that goes on during this
OJT? Most often there is not.

Third, is everyone in the company
aware of the particular tasks and re-
sponsibilities of their position? Usu-
ally not unless there is a central effort
to educate and train.

Given the drawbacks of appren-

Wandtke and McGary are senior consultants with
All-Green Management Associates in Columbus,
Ohio. Dr. McGary focuses on marketing and man-
agement issues. Wandtke focuses on operations
and financial questions.
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by Rudd McGary and Ed Wandtke

MANAGEMENT

¥ |

IN BUSINESS

ticeship training, you should look at
how to set up a training system which
can be used to help train personnel
more effectively. The system will
help reduce employee turnover and
increase the contribution of each indi-
vidual to the company.

Here are some key points in setting
up a training system (warning- it may
look simpler than it actually is):

1. Define the reasons for the train-
ing. Are you doing it to set the lowest
acceptable levels of performance for
the personnel? Is it to infuse new infor-
mation into the organization? Is the
training to raise the current level of per-
sonnel to a higher plane? Is is done to
make the personnel more efficient in
current positions? Why are you doing
it? If you can’t answer this basic ques-
tion, don't bother to train. It will be
expensive, and training for training's
sake is a waste of effort and capital.

2. Define the specific objectives of
the training. Each training course
should have a concrete educational
objective before beginning. Without
an educational objective you won't
know if the training is beneficial.

3. Assess the resources available
for doing the training. You may find
that you have valuable resources in-
side your own organization. If you
don't have someone qualified to teach
the course, go outside the organiza-
tion. It may cost more but at least the
training will be done professionally.
In many cases training done by out-
side resources is better received than
training done by in-house personnel.

4. Determine the sequence of train-
ing. Training for companies should be
sequenced so that one course can lead

to another. If you're only going to do
one course a year, thisisn't a problem.
If you can relate everything you de-
sire to your personnel in one course,
call us. We can use someone who can
do that. We can't.

5. Determine the dates and costs of
the training. In the green industry,
much of the training is done in the off-
season. This is often the best time to
bringall the personnel together and to
have them free of outside pressures.
This is particularly true if you're
going to do longer two- and three-day
courses. You might also consider
some short courses during the season
when the information given in the
course is more immediately
applicable.

Costs of the training involve the
teaching staff, the facilities to be used,
and time spent by the personnel in the
course. Each of these is important in
assessing the total expenditure for
training.

6. Design the materials to be used
in the training. Will you have man-
uals? Will the instruction be pri-
marily verbal? Will you use audio-
visual devices? Will you be doing
hands-on training? Just how will the
information be delivered? Answering
these questions will help the instruc-
tor be effective during the
presentation.

7. Finally, you must have some sort
of assessment of the training. This is
the one aspect of training that is most
often overlooked. Many companies
have training programs and then fail
to assess their effectiveness. If you can
set educational objectives you should
be able to construct some means of
assessing how well the participants
learned the materials. Failure to do
this may mean that you're simply giv-
ing courses which no one under-
stands. That's expensive.

What type of organizations need
training? All of them.

The green industry is growing, as is
competition and costs.

Effective training systems will bet-
ter assist in preparing personnel for
their jobs and if done correctly,
should be beneficial to both the par-
ticipants and the company.  WT&T
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Trenchmaster takes the sweat out of burying water pipe, cable, and small gas lines; saves time
and money making trenching a very quick and easy one man operation. Trenchmaster will dig 5 -
25 feet per minute leaving a trench 12" - 2" wide, 7" deep, with all the dirt piled neatly beside
the trench for ease of refilling; giving the most professional look possible, with virtually no
damage to the turf.

Trenchmaster can be easily loaded by one man and features a heavy-duty industrial-commer-
cial series Briggs and Stratton 5 hp. motor, replacable steel alloy tips, all steel construction, and
is designed for maximum use with minimum maintenance.

Interested Dealers

BROWN or Dgxittt:ors

MANUFACTURING CORPORATION 2 0 5 I 7 9 5-6 6 0 3

ROUTE 3 - OZARK, ALABAMA - (205) 795-6603
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ALCA Student Field Days, April 4-6.
Oklahoma State University, Still-
water, Okla. Contact Kelly Keith, OSU
Dept. of Horticulture and Landscape
Architecture, 360 Ag Hall, Stillwater,
OK 74078.

Southern Tree Workshop, April 14-16.
Cypress Gardens, Cypress Gardens,
Fla. Contact Jack Siebenthaler, PO
Box 6524, Clearwater, FL 33518, (813)
446-3356.

Southeastern Turfgrass Conference,
April 21-22. Coastal Plain Experiment
Station, Tifton, Ga. Contact Glenn W.
Burton, (912) 386-3353.

Landscape Industry Show, April
23-25. Long Beach Convention Cen-
ter, Long Beach, Calif. Contact Sharon
McGuire, show coordinator, CLCA
Headquarters, 2226 K St., Sacramento,
CA 95816, (916) 448-CLCA.

National Institute on Park and
Grounds Management Regional Con-
ference, April 28-29. Reno, Nev. Con-
tact regional conference, Box 1936,
Appleton, WI 54913, (414) 733-2301.

THE WEEDS TREES & TURF
BUYER’'S GUIDE WANTS YQU!

If you've never been listed in the Buyer's Guide, complete and
return this coupon. We'll send you a questionnaire to fill out to
make sure you are included.

HBJ Directory Dept., ATTN:
120 W. Second St.
Duluth, MN 55802

Return To: Judy Aspling

What service does your company provide to the industry?

Company Name
Address —

City/State/Zip — s
Phone Number

Signature
Date

Thank You!

You'll find Solo sprayers out-
performing competitorsin
every field. From fruit and
vegetable growing to nur-
sery and garden supply
operations. Fromsmall yards
tolarge municipal and indus-

All-plast
Write for details

SoloInc., P.0O. Box 5030,

Kleinmotoren Gmbh. Post-

Newport News, Virginia
e 23605-0030U.S.A. or Solo

ic.Noncorrosive.
Dealer inquiries welcome.

on

the full line of Solo spravers:

trial complexes. Sprayersin backpack, or hand-
carried models areideal for applying fertilizers,
herbicides, pesticides, and other formulas.

fach 20, D-7032 Sindelfingen
6, West Germany.

"The One That Does It All”
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