


Without a summer 
application of Dursban, 

big problems could 
pop up in fall. 

While most insects emerge in spring, 
sod webworms and other varieties don't 
spring into action until late summer or fall. 
And even DURSBAN* insecticide —which 
gives you long-lasting residual action — 
won t protect your customers' lawns from 
spring to fall. 

That's why it's important to apply 
DURSBAN twice a year—on your first round 
for the early risers and later in the summer 
to get the late bloomers. 

And considering the relatively low cost 
of DURSBAN, a two application insecticide 
program makes doubly good sense. After 
all, DURSBAN costs as little as 3 5 i per 
1000 sq. ft. application. A small price to 

pay for protection against the immeasur-
able costs of call-backs and shaken 
customer relations. 

DURSBAN gets just about every bug 
you'll face, too: chinch bugs, sod webworms, 
armyworms, cutworms, you name it. 

DURSBAN. Make sure all insects get 
a shot. Available in 2E, and concentrated 
4E l iquid formulations. Plus, new 50W 
wettable powder. See your Dow distributor. 
Also ask him about our new "DURSBAN 
delivers the goods'' incentive program. 
Be sure to read and follow all label direc-
tions and precautions. Agricultural Products 
Department, Midland, Michigan 48640. 

DURSBAN 
Gets the jump on late emergers, 

DOW Chemical U.S.A. 
'Trademark of The Dow Chemical Company. 
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Overseeding and 
Winter/Summer 
Transition 
Howard E. Kaerwer, research 
director for Northrup King and 
Co., gives his observations on the 
transition from wintergrass to 
summergrass and how to prepare 
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vantages and disadvantages of 
contracting out certain jobs and 
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ny offers a comprehensive, all-
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webworm, weed control, weed-
free gardening and trees. A 
special section you'll want 
to save. 
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A Touch 
of Class 
The sand, wind and surf that 
lures vacationers to the posh 
Breakers hotel in Palm Beach, 
wreak havoc for Golf and Gar-
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Seacrest Management: 
A Success Story 
A four-year-old condominium 
and apartment landscape compa-
ny has increased its business this 
year by 50 percent. Its strategy is 
simple—work hard and be the 
best. 
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For power, versatility... 

THERE'S A FORD 
TO FIT YOU! 

2 new Ser ies 10 t ractors 

« 

m m m 
2 new L C G t ractors 

From mowing to leveling to loading, Ford has the right 
power size and features to match your needs. 

Start with our six new 1000 Series compact diesel 
tractors, 13 to 32 horsepower! They offer a combination 
of features you can't get anywhere else and matched 
mounted or pull-type implements. And, like all Ford trac-
tors, they're backed by your Ford Tractor dealer's parts 
and service support. 

Need more power? Check out two new Series 10 tractors 
-the 42 horsepower Ford 2910* and the 49 horsepower 
Ford 3910! Each is ideal for big grounds maintenance jobs. 

Or choose from two new Ford low center-of-gravity 
tractors, 42 and 62 horsepower! specially designed for 
working on hilly and uneven terrain. 

5 new c o m p a c t loaders 

And for loader work in small spaces, Ford offers 5 new 
compact loaders, 18 to 62 horsepower! t They've got the 
power, capacity and maneuverability to get work done fast! 

Buy, rent or lease one of these new-generation Fords 
soon from your Ford Tractor dealer. He's listed in the Yellow 
Pages under "Contractors' Equipment and Supplies" 
and/or "Tractor Dealers'.' 
* Manufacturer s estimated gross horsepower 
t Model CL-35 available late-1983 

FORD TRACTORS 



By Bruce F. Shank, Executive Editor 

U.S. Wins No Medals 
With Olympics Field 

Poor communication between the designers of the Los Angeles 
Coliseum field, site of the 1984 Olympics, and the crew that 
maintains the field is causing some unnecessary problems and a 
great deal of embarrassment. 

I visited the field in June with editorial advisor and Cal Poly-
Pomona Professor of Horticulture Dr. Kent Kurtz. Our conclu-
sion was the maintenance crew may have damaged the design 
characteristics of the field by topdressing with a sludge-like 
product referred to as "Nitrohumous". The maintenance pro-
gram developed by the designer, Redeturf, Inc., of Aurora, OR, 
did not include use of such topdressing materials without prior 
consultation. As a result, the root system of the Santa Ana 
bermudagrass is less than two-inches deep when it should be 
more than a foot deep. Overseeded perennial ryegrass domi-
nates the turf. 

The Hy-Play design is a modified sand rootzone with washed 
sod, fertilization through the irrigation system, and intensive 
drainage installed in a gravel base. Dr. Henry Indyk of Rutgers 
University is a consultant to Hy-Play for the Coliseum field. The 
field was installed last summer. The center section of the field 
was resodded after the Raiders' football season ended last fall. 
Apparently, the topdressing in question was applied this past 
February over the entire field. 

Recently, the Coliseum manager, Jim Hardy, invited Toro Vice 
President Jim Watson to check the field. Until the month of June, 
no one from the Los Angeles area extension service or university 
system had been asked to help with the field. 

Dr. Kurtz and I spoke with the contractor for the field, Nick 
Tavaglione Construction of Riverside, CA. Nick Jr. is very proud 
of the field, as are other suppliers like Toro and Advanced 
Drainage Systems. 

Soil tests are now being done. The jury is still out, and hope-
fully a real jury will not enter the case. 

The fact remains that poor communication has damaged a 
field that millions of people will see during the Olympics next 
year. Los Angeles-area agronomists are upset they were not 
asked to help with the field. The Coliseum manager is complain-
ing about a lack of service from Hy-Play. The Coliseum mainte-
nance manager, Bob Williams, is keeping quiet, as are other in-
volved. 

Talk gentlemen, talk, before time runs out. WTT 
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Turf-Type Perennial Ryegrass 
the beginning of a second legend 

• Good 
winter 

hardiness 
• Resistance to 

crown rust and 
brown patch 

Fine-leafed, dense 
growth habit 

Palmer was developed by Lofts 
Seed Inc. in cooperation with the 

New Jersey Agricultural Experiment 
Station at Rutgers University, under 

the direction of Dr. C.R. Funk. Another 
improvement through research. 

Palmer, named for a professional . . . 
• by the professionals. 

Lofts Seed Inc. 
Bound Brook, NJ 08805 
(201) 356-8700 • (800) 526-3890 

I 
L O F T S 

Great Western Seed Co., Inc. 
Albany, OR 97321 
(503) 926-5892 

Lofts/New England 
Arlington, MA 02174 Arlington, 
(617)648-; 7550 

Sunbelt Seeds, Inc. 
Tucker, GA 30084 
(404) 491-1311 

Lofts/Maryland Lofts/New York 
Beltsville. MD 20705 Cambridge, NY 12816 
(301 ) 937-9292 (518) 677-8808 

As Arnold 
Palmer is a 
legend of golf, 
Palmer turf-type 
perennial ryegrass 
is a "new génération" 
ryegrass setting new 
standards for ryegrass per-
formance. The performance of 
those varieties popular only a few 
years ago, is being challenged. 
Palmer turf-type perennial ryegrass 
has a lot to offer in improved ryegrass 
performance: 
• Improved mowability 
• Attractive dark green color 
• Excellent heat and drought tolerance 

Palmer turf-type perennial ryegrass is a product 
of Lof ts Seed Inc. and Great Western Seed Co., Inc. 

Available Fall 1982 Circle No. 115 on Reader Inquiry Card 



First Turf-Seed Field Day attracts 200 

Dr. Wiliam Meyer, president of Pure Seed Testing, introduces speakers and 
outlines the program at the first annual Turf Seed Pure Seed Testing Field Day in 
Oregon. 

"We organized and did it right," said 
Dr. Bill Meyer, president of Pure Seed 
Testing, Inc. 

The more than 200 people who at-
tended the first Field Day sponsored 
by T u r f - S e e d , Inc. and Pure Seed 
Testing, probably agree. 

T h e all-day field day brought to-
gether a large cross-section of growers 
and customers at the Pure Seed 
Testing 28-acre research farm near 
Hubbard, OR, in June. Turf-Seed and 
Pure Seed Testing are allied com-
panies. 

Turf-Seed designed the Field Day to 
"have an open discussion about 
turfgrass and forage varieties and their 
most effective usage." 

Meyer said representatives of the 
Northwest and Southeast Golf Course 
Superintendants associations, land-
s c a p e s , seed growers, other seed 
companies and sod growers attended. 

"We usually take people on tours of 
the farm when they come to visit," said 
Meyer. "This way, we were able to 
show a lot of people around at once." 

People showed special interest in 
the company's breeding programs. 

"We've been doing a study for the 
past eight years to try to solve stem rust 
on turf-type perennial rye to solve our 
seed problems. We've been spending 
anywhere from $50 to $70 an acre to try 
to solve this problem. Everybody was 
anxious to see what we had done." 

Attendees also saw the company's 
new turf-type tall fescues, Falcon, 
Olympic and Rebel and the dwarf and 

double dwarf tall fescues. 
F i v e s t a t i o n s w e r e p o s i t i o n e d 

around the farm where speakers gave 
presentations on a variety of topics. 
They included Meyer speaking on the 
1981 and 1982 Turf Trials; Bill Rose, 
president of T u r f - S e e d — " T r i a l s on 
Turfgrass Mixtures and Turf Renova-
tion;" Don Brewer of Oregon State 
University—"Growth Regulators;" and 
Tom Cook, also of Oregon S t a t e — 
"1980 National Bluegrass Trial." 

Turf-Seed plans to have the Field 
Day every year, around the 16th of 

June. 
"We were lucky this year," Meyer 

said. "It was the only day it didn't 
rain." 

Turf-Seed markets Columbia, Shas-
ta, Midnight, Bensun and Sydsport 
Kentucky Bluegrass; Citation, Omega, 
Birdie, Manhattan and Manhattan II 
perennial ryegrass; Oregreen interme-
diate ryegrass; Olympic and Falcon tall 
fescues; Shadow chewings fescue, 
Fortress creeping fescue, Waldina and 
Aurora hard fescues and Pencross and 
Penneagle creeping bentgrass. 

Bill Liles, sales manager 

CHEMICALS 

Ciba-Geigy opens 
new sales department 
T h e Ciba-Geigy Corporation, head-
quartered in Greensboro, NC, has 
created a new department to sell 
chemica ls in industries outside the 
company's traditional agricultural 
chemicals market. 

T h e new department, Special ty 
Product Sales , is divided into three 
sections; Railroad and Industrial 
Weed Control, Turf and Ornamentals, 
managed by Ron Rister; Seed Treat-
ment and Animal Health, managed by 
Harry Galloway; and Technical Sales, 
managed by Bill Flynn. 

Before the creation of the new 
department, most of the above func-
tions were handled by the Industrial 
Sales Department. 

Bill Liles, sales manager, said, "By 
using a novel sales program, we hope 
to gain a bigger share of those special-
ized markets. Our new products also 
will give us a competitive edge in the 
future." 

Liles said herbicides for bare ground 
weed control, such as Atratol, Princep 
and Ontrack, are sold to such organiza-
tions as railroads, manufacturers , 
utilities, petrochemicals firms and 
government agencies. Registration for 
another, Tanzene, was obtained this 
year. 

The company's Subdue fungicide is 
used largely by nurseries , lawn-
maintenance firms and golf courses. It 
prevents root and stem rot and other 
diseases in ornamentals, foliage and 
bedding plants, flowers, conifers and 
turf. Apron prevents seed rot and 
damping off in ryegrass and forage 
grasses as well as other crops. 



3oes anyone 
manage finances more adeptly 

than a turf manager does? 

Fennfine Perennial Ryegrass covers more ground than any other turfgrass variety 
in the world. This message recognizes the people who made it happen. 

For your free full-size ( 22" x 28" ) poster of this ad, send your name and address to: 
Pennfine Fbster *2, RO. Box 923, Minneapolis, MN 55440. ( W&tch for the other five ads in this series.) 



Hannigan new USGA 
executive director 
Frank Hannigan is the new executive director of the United 
States Golf Association. Hannigan replaces Harry W. Easterly Jr. 
who retired July 1 from the post he's held for the past three 
years. 

"I'm looking forward to returning to my family business," East-
erly said of his retirement. Easterly, 60, resides in Virginia. 

Easterly was not scheduled to retire until Jan. 31,1984, but ac-
cording to the USGA, the executive committee had little difficul-
ty choosing his successor. Hannigan has been with the USGA for 
21 years and for the past three years has been director of special 
projects. 

Easterly served as a volunteer on USGA committees since 1955 
and was president of the USGA in 1976-77 before assuming the 
executive directorship in Dec. 1980. 

"My years in this job have been, in a multitude of ways, 
rewarding," Easterly said. "I plan to continue to make whatever 
contributions I can to the USGA." 

NCA trying to defeat 
ABA resolutions 
The National Club Association and the Conference of Private 
Organizations are waging a campaign to defeat two resolutions 
proposed by the American Bar Association House of Delegates. 

The resolutions would prohibit judges who are members of 
private clubs from maintaining their memberships in private or-
ganizations with selective membership policies. The other would 
turn most private clubs into "public accommodations" with little 
or no control over their own membership policies, according to 
the NCA. 

The judicial membership resolution has been discussed within 
ABA ranks for several years. Prior attempts to limit judges from 
membership in groups which practice "invidious discrimination" 
have been unsuccessful. After two years of study, the U.S. Judi-
cial Conference decided that, while "inappropriate" for a judge 
to belong to an organization which practices "invidious discrimi-
nation," the matter should be left to the discretion of each indi-
vidual judge. 

The other resolution is a repeat of last year's "match of wills" 
between members of private clubs across the country and the 

continued on page 71 

GCSAA Chapter survey 
supports relocation 
About 54 percent of the Midwest Chapter of the Golf Course Su-
perintendents Association of America supports the controversial 
question of relocating the Association's headquarters from its 
current Lawrence, KS, location. 

GCSAA Executive Director James E. McLoughlin tendered his 
resignation, effective Sept. 1, over the issue of relocation. 

The survey also showed of those polled, 80 percent will be life 
continued on page 71 
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CHEMICALS 

Diamond makes 
executive appointments 
Ronald L. D e z e m b e r has b e e n ap-
pointed vice president for the agricul-
tural c h e m i c a l s bus iness for the re-
cently formed Diamond Shamrock/ 
Showa Denko International bio-
technology joint venture . W. Dale 
Wegrich has been named senior vice 
president for f inance and administra-
tion as well as interim director of re-
search. John C. Danemiller is now vice 
president for the animal health busi-
ness. He was previously general man-
ager of the Animal Health Division of 
Diamond Shamrock. 

T h e a p p o i n t m e n t s w e r e m a d e by 
Al lan J. T o m l i n s o n , newly n a m e d 
chairman, president and chief execu-
tive officer. 

In April, Diamond Shamrock, a do-
mestic integrated oil and gas company 
with interests in coal and chemicals, 
announced a preliminary agreement 
with Showa Denko K.K., a Japanese 
chemicals and pharmaceutical firm, to 
form an international biotechnology 
e n t e r p r i s e with an agr icul tural 
c h e m i c a l s / a n i m a l hea l th bus iness 
base . T h e n e w c o m p a n y will be 
headquartered in Painesville, OH, at 
the former Diamond Shamrock corpo-
rate research center. 

GOLF 

Smith resigns 
NGF presidency 
Frank M. Smith Jr. has tendered his 
resignation as president of the Nation-
al Golf Foundation, citing "basic dif-
ferences in policy" between his admin-
istration and the board. 

In office since May 1982, Smith was 
the Foundation's first paid president 

continued on page 10 

It's Calendar Time! 
Every year WEEDS TREES & 
TURF publishes a calendar of 
turf events. To make sure your 
organization's 1984 turf event is 
included free in the calendar, 
forward it, along with the 
s p o n s o r i n g o r g a n i z a t i o n ' s 
name and a contact person's 
name to: Calendar , WEEDS 
TREES & TURF, 7500 Old Oak 
Blvd., Cleveland, OH 44130, no 
later than Sept. 30. 



WE CAN HELP 
WITH THE PAPER 

YOUR TREES 
Davey Tree is the world s 

original and largest tree care 
specialist. We've been building 
a reputation for top quality work 
at a reasonable cost for 7 3 years. 

But some of the most important ser-
vices we offer you take place before 
we begin actual tree care. 

Davey Tree can help you set up a 
critical part of your tree program for 
commercial and municipal property: the 
paperwork. 

Initially our Environmental Services 
Division can help you with surveys 
and tree inventories, plus specifications 
and bid preparation for tree program 
development. Extra services that can get 
you started on a regular tree program, 

PRODUCE. 
or help make your existing program 
more efficient and productive. 

On the Job, our Tree Care and 
Lawnscape Divisions provide the latest 
in equipment and techniques, including 
expert supervisors trained at the 
Davey Institute of Tree Sciences, 
trained field personnel, technical 
assistance from the Davey Research 
and Development Center at no 
additional cost, and our exclusive 
patented A R B O R - G R E E N H two-
year tree fertilizer. 

For a new or ongoing tree care 
Circle No. 102 on Reader Inquiry Card 

program, from initial 
survey through specifications 
and actual operations, 
Davey expertise can work 

for you. And with all of Davey s 
services, you get more value for your 
money. 

Call us for a free consultation. 
We're in the Yellow Pages under 
'Tree Service! Or write to Donald J. 

Shope, V P T e e Care Services, 
Davey Tree, 117 S. Water St., Kent, 
Ohio 4 4 2 4 0 . 

Davey Tee . We don't just care for 
trees. We care for them better. 

DAVEY TREE 
Kent. Ohio * CoiM lo CoaM and C anada 

Keeping Amenca Green Since 1909. 



ALCA accepts landscape entries 
The Associated Landscape Contractors of America is accepting 
entries for the Fourteenth Annual Environmental Improvement 
Awards Program. 

Landscape projects on which the entrant has executed the ma-
jor portion of the work may be entered for judging in one of the 
following categories: Erosion Control/Revegetation, Commer-
cial Landscape Maintenance, Residential Landscape Mainten-
ance, Interior Landscape Installation, Interior Design/Build, In-
terior Landscape M a i n t e n a n c e , Res ident ia l L a n d s c a p e 
Contracting, Commercial Landscape Contracting, Commercial 
Design/Build, and Residential Design/Build. 

All commercial landscape firms which devote a major part of 
their business operation to landscape contract ing, interior 
landscaping, erosion control and/or landscape maintenance, are 
eligible to enter. Work performed on entered projects must have 
been done by private industry. Membership in ALCA is not re-
quired of entering firms. 

All entries must be received at ALCA headquarters by Sept. 
30, 1983. For more information, write ALCA, 1750 Old Meadow 
Rd., McLean, VA 22102, (703) 821-8611. 

NLIS sets 1984 California show 
The Fifth Annual National Landscape Industry Show will be 
April 4-6, 1984 at the Long Beach, CA, Convention Center. Be-
cause of the growing demand for seminars, another day has been 
added to the event, according to Chairman Gary W. Weems. 

"This year," he said, "the Xeriscape Seminar was well received 
and well attended with more than 200 people registering. For the 
1984 show, several seminars are being considered, and the Irri-
gation Association will conduct a certification program." 

The 1983 show drew 260 exhibitors from across the country 
and 5,892 showgoers. The NLIS is sponsored by the California 
Landscape Contractors Association. For more information, write 
the NLIS/CLCA Headquarters, 1419 21st St., Sacramento, CA 
95814, (916) 448-CLCA. 

Arizona contractors 
sponsor first convention 
The Arizona Landscape Contractors' Association will have its 
first convention in its 20-year history, Nov. 3-6 at Rio Rico Resort 
on the Arizona-Mexico border. 

A recent survey of the Arizona membership showed a need for 
a convention. In response to the survey, convention chairman 
Mick Walker said emphasis will be on educational seminars and 
specialty workshops. 

"It is clear," Walker said, "that our members want an educa-
tional convention. Seventy-six percent of those who answered 
the survey said the educational program is most important to 
them." 

Forty-eight percent of the surveyed members also indicated 
that a trade exhibit would be an important part of the convention. 
A 30-booth exhibit is planned on Nov. 3 and 4. 

Convention information is available from the Arizona Land-
scape Contractors' Association, PO Box 27312, Tempe, AZ 85282 
(602) 968-8179. 

after a restructuring created the posi-
tion. 

Smith said there is no "official" date 
for his resignation. 

"I feel everything is not in 100 per-
cent agreement between me and the 
board," he said. "We have mutually 
agreed that my resignation is in the 
best interests of the Foundation. This is 
in no way a reflection on the staff of 
the Foundation. I feel that we accom-
plished a great many things in the last 
year and I regret that I won't be a part 
of what I feel is a bright future as far as 
the NGF is concerned." 

Smith said the main area of disa-
greement between him and the board 
was fundraising. 

Smith, 56, lives in Palm Beach. He 
has no immediate plans for the future. 
Prior to joining the NGF, he served in a 
variety of executive positions with CBS 
television, including president of CBS 
Sports, senior vice president of the 
Broadcast Group, and vice president in 
charge of sales. 

At press time, Sheridan (Joe) Much 
was named acting executive director 
until the board names a new president 
or restructures the position. Much has 
been director of field services since 
September 1982 after serving as a field 
representative on the West Coast since 
1968. 

GOLF 

Graffis celebrates 
90th birthday 
Herb Graffis, one of the most widely 
recognized figures in golf journalism, 
celebrated his 90th birthday on May 
31. Graffis is a co-founder of the Na-
tional Golf Foundation and throughout 
his career has worked to further the 
image of golf. He still enjoys the game 

continued on page 14 


