


New Dursban 50W.
Awesome bug control
IS here.

Now DURSBAN* insecticide, with three
formulations, gives you awesome control
of bugs, grubs, mites, chiggers, ticks, fleas
and weevils.

New DURSBAN 50W is a wettable
powder especially for professionals who
prefer lower phytotoxicity in treating turf,
ornamentals and trees. The elimination
of chemical solvents makes this possible.
DURSBAN 50W gives extended residual
control...eight weeks and more compared
to four or six weeks with most other brands.

So now you can do the whole job with
DURSBAN 2E, concentrated 4E and new
DURSBAN 50W wettable powder. That
assures you of maximum bug control

and minimum inventory problems.

With all the advantages, you'd expect
DURSBAN to cost more. Actually it costs
less than most other brands. You can treat
1,000 sq. ft. for only 35¢! And when you
use DURSBAN, it means fewer callbacks
and more satisfied customers. That's a
big step in the right direction.

DURSBAN products are available
from your Dow distributor. Also ask him
about our "DURSBAN delivers the goods”
incentive program. Be sure to read and
follow all label directions and precautions.
Agricultural Products Department, Midland,
Michigan 48640.

DURSBAN 50W

Now you're a giant step ahead.

<>

Dow Chemical U.S.A.

*Trademark®f The Dow Chemical Company 3915
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z Azaleas:
Undiscovered
For Northern Gardens

You don’t have to work in the
South to take advantage of the
early flower display of azaleas.
Azaleas, hardy to minus 25
degrees, are listed by
Horticulturist Doug Chapman.

3 2 L.A. Coliseum:
The Biggest Race
of the 1984 Olympics
The rebuilt field at the Los
Angeles Coliseum looks great
but the roots are still causing turf
consultants worry. Man-on-
location Steve Cockerham

describes the lingering concern
as the Summer Olympics

approach.

3 Sewage Compost
Sales Exceed

Information On Use

Doubts about using sewage
sludge compost linger as
municipalities and private
companies begin marketing
compost products. Weeds Trees &
Turf interviews leading
researchers and consultants
regarding compost and sludge
products for turf.

LANDSCAPE

MANAGEMENT
3 Design/Build
May Dominate

Future Landscaping
More than half of landscape
construction in the future may
be done by design/build firms
for three major reasons.

4 8 Success Seems
Only Natural

At Theodore Brickman

The largest design/build

company in the U.S. got that way

by playing both offense and

defense, says president Dick
Brickman.

5 BRiding the Tide:
Waves Come and
Go In Houston

Young Houston landscape
contractor Bill Orr concentrates
on building relationships to keep

his Sun Belt business healthy.
B People Set Pace
at California’s

Environmental Ind.
Being the biggest is not the
motivation at Environmental
Industries. People like Bruce
Wilson set the pace.
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WHEN LAWN CARE IS YOUR BUSINESS,
DEPEND ON THE BEST IN THE BUSINESS.

Tough, durable, and reliable, the best in the busi-
ness. Thats SNAPPER's heavy duty lawn and garden
equipment for you. More than a quarter of a century
of innovative American craftsmanship goes into
every machine we build. So you know you can
depend on them year in and year out to make you
look good on each and every job. That's why over
the years SNAPPER's reputation for excellence has
continued to grow and gain the
respect of more and more pro-
fessionals in the lawn care

business. They know SNAPPER's versatility and
durability has withstood the test of time. They know
SNAPPER's built tough to work long and hard. So if
lawn care is your business, why not go with the best
in the business. SNAPPER's commercial lawn and
garden equipment. Write SNAPPER Power Equip-
ment, McDonough, GA 30253, Dept. WTT84 for
further information
ltsasnapwrth
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Ball bearing steel wheels
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Oftan

5% Granular insecticide

OFTANOL 5%
Granular insecticide

FOR COMMERCIAL
APPL OR USE
ONLY

LONG-LASTING OFTANOL HITS GRUBS WHERE THEY LIVE

Grubs. There is one product and only one It works so well for so long because its low
product that stops them so completely for water solubility helps it resist leaching to
so long. ®OFTANOL turf insecticide. keep it in the upper soil profile. Where the
It works. grubs feed.
OFTANOL provides the longest and OFTANOL comes in two formulations:

most cost effective grub control available. OFTANOL 5% Granular and OFTANOL 2 in-

OFTANOL is a Reg. TM of the Parent Company of Farbenfabriken Bayer GmbH, Leverkusen

secticide, a liquid. Use recommended rates
and follow label directions.

OFTANOL turf insecticide. It hits grubs
where they live and then they're dead. See
your turf chemicals distributor.
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IVE TOLERATED A
LOT OF STUFF IN MY TIME

BUT I'M DEAD
AGAINST THIS.

AND THEN THEY’RE DEAD.

OFTANOL STOPS THEM COLD.
Applications of OFTANOL, properly timed,
will control existing populations of sod web-
worm larvae, billbug larvae, chinch bugs, and
Hyperodes weevil larvae. It works.

Billbug & Larva

Grub
B Mobay Chemical Corporation

i ‘:’ , @ \ Specialty Products Group
z -ﬂ - ‘A : Q_: Box 4913, Kansas City, MO 64120
™ . - I
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NEWS/TRENDS

WT&T

by Bruce F. Shank, executive editor

Housing starts to top 1.7 million
as mortgage rates stabilize

Another 340,000 residential lawn care accounts will be born in
1984 as housing construction matches or exceeds 1983 at 1.7
million starts. Lawn care companies currently serve 20 percent
of all single-family residences in the U.S. according to a Lawn
Care Industry magazine survey.

The average price for a new home in 1984 will be $99,600
according to Chase Econometrics, and existing home prices
will average $91,500. Sales of existing homes should rise to 3.2
million this year says Chase.

This is good news for lawn care companies since the
wealthier homeowner is more likely to use their service.

Manufacturers invest in R&D,
plant efficiency over capacity

Chemical manufacturers are concentrating on quality instead
of quantity as the recession lifts. Rather than placing all their
resources in rebuilding inventories, they are investing in new
products and plants with similar production capacity but
greater efficiency, according to a recent Chemical Week fore-
cast.

Monsanto is expanding its research facilities outside St.
Louis to develop new products in human health, animal nutri-
tion, and plant growth regulation. CW reports R&D budgets for
specialty chemicals will increase 14 percent in 1984 compared
to nine percent for commodity chemicals. This is a sign of
confidence in a steady recovery and in specialties.

A recent Chemical Manufacturers Association poll predicts
plant investment to increase by ten percent as manufacturers
opt for efficiency over capacity, learning a lesson from the steel
industry.

Price increases overall should be in the two percent range,
determined by comparing anticipated production to value of
shipments. Price increases for specialty productswill be closer
to eight percent in 1984.

High office vacancy rates
slow construction in some cities

The sun isn’t shining quite as brightly as before in Houston for
construction companies since office vacancy rates rose this
year. Landscape contractors are finishing up existing contracts
for office buildings now, says Houston landscaper Bill Orr.
“Many completed office buildings stand largely empty,” said
Orr.

A number of major cities are reporting higher than average
office vacancy rates. Companies are looking closely at office
space costs right now and have trimmed growth and hiring
plans.
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Alone or in a mixture, Oregon fine fescue rates another look

When a turf area thrives around trees; For a series of eight tech sheets on
requires relatively little water, fertilizer and Oregon grown chewings and creeping red
sunlight, yet maintains a picture perfect fescues, call or write

appearance, it’s fine fescue. If it ger-

minates and performs better than OREGON FINE FESCUE
imported varieties, it’s Oregon grown fine

fescue. If it’s found in parks, golf courses, COMMISSION

home lawns, industrial campuses and 2140 Turner Road SE

anywhere a fine textured turf is desired, Salem, OR 97302

it’s Oregon grown fine fescue for sure! 503/585-1157
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GREEN INDUSTRY NEWS

RESEARCH

Lawn care overall gets good marks

The typical lawn care customer is
more than 30 years old, makes more
than $25,000 a year, and is most inter-
ested in the convenience and extra
time he or she gains by using a profes-
sional lawn care firm.

That’s how the market is viewed
by the Mobay Chemical Co., which
recently commissioned an indepen-
dent research firm to conduct a tele-
phone and personal interview survey
of several hundred lawn care custom-
ers throughout the country.

In her report at the fourth annual
Professional Lawn Care Association
of America convention, Carol Scott of
the Barickman Co. said her firm's
research indicates that, “overall,
you've done a good job.” More than 80
percent of the customers surveyed
said they were satisfied with the work
done by their lawn care firm, while
only 10 percent were dissatisfied.

Scott commented on the following
points, which the survey indicates
were the major reasons why custom-
ers use professional lawn services.

M Convenience. “The most important
factor.” She noted that lawn care busi-
nessmen report that younger, profes-
sional, two-income family customers
are on the rise.

B Standing in the community. “Many
customers concede that neigh-
borhood peer pressure is a factor in
their decision.”

B Pride. Residents want “that lawn to
enhance the image of their home and
their community.”

B Safety. “They want professionals to
apply lawn chemicals because they're
concerned about possible harmful
side effects.”

Scott also had several suggestions
based on discussions with the few dis-

satisfied customers contacted in the
survey. ‘‘Prompt service and
reliability are of paramount impor-
tance to your customer,” she said,
adding that ‘“‘careful scheduling,
timely, and consequently, effective
treatments,” are the best ways to keep
customers happy.

Other points to remember include:

B Courtesy. “Indifferent attitudes on
the part of your personnel will only
alienate customers.”

B Communication. Providing infor-
mation about the chemicals applied
and “explicit concern for the health of
your customer’s lawn is going to help
you."”

B Good taste. Women make as many
decisions regarding lawn care as men,
so females “should not be overlooked
or offended by your marketing
efforts.”

SUPPLIERS

Demand triggers remodeling at Andersons

Responding to changing marketplace
conditions and increased demand for
its products, the Andersons have ren-
ovated their production facilities in
Maumee, OH.

Two new fertilizer mixers and two

production lines are now operational
after extensive remodeling and con-
struction at the fertilizer company’s
headquarters.

The Andersons manufacture
nearly 400 lawn care products, and

Newly renovated Andersons fertilizer facility will provide

increased efficiency and room to grow.
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Mike Cole, lawn division marketing
manager, said that changing purchas-
ing habits demanded the firm increase
its flexibility in processing orders.

In the past, customers generally
purchased all their fertilizer lawn
care products in early winter for use
throughout the year, Cole explained.
But now, more and more people are
buying their supplies only as soon as
they are ready to use them.

“This continual compressing of the
lawn fertilizer season means we often
must be ready to furnish our custom-
ers with a large amount of product
during a very short period of time,”
Coles commented.

The firm hopes the new production
facilities will give it added efficiency
and flexibility.

PEOPLE

Walden promoted
to E-Z-Go v.p.

L.T. Walden, Jr., has been promoted to
vice president of customer service at
the E-Z-Go golf cart company,
Augusta, GA.

Formerly director of service and
distribution, Walden has been with
the firm since 1962 and has held a vari-
ety of positions with the subsidiary of
Textron, Inc. In his new position Wal-
den will be responsible for E-Z- Go's

continued on page 12
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The overwhelming choice amnn;% America’s biggest Betasan is safe and effective on established blue-
(

lawn care companies is Betasan® for crabgrass control. grass, fescue, bentgrass, Bermuda grass, annual and

In fact, in a survey of 75 of the largest companies, perennial rye, Zoysia, bahia, centipede and St.
Betasan is used by four out of five. Augustine.

It’s not hard to see why. Because year after year, So when the battle with crabgrass is your number
Betasan gives lawn care professionals better control  one priority, use the number one crabgrass control.
of Smooth and Hairy Crabgrass, without a worry Betasan. The first choice on the home front.
about damaging existing turf. One application usually Always follow label directions carefully.
stops crabgrass cold, all year long. Stauffer Chemical Company, Agricul-

Betasan is easy to apply and available BE[AS AN R tural Chemical Division, Westport,
in liquid and granular formulations. Connecticut 06881.

Stauffer
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