


Dursban can make 
call-backs 

a thing of the past 
There's a phone call you shouldn't 

have to take ever again. The one that calls 
you back to redo a lawn or turf job. The 
one that costs you dearly in labor, t ime 
and gasoline, riot to ment ion the highest 
cost of all —the unhappy customer. 

You can put all that behind you by using 
DURSBAN* insecticides. Because once you 
use DURSBAr i you can be sure you're 
getting up to eight weeks of tough, broad 
spectrum insect control. 

You can count on DURSBAN 2E and 
4E liquids or new 50W wettable powder to 
knock out the toughest and most persistent 
outdoor insects. DURSBAN gets them all., 
sod webworms, armyworms, chiggers, chinch 
bugs, clover mites, crickets, ants, grass-
hoppers, mosquitoes, grubs, turfgrass 
weevils, bil lbugs and more —the first t ime 

around. It's hard to find an insect that 
DURSBAN insecticide won't control. 

Unlike slower acting insecticides, 
DURSBAN goes to work as soon as applied 
...spring, summer or fall. And for as little 
as $3.50 per 10,000 square feet of lawn 
or turf, it's a lot cheaper than the cost 
of call-backs. 

With DURSBAN insecticide on the job, 
more of your calls will be for repeat and 
new business. While call-backs become a 
dusty memory. 

Give your Dow distr ibutor a call for 
DURSBAN insecticide. Also ask about the 
"DURSBAN delivers the goods" incentive 
program. Be sure to read and follow all 
label directions and precautions. Agri-
cultural Products Department, Midland, 
Michigan 48640. 

DURSBAN 
Does it right the first time. 

Dow Chemical U.SA 
•Trademark of The Dow Chemical Company 
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Q C 1 9 8 4 Edition 
U V of the 
WEED CONTROL GUIDE 
Updated and expanded, this 
valuable reference now has 
roadside and aquatic weed 
control sections in addition to 
turf and landscape sections. 
You'll want to save this 
reference for all your questions 
about weed control methods and 
suppliers. 
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of Boom Sprayers 
A hand-held meter can provide 
nozzle outputs in an instant. 
Michigan State University 
Assistant Professor Bruce 
Branham also provides tips on 
checking spray pattern overlap 
and nozzle wear. 
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Flowers and Design 
Design flower beds now and 
place your order ahead of time. 
Use this guide to find low 
maintenance or improved types 
of bedding plants. 
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v O Pushing 
Turfgrass To the Limit 
Private clubs are leaning on 
superintendents to speed up 
greens to tournament pace. 
Superintendents, university 
specialists, and USGA Green 
Section staff give their opinions 
on the risks versus the benefits 
of fast greens. 
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POWER 180 
combinat ion of t he three. There is a 2-range 
hydrostat ic transmission wh ich af fords mow ing 
speed as wel l as transport speed to insure 
m in imum travel t ime between the job sites. The 
Hydro-Power 180 offers year-round versati l i ty 
w i t h a 2-stage 66" snow blower and heated cab. 

Pl l l^ / i l f i l ls ju i f fs 18155 Edison Avenue 
Manufactured by Chesterfield, Mo. 63017 

Your search for a high capacity mower encom-
passing a one man operation is now concluded. 
The Hydro-Power 180 w i t h it 's 15 foo t hydrauli-
cally driven rotary moWer has a mow ing capacity 
of up to 11 adres an hour whi le incorporat ing rear 
wheel steering for max imum maneuverabil i ty. 
Cut t ing units are designed for max imum floata-
t ion and may be used individually or in any 



PREVENTIVE TREATMENTS WITH BAYLETON CAN KEEP YOUR 

Fungi. Never have so many been fought off 
for so long by one product. ®BM£TON Turf 
fungicide, now in water dispersable granular 
form for less dust and easier measuring. 

It works. 

Preventive or curative applications 
of BMETON give grass the guts to resist 
dollar spot, copper spot, powdery mildew, 
red thread, and rusts. Preventive applica-
tions of BWLETON will effectively control 

anthracnose/Aw annua decline, stripe 
smut, Fusarium blight, Fusarium patch, 
plus pink and gray snow mold. Control lasts 
up to 30 days or longer, depending on envi-
ronmental conditions. Use it on greens by 

BAYLETON is a Reg. TM of the Parent Company of Farbenfabriken Bayer GmbH, Leverkusen. 



TURF'S GREEN BEAUTY FROM TURNING INTO BROWN UGLY. 

all means—and fairways, too. With its last-
ing residual action, it provides the most 
cost effective control for summer diseases. 

IWLETON works so well for so long 
because it gives you systemic activity through 

both foliar and root uptake. Use recom-
mended rates and follow label directions. 

&WLETON Turf fungicide. It can 
prevent your turf's green beauty from 
turning into brown ugly. See your turf 
chemicals distributor. 

Mobay Chemical Corporation 
Specialty Products Group 

Box 4913, Kansas City, MO 64120 



NEWS/TRENDS WT&T 

Na-Churs goes after ChemLawn 
"Our corporate objective is to be number two (in the lawn 
service industry) within the next five years," Peter Moore, 
manager of lawn and garden care for Na-Churs boldly stated 
recently. 

Na-Churs, a fertilizer manufacturer, will launch four 
branches in Ohio this summer. The company is based in Mar-
ion, OH. ChemLawn, number one, is based in Columbus, OH. 

That seems like a pretty tough goal, to approach Chem-
Lawn's $180 million plus in lawn care within five years, 
especially when existing companies are closer in sales and 
going full speed, including Lawn Doctor, Ever-Green, and Tru-
Green. 

It's not the first time a manufacturer attempted the market. 
Barefoot was owned at different times by O.M. Scott and The 
Toro Co. Sears tried lawn care for two years and backed out. 

The question is, can a manufacturer or supplier manage a 
service company? Were Scotts and Toro premature with Bare-
foot? Did Sears give up too quickly? 

Na-Churs thinks it has the twist to make it happen. 

1984 will be lawn care year 
The excitement in the Green Industry this year will be cen-
tered on the lawn care industry. 

At this moment, we are aware of at least six large companies 
ready to invest or expand in lawn care. One is British and the 
rest are U.S.-based. 

We can't tell you the British company yet, but it makes you 
think of the opera. 

The U.S. companies include Na-Churs and True Value hard-
ware. Two other diversified companies are ready to jump in 
and two mid-size lawn care companies are preparing to go 
public. 

We expect a great deal to happen in the next few weeks. 
We'll tell you as soon as we can. 

Industry suppliers hire celebrities 
Arnold Palmer did such a good job for Loft's Seed Co. that The 
Toro Company has hired him to help promote its products. 
Maybe we'll soon see an 4 Arnie' mower since Loft's introduced 
Palmer perennial ryegrass last year. 

Estech already has Jack Nicklaus under contract for its Vig-
oro line and may use him for its Par-Ex professional fertilizer. 

Sports celebrities help distinguish the professional turf mar-
ket from agriculture. Roy Clark or Jerry Clouwer can't sell grass 
seed or mowers like they can ag products. It's a sign that turf is 
growing up and able to stand on its own, apart from agriculture. 
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COLUMBIA 
balances your turf grass blend or mixture 

MIXTURES 

Columbia qualifies for 
Turf-Seeds blue tag award ^ 
program. Ask your distributor 
for details. H I 

BLENDS 
Produced and marketed by 

Turf-Seed, Inc. 

P.O. Box 250 
Hubbard, OR 97032 
503/981-9574 
TWX 510-590-0957 

Columbia produces quick, dense, quality turf for better profit 

For over 15 years Columbia Kentucky 

Bluegrass has built a reputation as the 
backbone of quality sod mixtures around the 
country. With Columbia's resistance to 
Fusarium blight, you'll often find it where other 
bluegrasses fear to grow. Its overall disease 
resistance gives your blend or mixture 
balanced performance throughout the year. 

Circle No. 174 on 

Columbia produces strong, vigorous 
seedlings that develop into dense, dark 
green, rapid spreading turf with excellent sod 
strength. This ensures a quick sod turnover. 

Columbia is a consistent performer that has 
topped turf trials in Manhattan, Kansas; 
Hubbard, Oregon; Urbana, Illinois; and Santa 
Ana, Camarillo and San Jose, California. 

Reader Inquiry Card 



GREEN INDUSfRY NEWS 

Grau is third WT&T Man-of-the-Year 
Fred V. Grau received the third annual Man-of-the-Year Award from 
Executive Editor Bruce Shank during the GCSAA Show in Las Vegas. 
Grau's accomplishments extend to the 1930's when he discovered Pen-
ngift Crown Vetch and served as the first extension agronomist for turf in 
the U.S. 

GOLF 

Hope says "Old Tom" Award good as Oscar 
Before 1,800 golf superintendents and 
their spouses Bob Hope, comedian, 
actor, humanitarian, golfer and tour-
nament sponsor, accepted the GCSAA 

"Old Tom" Morris Award from the 
1983 recipient, Arnold Palmer. Hope 
said receiving the award ranks right 
up there with the Oscars. 

The award was presented during 
the banquet on the final night of the 
GCSAA Conference and Show in Las 
Vegas last month. 

Outgoing GCSAA President Robert 
W. Osterman explained, "The Asso-
ciation established the Old Tom Mor-
ris Award to satisfy the need for a 
significant international honor that 
would help identify with the true 
heritage and traditional founding of 
the game. Old Tom Morris—the first 
superstar of golf—was a greenkeeper, 
golf professional, club and ball maker, 
golf course archi tec t and a c c o m -
plished player who won four British 
Open Championships between 1861 
and 1867." 

Hope began playing golf around 
1927 and recalled that he had person-
ally shot movies of Old Tom's head-
stone in St. Andrews Cemetery in 
Scotland because it was the first head-
stone he's seen with a man in a golf 
pose. 

Osterman said that besides being a 
superstar in his own time, much like 
Old Tom, Bob Hope has displayed a 
continuing, selfless commitment to 
golf and further the welfare of the 
game in a manner similar to that of 
Old Tom. 

"Bob Hope's promotion of the game 
around the world provides highly vis-
ible evidence of his commitment to 
the game and its continued welfare," 
Osterman commented. 

TURFGRASS 

Penncross, Penneagle 
to ship Aug. 15 
Tee-2-Green Corp. is planning an 
Aug. 15 shipping date for Penneagle 
and Penncross creeping bentgrass, if 
Mother Nature cooperates. 

Bill Rose, speaking at a Tee-2-
Green breakfast hosted at the Golf 
Course Superintendents Association 
of America in Las Vegas recently, said 
seed supplies are ample "if orders 
come in as they should and if it 
doesn't rain." 

Last summer, seed fields in Oregon 
were inundated with 62 inches of 
rain, compared to the normal 40 
inches, causing shortages. 

"Right now (1984), we're planning 
bentgrass needs for 1986," Rose said. 

Seed will be planted this spring for 
harvest in '85 and ready for course use 

in '86. An informal poll of attendees at 
the breakfast showed the need for 
bentgrass greater in 1986 than it is in 
1984. 

To help deal with the poor crop last 
s u m m e r , T e e - 2 - G r e e n developed 
Pennway, a non-certified blend of 
Penncross and Penneagle. Rose said 
the company will continue develop-
ing Pennway into a certified variety. 

EQUIPMENT 

Equipment Expo 
endorsements grow 
The Engine Services Association and 
the Outdoor Power Equipment Dis-
tributors Association have voted to 
e n d o r s e the I n t e r n a t i o n a l L a w n , 
Garden & Power Equipment Expo. 

Speaking on the e n d o r s e m e n t , 
Gary Merrill, OPEDA president, said, 
"Our members enthusiastically sup-

port this international event and we 
are looking forward to working with 
our supplier partners." 

ESA's Bill Rousar, commenting on 
the show said the unique oppor-
tunities the event offers played a 
major role in their decision. 

" O u r m e m b e r s feel that t h e 
Louisville show will bring the indus-
try together in one location where not 
o n l y wil l w e s e e t h e p r o d u c t s 
exhibited, but we will have the oppor-
tunity to see them in actual opera-
tion." 

Both groups plan major meetings 
during the show and will co-sponsor 
and coordinate several industry semi-
nars. 

The show is scheduled for July 
23-25 at the Kentucky Fair & Exposi-
tion Center in Louisville, KY. Infor-
mation can be obtained by contacting 
show management at PO Box 37130, 
Louisville, KY, 40233, (502) 366-9592. 
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F o r f a s t e s t r e s p o n s e , u s e t h e p e e l - o f f l a b e l f r o m t h e f r o n t c o v e r . 

N A M E 

T I T L E 

F I R M 

A D D R E S S 

C I T Y 

S T A T E Z I P 

101 116 131 146 161 176 191 206 221 236 251 266 281 
102 117 132 147 162 177 192 207 222 237 252 267 282 

103 118 133 148 163 178 193 208 223 238 253 268 283 
104 119 134 149 164 179 194 209 224 239 254 269 284 

105 120 135 150 165 180 195 210 225 240 255 270 285 
106 121 136 151 166 181 196 211 226 241 256 271 286 
107 122 137 152 167 182 197 212 227 242 257 272 287 

108 123 138 153 168 183 198 213 228 243 258 273 288 
109 124 139 154 169 184 199 214 229 244 259 274 289 
110 125 140 155 170 185 200 215 230 245 260 275 290 
111 126 141 156 171 186 201 216 231 246 261 276 291 
112 127 142 157 172 187 202 217 232 247 262 277 292 
113 128 143 158 173 188 203 218 233 248 263 278 293 
114 129 144 159 174 189 204 219 234 249 264 279 294 

115 130 145 160 175 190 205 220 235 250 265 280 295 
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This card exp i res May 15.1$ 

M Y P R I M A R Y B U S I N E S S A T T H I S L O C A T I O N IS: 
( P L E A S E C H E C K O N E O N L Y I N E I T H E R A , B O R C ) 
A. L A N D S C A P I N G / G R O U N D C A R E A T O N E O F T H E F O L L O W I N G 
T Y P E S O F F A C I L I T I E S : 

0005 DGolf courses 
0010 •Sport complexes 
0015 JParks 
0020 •Rights-of-way maintenance for highways, railroads & utilities 
0025 •Schools, colleges & universities 
0030 ^Industrial & office parks/plants 
0045 •Condominiums/apartments/housing developments/hotels/resorts 
0050 •Cemeteries/memorial gardens 
0060 •Mil i tary installations & prisons 
0065 Airports 
0070 •Mult iple government/municipal facilities 

•Other type of facility (please specify) 

B. C O N T R A C T O R S / S E R V I C E C O M P A N I E S / C O N S U L T A N T S : 

0105 •Landscape contractors (installation & maintenance) 
0110 • l a w n care service companies 
0125 •Landscape architects 
0135 •Extension agents/consultants for horticulture 

•Other contractor or service 
(please specify) 

C. S U P P L I E R S : 

0205 DSod growers 
0210 DOealers. Distributors 

•Other supplier (please specify) 

Approx imate ly how many acres of vegetat ion do you maintain or 
manage? 
What is your t i t le? (please speci fy) 

I w o u l d l i k e to r e c e i v e ( c o n t i n u e r e c e i v i n g ) W E E 0 S T R E E S & T U R F 
e a c h m o n t h : Y E S • N O • 

Y o u r S i g n a t u r e : . D a t e : 
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