


About the only
bug you have
toworryabout

with Dursban.

If you've been having trouble con-
trolling a certain squatty German bug
with rubber legs, don’t call us.

But, for just about any other bug prob-
lem, DURSBAN* insecticide is the answer.

It's labeled for all the major insects
you'll be battling this year: chinch bugs,
cutworms, armyworms, qrubs, sod web-
worms, chiggers, clover mites, turfgrass
weevil, earwigs and more.

No other insecticide fights them longer,
either. While other brands quit after four
or six weeks, DURSBAN keeps going strong
for eight weeks. And that could mean up
to six fewer applications per year on year-
round courses.

But, even though it lasts longer,

DURSBAN insecticide costs less than
most other brands. In fact, you can do a
1000 sq. ft. area for as little as 35¢. Which
is probably why many courses are using
DURSBAN on tees and around the club-
house as well as on their greens.
DURSBAN is also gentle on desirable
grasses, ornamentals and the environment.
Choose DURSBAN insecticide in reqular
2E and double-strength 4E liquid formu-
lations. Plus, new 50W wettable powder.
DURSBAN. There’s hardly a bug it
won't get.
Available from your Dow distributor.
Be sure to read and follow all label direc-
tions and precautions. Agricultural Products
Department, Midland, Michigan 48640.

DURSBAN

For whatever’s bugging you.

<>

Dow Chemical U.S.A.

*Trademark of The Dow Chemical Company
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Cover: Brouwer Turf
Farms, Keswick, Ontario,
Canada. Gerry Brouwer's
company has grown
from a sod farm into an
international supplier of
sod, mowing and forklift

equipment.
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demand for commercial grass
collection systems. See Iron
Country, page 24.
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manufacturers predict a shake-
out in the number of equipment
companies as new ones enter the
market. Manufacturers reveal
plans and problems. 1983 may
set records for the number of
new models.
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As construction returns, gains in
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all segments of the Green
Industry.
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survey shows a fall in staff and
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New Breed in Oregon
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Lighty bases the future of sod on
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new attitudes about lawn
renovation. The advantages of
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Efficiency is Key to
Long Island Sod Farm

Dick McGovern considers
efficiency the key to success in
sod today. Equipment and using
the land like a commodity keep
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page 38
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Compensation,
No-Fault Protection
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compensation and how to avoid
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STOCKY NEW FORDS.
NEW UNDER 30 HP DIESELS!

Tough new 1000 Series
Tractors do it all!

Stocky new 1000 Series Ford diesels have the compact
size and muscle needed for tough grounds maintenance
work.

They offer you a combination of features you can't get
anywhere else. .. including live hydraulics, 540 rpm PTO,
diff-lock, and the widest choice of under-30 horsepower
models in the industry.

New 3-cylinder diesels power five of the six new
models. Your choice of 11.5, 13.5, 16.5, 19.5, 23.5 or 28.5
PTO horsepower”

Exclusive Synchronized Manual Shuttle trans-
mission lets you shift up, down and forward-to-reverse

LA

lmmmmé

without stopping. It's optional on larger models only.
There's an optional hydrostatic transmission for smaller
tractors.

Four-wheel traction. Tight-turning front-wheel drive
option can cut wheel slip, and can save time and fuel.

Excellent parts and service backup. Your Ford
Tractor dealer has the parts, facilities and know-how to
service your tractor quickly and correctly.

These tractors can be fitted with more than 50
implements and attachments to handle a wide range
of grounds maintenance jobs. See the stocky new

Fords at your Ford Tractor dealer.
*Manufacturer’s estimate. Model 1910, 28.5 hp, not available until Fall, 1983.

FORD TRACTORS
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This slope was cleared
with Roundup-then planted
with a ground cover.

ALWAYS READ AND FOLLOW LABEL DIRECTIONS FOR ROUNDUP
Roundup® is a registered trademark of Monsanto Company Mon
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Carl Schiefer runs an
award-winning landscap-
ing business in Orange
county, California. In
that part of the country
bermudagrass is an ex-
tremely tough perennial
weed problem in lawn and
shrub areas. Carl solves
that problem with
Roundup’herbicide.

“We spray Roundup,
and 7 days later we can
plant. That's because
Roundup has no residual

Round up was also used for
trimming and edging around
new plantings, as well as
follow-up maintenance.

““ROUNDUP SAVED ME
ABOUT 6 DAYS
ON THIS RENOVATION.’

“WITH ROUNDUP, I NOT ONLY SAVE TIME, I CAN

ALSO DO ABETTER JOB. BIG JOBS OR SMALL
ONES. EXTENSIVE RENOVATIONS—OR JUST
AN AREA UPGRADE. THE FACT OF THE MATTER
IS, I COULDN'T BE AS COMPETITIVE

WITHOUT ROUNDUP?

CARL SCHIEFER

OF CARL'S LANDSCAPING, INC., LAGUNA HILLS, CALIFORNIA.

soil activity. With con-
ventional methods, we'd
have to spend days dig-
ging up the rhizomes. In
some areas, that means
going down at least 12
inches if you're going to
do an honest job. With
Roundup, we can destroy
the weeds, roots and all.
On this particular site, I
figure I saved about 6 days
with Roundup:’

When you renovate a
lawn or slope with
Roundup you won't have
to dig, disc or use a sod
cutter. Just apply
Roundup when the old
lawn is actively growing
and at the proper stage of
growth. Then come back 7
or more days later to

Circle No. 127 on Reader Inquiry Card

power rake, till or slice—
then plant. Your custom-
ers will like Roundup too,
because the work site can
hold up to light foot traffic
during renovation.
Roundup can help
make your workforce
more efficient and your
bidding more competitive.
When you add it all up,
that'’s the kind of edge
you need to be successful
today. Just ask Carl.

FOR MORE INFORMA-
TION ABOUT MAKING
LAWN RENOVATION
MORE PROFITABLE
WITH ROUNDUP, CALL
1-800-621-5800 TOLL
FREE. IN ILLINOIS,
CALL 1-800-972-5858.

Monsanto
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OQUTILOOK

By Bruce F. Shank, Executive Editor

Superintendents Aren’t Pushovers:
Concerned Members Have Power

The news from the Golf Course Superintendents Association of
America (GCSAA) about Executive Director Jim McLoughlin's
resignation was not unexpected. It was the result of membership
speaking up for a cause they believed in strongly.

After ten years covering industry associations and one year as
president of one, The American Society of Business Press
Editors, I am extremely impressed with the way GCSAA and its
membership handled a sticky situation.

Before the conference in February in Atlanta, a Coalition of
Concerned Members was formed to independently study both
sides of the relocation issue. The group hired a public accounting
firm to pinpoint the real benefits and costs of moving the head-
quarters to Orlando, Florida. Their findings were published and
distributed prior to the conference, at the coalition’s expense.

We planned to make the issue a major part of our Show
Dailies, but held off when members of the Coalition said they
preferred to handle the issue within the association first.

Working from within, the Coalition was able to delay any
relocation plans. They made it clear to the association directors
and staff that the reasoning for the move was not strong enough
to risk the expense and possible harm to other ongoing programs.
The membership was not satisfied with the explanation given to
them by McLoughlin.

Association direction and management is extremely compli-
cated. Basically, a staff is paid to do what volunteers can't. They
try to work from guidelines set by boards or volunteers who have
their own responsibilities and worries. The board members often
hear better prepared arguments from staff than they do mem-
bers.

Association managers tend to be very good salesmen. Many
times they carry an association through times when direction is
lacking. When impatient, they can push an association beyond its
means before the membership knows what happened.

The members of GCSAA reacted quickly, spoke up, and there-
fore retained control. Furthermore, the board members acted to
represent the membership. The Coalition built such an impres-
sive case the Board had to listen. Few associations operate so
well.

It may seem like GCSAA should be embarrassed. On the
contrary, GCSAA is an example for other associations to follow.

Future executive directors of GCSAA will know its members
speak up when new programs are not clearly justified. Superin-
tendents are no pushovers. WTT
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TIME MACHINES.

WHEN TIME
IS MONEY,

“-  HOMELITE
VES YOU TIME.

Whenever a piece of
your grounds maintenance
equipment is down for re-
pairs, your productivity is
down, too. And your costs
are up.

Let's face it, time is
money.

That's why Homelite
makes a full line of portable
power equipment that is
engineered for long service
life and less downtime.
From pumps and generators

to chain saws, string trim-
mers and brushcutters, you
can count on Homelite's
advanced technology to
keep them on the job. And
out of the shop.

But that's not the only
way we save you time.

You don't have to go any
farther than your nearest
Homelite dealer to find
grounds maintenance
equipment with a full range
of accessories to meet
every need.

And whenever you re-
quire parts or service, we'll
save you time there, too.
Your Homelite dealer is part

Circle No. 117 on Reader Inquiry Card

‘

of a nationwide network of
distribution and service
centers that can get you
anything you need—fast.

Talk to your dealer about
everything Homelite has to
offer. Because any way you
look at it, Homelite saves
you time.

For more information,
contact Bill Grant,
Executive Director of
Sales, Homelite Division
of Textron, PO. Box 7047
Charlotte, N.C. 28217

HOMELITE

HOMELITE L33 LE]
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CIREEN INDUSTRY NEWS

GCSAA

McLoughlin resigns, move in doubt

The controversial executive direct-
orship of James E. McLoughlin for
the Golf Course Superintendents
Association of America will come
to an end September 1, 1983.
McLoughlin tendered his resigna-
tion the end of May.

According to John Schilling, as-
sociate executive director, “An as-
sociation can't be based on one
man's dreams. MecLoughlin's
dreams, including relocation of the
headquarters to Florida, did not
always agree with those of the
membership and the executive
committee. The members want
educational programs, a good con-
ference, and all the benefits a
well-run association should pro-
vide,” said Schilling.

The official announcement of
McLoughlin’s resignation states
his reasons for leaving as the one to
two-year delay in relocation of the
headquarters and the need to be
closer to his family in New York.

“It is doubtful whether the
Relocation Committee will have a
proposal for the membership by
the Las Vegas conference in
January,” Schilling said. “Many of

the benefits originally expected
from Orlando, Florida, either
didn’t materialize or can be met by
Kansas University and the city of
Lawrence. The opinions of our
members have to be given top
consideration, as were the opin-
ions of a coalition against the move
formed before the last conference
in Atlanta.”

Between now and September 1,
the Executive Committee will be
reviewing the goals of the associa-
tion in regard to the type of execu-
tive director needed.

The press for relocation, the fi-
nancial condition of the associa-
tion, and an investigation of the
GCSAA headquarters by law en-
forcement officers this spring for
alleged gambling violations were
all factors on the minds of the Ex-
ecutive Committee in accepting
McLoughlin’s resignation.

“The dues increase passed by
the membership at the Atlanta
conference was for educational
programs,” Schilling said. “Cer-
tainly, Educational Director Jim
Prusa will play more of a manage-
ment role in the future. We need to

Landscape Industry Show. The exhibitors saw an enthusiastic crowd during
the two day show held recently in Anaheim.
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concentrate on good association
management based upon the di-
rection of the membership.”
Schilling has been in charge of
marketing for the conference and
Golf Course Management maga-
zine. He received the associate
executive director title upon
McLoughlin’s announcement.

SEED

Ryegrass fights back
against turf insects

Recent discoveries linking the
presence of fungi in perennial
ryvegrass to insect resistance may
be a major step forward for turf
and producers. A research paper
on the discoveries was presented
by Rutgers turf breeder Dr. C.
Reed Funk and Lofts Seed Co.
Vice President Richard Hurley to a
symposium on insect resistance in
Oregon in May.

Endophytic fungi was present in
perennial ryegrass in turf areas
relatively undamaged by sod web-
worms. The endophytes can be
transmitted to descendants of re-
sistant perennial ryegrass parents.
Funk has also shown resistance to
the bluegrass billbug.

Seed producers could add the
insect resistance benefit to their
perennial ryegrass seed. The endo-
phyte has also been found in tall
fescues.

INDUSTRY

Champion appoints
national sales manager

Frank M. Frederick has been ap-
pointed national sales manager of
Champion Brass Mfg. Co. of Los An-
geles. Champion produces sprinklers
and accessories.

Frederick comes to Champion from
Royal Tool in New York and has more
than 20 years experience in sales and
management.



Doesanyone
rely as much ontheweather
asaturf managerdoes?

Pennfine Perennial Ryegrass covers more ground than any other turfgrass variety
in the world. This message recognizes the people who made it happen.

For your free full-size ( 22" x 28" ) poster of this ad, send your name and address to
Pennfine Poster # 6, PO. Box 923, Minneapolis, MN 55440). ( Watch for the other five ads in this series. )
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NGF backs management school

The National Golf Foundation has established a new, two-year
Golf Management School at Oglebay, a resort and municipal
park operated by the Wheeling, West Virginia, Park Commission.

The Foundation will participate in an advisory capacity, ac-
cording to NGF President Frank Smith, appointing three of the
seven members of the Board of Regents, helping establish curric-
ula and providing educational materials.

The school hopes to provide an improvement of the
operational skills for managers of public golf facilities.

“We believe there is a need for such a school,” said Smith,
“and know the combined expertise of Oglebay and the Founda-
tion will make the venture successful.”

Ralph Cryder, director of the Los Angeles County Park
System, will chair the Board of Regents. Field Services Director
Joe Much will coordinate the Foundation involvement.

The first five-day session is scheduled for Jan. 8-12, 1984. A
$200 fee will cover tuition, books and supplies. Registrants are
expected to participate in both the 1984 and '85 sessions.

More information is available from Randy Worls, Oglebay,
Wheeling, WV, 26003, (304) 242-3000.

Robinson elected
president of ASGCA

Ted Robinson of Laguna Niguel, CA, is the new president of the
American Society of Golf Course Architects.

Robinson, a graduate of the University of California, received
his Master's degree in urban planning and landscape architec-
ture from the University of Southern California. In 1954, he es-
tablished his own practice and was involved in land planning,
subdivisions, park design and golf course architecture. In the late
1970s, Robinson began concentrating his efforts on golf course
architecture.

Other officers elected at the annual meeting in Dallas recently
were Dr. Michael Hurdzan, Columbus, OH, vice president; John
Watson, Lachute, Quebec, Canada, secretary; and Ken Killian,
Palatine, IL, treasurer.

The society, headquartered in Chicago, is comprised of lead-
ing golf course architects in Canada, Mexico and the U.S.

Nugent forms own design company

Golf course architect Dick Nugent has formed a new golf course
design firm, Dick Nugent Associates of Palatine, IL.

Formerly a partner in Killian and Nugent, Inc., Nugent has
been instrumental in the design of dozens of the nation’s top
courses including Kemper Lakes golf course, home of the Illinois
PGA; Tuckaway Country Club, site of the Milwaukee Open; and
Sand Creek golf course, Bethlehem Steel's new course near
Burns Harbor, IN. He has also been involved in the remodeling
of many established clubs such as Medinah, renovated for the
1975 U.S. Open.
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NEWS from page 8

IRRIGATION

Royal Coach/Buckner
buys Valtronix assets

Royal Coach/Buckner, a Fresno, CA
irrigation equipment manufacturer,
has purchased the assets of Val-
tronix Manufacturing Co. of South El
Monte, CA.

Mel Canterbury, vice president of
Royal Coach/Buckner said, “This ac-
quisition will provide us with a full
line of industrial grade plastic valves
for turf and irrigation applications in 1
inch through 3 inch sizes with a
standard angle/globe configuration
complete with plug. These comple-
ment our brass valve lines.”

“The pressure regulator series fea-
tures a moisture-proof, adjustable
pressure regulator with a locking de-
vice to maintain steady outlet pressure
settings regardless of changing inlet
flow. The contamination-resistant
series handles dirty water and effluent
systems and has a 3-way solenoid,
normally closed. In addition, the line
includes electric 2-way solenoid and
hydr aulically normally open series
diaphragm valves.”

The valve bodies are molded of 30
percent glass-filled nylon with metal
inserts or studs molded into the
bodies. All have a large oversize han-
dle to adjust flow and a manual bleed
screw. Component parts are corrosion
resistant.

In other news from Royal Coach/
Buckner, David Truttman has been
named manager of the newly-
established Technical Services Section
of the Marketing Department. Trutt-
man will be responsible for technical
literature and sales aids including
show planning, visual presentations,
co-op advertising and the Royal
Coach/Buckner Advantage, a quarter-
ly in-house publication.

GARDENING

Gardening tips
available on radio

Gardens for All, The National Associ-
ation for Gardening, based in Burling-
ton, VT, has a radio service available
to the gardening public— Gardens for
All Radio. The service, a taped series
of 90-second tips titled, “Helping Your
Garden Grow" is being offered to radio
stations throughout the country.

“It's one more step toward our goal
of providing the most up-to-date infor-
mation for helping gardeners to be
more successful,” said Jack Robinson,

continued on page 14



