


About the only 
bug you have 
to worry about 
with Dursban. 

If you've been having trouble con-
trol l ing a certain squatty German bug 
with rubber legs, don't call us. 

But, for just about any other bug 
problem, DURSBAN* insecticide is the 
answer. 

It's labeled for all the major insects 
you'll be batt l ing this year: chinch bugs, 
cutworms, armyworms, grubs, sod web-
worms, chiggers, clover mites, turfgrass 
weevil, earwigs and more. 

No other insecticide fights them longer, 
either. While other brands qui t after four 
or six weeks, DURSBAN Keeps going strong 
for eight weeks. And that could mean up 
to six fewer applications per year on year-
round courses. 

But, even though it lasts longer, 
DURSBAN insecticide costs less than 
most other brands. In fact, you can do a 
1000 sq. ft. area for as little as 35<£. Which 
is probably why many courses are using 
DURSBAN on tees and around the club-
house as well as on their greens. 

DURSBAN is also gentle on desirable 
grasses, ornamentals and the environment. 

Choose DURSBAN insecticide in regular 
2E and double-strength 4E formulations. 

DURSBAN. There's hardly a bug it 
won't get. 

Available from your Dow distributor. 
Be sure to read and follow all label direc-
tions and precautions. Agricultural Products 
Department, Midland, Michigan 48640. 

DURSBAN 
For whatever's bugging you, 

* 

DOW Chemical U.S.A. 
•Trademark of The Dow Chemical Company. 

Ad Mo. 1909 
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OUTLOOK 
By Bruce F. Shank, Executive Editor 

Leaders must agree on state of golf 
Anyone who reads both the GCSAA State of the Association Message and 
the N G F Annual Report will see there is disagreement about the state of the 
golf industry. At the same time, the National Golf Foundation is pushing 
hard to unify industry associations for a national program to stimulate the 
growth of the game. 

N G F Executive Director Don Rossi feels a two to three percent annual 
growth rate is unhealthy for all who depend on golf for a living. T h e label 
"mature" can cause industry suppliers to redirect growth efforts toward 
markets of greater growth potential. Rossi is very aware of this, since the or-
ganization he manages is basically funded by these suppliers. N G F Treas-
urer Bob MacNally constructed a report in 1981, "Growth of Golf", and 
N G F responded immediately with new committees, a total,reorganization, 
and invitations to allied golf groups to join in the fight. 

The most sensitive part of NGF's plan is funding of more than $3 million 
per year to promote golf. Much of this will have to come from allied associa-
tions and other beneficiaries of the game, such as media, insurance compa-
nies, and airlines. 

T h e GCSAA is also takiflg a hard look at the future of golf to determine lo-
cation and staffing goals. Long Range Planning sessions were held at the 
G C S A A Turf Show this month to acquaint the membership with some of the 
major decisions facing the organization in the next five years. GCSAA's atti-
tude is somewhat more rosy than NGF's. 

In its State of the Association Report, the GCSAA Executive Board admits 
there is pressure on the industry to react to harder economic times. Yet, the 
report states, "Surprisingly, the golf industry is still very early in its develop-
ment stage." The report admits current conditions can discourage many 
who care about the welfare of the game and blames the media for focusing 
on the negative. 

My opinion of the report is that the association is giving the "when the go-
ing gets tough, the tough get going" sermon. It suggests that modern pres-
sures will force clubs to be more business-like and maintenance practices to 
become more efficient. No doubt, this will have to occur and GCSAA is on 
top of technology. 

Both N G F and GCSAA are on the money. It is up to manufacturers to re-
spond to market conditions or suffer the same fate of the automotive indus-
try by resisting change with massive promotion. On the other hand, com-
puterization of golf club management practices and higher education for all 
superintendents will not improve the growth rate of the game. They will 
make it more efficient, but you still need growth to keep suppliers in your 
corner. 

I hope GCSAA will support the N G F golf promotion plan, and as a new 
member on the N G F Board, GCSAA can lobby for more recognition of the 
superintendent in the future of the game. This is not the time for associations 
to disagree on philosophy. It is time for them to join together and insure 
growth of the game and security of persons employed as a result of the game 
of golf. 

Jim Wyllie, incoming president of GCSAA, is very aware of the chal-
lenges of the next two to three years. The association will be making deci-
sions on whether to move its headquarters, directing training programs to 
reach more superintendents, and participation in the N G F promotional 
campaign. Wyllie seems open-minded and very capable of keeping small is-
sues small so that the spotlight is on major issues. He seems friendly and ap-
proachable, which should dispel some of the high brow image GCSAA has 
developed over the years. What I like the most is he returns phone calls and 
openly and honestly discusses problems and solutions. Nothing is more 
irritating to members than an association staff that is too busy or too impor-
tant to listen and discuss ideas. WTT 

Executive Editor 
Bruce F. Shank, New York 
Associate Editor 
Thomas Paciello, New York 
Publisher 
Dick Gore, Atlanta 
Group Vice President 
Tom Greney, Chicago 
Production Manager 
Mary Lindskog, Duluth 
Production Supervisor 
Marilyn MacDonald, Duluth 
Graphic Design 
Dave Johnson, Duluth 
Circulation Manager 
Kristine Benike, Duluth 
Directory Coordinator 
Patty Rusch, Duluth 
Reader Service Manager 
David Peterson, Duluth 
Promotion Director 
Julie Laitin, New York 

OFFICES 

ATLANTA 
3091 Maple Drive 
Maple Center One Building 
Altanta. GA 30305 
(404)233-1817 
NEW YORK 
757 Third Ave. 
New York. NY 10017 
Editorial: (212) 888-2563 (or 2892) 
CHICAGO 
111 East Wacker Drive 
Chicago, IL 60601 
(312)938-2344 
SEATTLE 
1333 N.W. Norcross 
Seattle. WA 98177 
(206)363-2864 
DULUTH 
120 West Second Street 
Duluth. Minn. 55802 
(218)727-8511 

MARKETING 
REPRESENTATIVES 

James R. Brooks 
Atlanta (404) 233-1817 
Dick Gore 
Atlanta (404) 233-1817 
Ron Kempner 
Atlanta (404) 233-1817 
Robert Mierow 
Seattle: (206) 363-2864 

sutsass*̂  
Member; American Business Press, 
Business Publications Audit, National 
Golf Foundation, American Sod 
Producers Association, Associated 
Landscape Contractors of America, 
National Landscape Association, 
Horticultural Research Institute. 



Contractors enjoy money-saving advantages 
Because each job you install requires its own 
combination of patterns, we now sell 3" pop-up 
Stream Rotors without nozzles or arc discs. Heads 
come with a fitted plug to keep debris out. . . keep 
seals in. You assemble the heads with exactly the 
nozzles you need, working right out of the case. No 
need to maintain a product mix, tying up your money 
in inventory. Makes installation easier, too. Saves 
time, saves money. It's easier for us, too . . . so we've 
lowered the price to make it an even better deal. 
You're a double winner when you specify TORO 
Stream Rotors, utilizing our new unassembled 
models. If you prefer, they're still available 
assembled, too. 

SAVE 
$200 

WHEN YOU COMBINE 
THE BODY, NOZZLE, 
AND ARC DISC YOU NEED 

•Off manufacturers suggested 
list price; subject to dealer option 

For more information, see your TORO distributor or write: 

THE TORO COMPANY, Irrigation Division 
Dept. WT-282, P.O. Box 489, Riverside, CA 92502 TORO. 

N O W . . . all the advantages 
of TORO® Stream Rotors 

at a new lower price! 



GREEN 
INDUSTRY 

NEWS 
TURF 

In-state expertise shines at NJ Expo 

Peter Loft received New Jersey Turfgrass Hall of Fame Award. 

Many states have turf conferences, but 
few can provide the collection of ex-
pertise within the state as New Jersey 
can. 

This is most evident at the VIP lunch-
eon held during the Expo each year. 
New Jersey representatives included 
Reed Funk, the dean of improved 
turfgrasses; Peter Loft of Loft Seed 
Company; Henry Indyk and Ralph 
Engel of Rutgers; Al Radko, recently 
retired director of the USGA Green 
Section; Spencer Davis, retired New 
Jersey extension turf pathologist; and 
Eb Steineger of Pine Valley Golf Club. 
Add to this list out of staters such as Jim 
Watson of Toro; Rich Valentine of 
Merion Country Club; Bill Meyer of 
Turf Seed Inc. (one of Reed Funk's 
graduates); John Hall of VPI; and 
Geoffrey Cornish, the famous golf 
course architect; and you have a turf 
homecoming of sorts. 

The New Jersey Expo carefully pro-
tects all turf specialties and resists 
devoting too much to lawn care. Sod 
producers, golf course superintend-
ents, estate managers, landscape con-
tractors and government landscape 
managers are all served by the two spe-
cialty sessions, golf and fine turf and 
lawn and utility turf. Lawn care firms 
are not forgotten, but lawn care is not a 
new thing to New Jersey, the state 

where the market became a specialty. 
The educational program began with 

two-hour concurrent workshop ses-
sions on diesel engines (Duncan 
Macrae, Toro) irrigation pumps (Jerry 
Pettengill, Pumping Systems) and weed 

identification (Barbara Emerson, Un-
ion Carbide Agricultural Products). 
The sessions were all well-attended 
and informative. Macrae's workshop 
on diesel engines was a virtual primer 

Continues on page 11 

TURFGRASS 

Pennsylvania Turf 
Show set for March 1-4 
The 1982 Pennsylvania Turfgrass 
Conference and Trade Show will be 
held at the Hershey Lodge and Conven-
tion Center, Hershey, PA, March 1-4. 

This year's educational sessions will 
concentrate on golf course management 
and lawn care and grounds mainte-
nance. The general sessions Monday 
afternoon and Tuesday will include 
discussions on the gypsy moth, water 
management, natural versus artificial 
turf, varietal resistance to insect attack, 

the effect of herbicide use on disease 
occurrence and the preparation of 
Merion Golf Club for the 1981 U.S. 
Open. 

Wednesday and Thursday will offer 
separate sessions for golf turf and lawn 
care and grounds maintenance. The 
golf turf sessions will have presenta-
tions of Poa annua-bentgrass competi-
tion, disease control, solutions to drain-
age problems, difficulties associated 
with highly modified greens, winter in-
jury to perennial ryegrass, new insecti-
cide results, goose grass control and 
colonial bentgrass development. 

The lawn care and grounds mainte-
nance sessions will feature presenta-

tions on handling customer complaints, 
applicator training, customer communi-
cations, fertilizer programs, species se-
lection and management in the shade, 
high school athletic field maintenance, 
managing for better wear tolerance, 
growth retardants, insecticides renova-
tions, and diagnosing turf problems. 

The list of scheduled speakers in-
cludes: Dr. James Watson, The Toro 
Co.; Dr. Robert Shearman, University 
of Nebraska; Dr. Clinton Hodges, Iowa 
State University; Dr. Keith Karnok, 
Ohio State University; Dr. Richard 
Ratcliffe, USDA, Beltsville; Jim Samis, 
Monsanto Corp.; and Ken Hinson, 
Sears Lawn Care. 



PENNEAGLE Creeping Bentgrass 

The grass that re-greened Butler National 
A devastating grass 

disease virtually destroyed 
the greens at Butler 
National Golf Club, Oak 
Brook, Illinois, home of the 
Western Open, shortly 
before the 1980 tourna-
ment. The Butler Board of 
Directors decided to 
replace the grass on all 
greens and after viewing 
several varieties of bent-
grass in the Chicago area, 
they selected Penneagle 
Creeping Bentgrass for the 
restoration program. 

Dr. Joseph M. Duich, pro-
fessor of Turf Science, 
Penn State University, and 
For name of your nearest dealer, call: 

Tee-2-Green Corp. 
P.O. Box 2 5 0 
Hubbard, Oregon 9 7 0 3 2 
Toll Free: 1 - 8 0 0 - 5 4 7 - 0 2 5 5 
TWX: 5 1 0 - 5 9 0 - 0 9 5 7 

developer of Penneagle 
bent was called in as a con-
sultant. Working closely 
with Oscar Miles, Course 
Superintendent, the re-
seeding of Butler National 
was begun in mid-August 
1980. Before the project 
was completed, 
the entire 

CREEPING BENTGRASS 

course was seeded to Penn-
eagle Bentgrass. 

By November the course 
was pronounced in ex-
cellent condition and by 
the 1981 Western Open the 
course drew raves from 
players and spectators 
alike. 

The TEE-2-GREEN 
CORP., marketers of Penn-
eagle and Penncross bent-
grass has published a 
booklet complete with 
photos of the Butler 
restoration program. The 
step by step program at 
Butler is available free of 
charge. 

For your copy write: 
Tee-2-Green Corp. 
Information Coordinator 
1 3 4 9 Capitol St. N.E. 
Salem, Oregon 9 7 3 0 3 
Phone: (503) 3 6 3 - 1 0 2 2 

YTP JOB NUMBER 4769 



NORTHRUP KING PRESENTS 

THE HEAVY TRAFFIC 

SUN-TO-SHADE 
No one grass seed combines every characteristic for every type of turf. That's why Northrup King research 
has developed a complete line of Medalist Turf Products to meet specialized professional needs. 

MEMLIST TIIF PUBIC! MAJOR AREAS OF ISE SPECIAL FEATIRES 
Athletic Pro Mix High maintenance athletic 

turf 
Both are well suited for new seeding or 
overseeding. Fast establishing, excellent traffic 
tolerance, and rapid recovery. Provides good 
footing. Athletic Pro II Mix Low to moderate 

maintenance athletic turf. 

Both are well suited for new seeding or 
overseeding. Fast establishing, excellent traffic 
tolerance, and rapid recovery. Provides good 
footing. 

Boulevard Mix Any area with high pH 
(roadsides, sidewalks, 
boulevards, beachfronts, 
etc.) 

Contains both "Fults" Puccinellia distans and 
Dawson red fescue which thrive on high saline 
or alkaline soils. Performs at low to high fertility 
levels. 

Landscape Pro Mix School grounds, 
cemeteries, golf course 
roughs, lawns 

Fast establishing. Adapts to broad range 
of conditions and management levels. 
Low to moderate fertility requirements. 

Overseeder II Mix Fairways, tees, athletic 
fields 

Fast establishing, traffic tolerant, disease 
resistant, penetrates compacted soil. 

Overseeder III Mix 
(Formerly Medalist North Mix) 

Fairways, tees, cart paths, 
wear areas 

Long term quality in high traffic areas. 
Clean mowing and disease tolerant. 

Premium Sod Blend Commercial sod producers Fast establishing, exceptional dark green color, 
shade tolerant, superior disease resistance. 

Special Park Mix Parks, commercial 
developments, lawns 

Low fertility tolerance, shade 
tolerant, adapts to wide 
range of soil types. 

Ask your Northrup King distributor about the Medalist Turf Products 
for your needs. Or write Northrup King Medalist Turf Products, 
PO. Box 959, Minneapolis, MN 55440. 
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