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TEE-2-GREEN CORP. 
worldwide marketers of 
Penncross and Penneagle 
Creeping Bentgrass has made 
these two fine grasses available 
through most TORO Distributors 
and other fine seed companies. 
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John Deere, as 
everybody knows, is a place 

you go for tractors. 
What do you think of when you think of John Deere? 
Probably not air compressors. Or alternators. Or high 

pressure washers. 
But the fact is, your John Deere dealer carries a good many 

products you don't ordinarily associate with John Deere. Products that 
grounds care and construction people use all the time. 

For example, we have a whole line of skid-steer loaders, 
ranging from 14 hp to 37 hp, for handling big jobs in confined areas. 

We have portable power equipment like alternators, air 
compressors, battery chargers, welders, space heaters and pumps. 

We have snow blowers for clearing away snow, backpack 
blowers for cleaning up leaves and debris, and nigh pressure washers for 
washing trucks or trailers. 

And we have a whole line of power equipment for lawns and 
gardens: tillers, lawn mowers, nylon line trimmers, edgers and 
chain saws to name just a few. 

We even have electronic bug killers. And a lone list of other 
items not shown in this ad: carpenters' tools, mechanics' tools, lawn 
and garden tools, etc. 

And needless to say, we have tractors. From 8 hp to 50 hp. 
With a wide choice of matching implements to go with them. 

Next time you're looking for equipment, of almost any kind, 
visit your John Deere dealer. 

Chances are he'll have what you're looking for. 
And when you buy from John Deere you can be sure of 

the quality. Plus parts and service when you need them. 

Nothing runs like a Deere 
JOHN DEERE J O 

Tell us the equipment you're interested in, and we'll 
send you a free folder. Write John Deere, Moline, IL 61265. 

1. Skid-Steer Loader, 2. Space Heater, 3.2 hp Compact Tiller, 4. Edger, 5. Nylon Line Trimmer, 6. Chain 
Saw, 7. Backpack Blower, 8. Portable Pump, 9. AC/DC Welder, 10. Air Compressor, 11. Self-propelled 
Snow Blower, 12.6 hp Rotary Tiller, 13.100 Amp Battery Charger, 14. Alternator, 15. High Pressure 
Washer, 16. Bug Killer, 17. Self-propelled Mower. 



"Out here, crabgrass is 
our biggest complaint, 
and Balan in the spring 

works like a charm." "Around these parts, we're t 
faced with goosegrass/ 
crowfoot in the summer, 

then when our Bermuda-
P * grass goes dormant, Poa 

annua s the problem. So we 
^ ^ ^ use Balan twice." 

"Somet imes we use 
Balan in the early spring 

for crabgrass, but if 
goosegrass is a problem 

we apply Balan later to ^ m 
get it as it germinates." 

^ mP » 

The annual grass problems may differ 
from one part of the nation to another, 
but the solution is the same . . . Elanco's 
Balan. All across the country, Balan users 
have proven for themselves that a regular 
Balan program is their most effective 
means of controlling the hard-to-control 
annual weed grasses. Balan's granular 
form makes it as quick and easy to apply 
as fertilizer. 

"I f you've a goosegrass/crowfoot ^ ^ 
problem, a shot of Balan early in the summer takes care of ^ Q l 

that problem; but nothing makes our courses look worse 
than green patches of Poa after the Bermuda's gone dormant, 

so we apply Balan in the fall, too." 



"Around here, our 
main problem is crabgrass 
in the fairways, so we use 

Balan in the spring. 
It's so economical g ^ 
we treat fairways ^ ^ 
and the r o u g h s . J 

"Almost every course in the 
South has two main weed 

grass problems: 
Poa annua and 
goosegrass/ 

crowfoot. Two 
applications of 

Balan gets rid of 
them both." 0 

"Plain old crabgrass is 
the biggest problem 

around here. Balan is so 
economical we put it on 

all our fairways in the 
spring before 

WM germination." 

grasses are the problem... 

Balan is the dependable, economical 
pre-emergent that kills weed grass seeds 
as they germinate, allowing the desirable 
grasses to fill in. Name your weed grass 
problems . . . crabgrass, goosegrass, 
Poa annua or foxtail. Balan's the prac-
tical solution. Order Balan from your 
Elanco Distributor today. 

Elanco Products Company 
A Division of Eli Lilly and Company 
Dept. E-455 
Indianapolis, Indiana 46206, U.S.A. 

Circle 103 on free information card 

ELANCO 



The interior landscape industry has 
grown up and has assumed its well-
earned position in the Green In-
dustry. Its challenges in improving 
materials and techniques for indoor 
plant displays will certainly fill 
pages in future issues of Weeds 
Trees & Turf. There is always excite-
ment and curiosity when a related 
horticultural field does well. Even 
though everyone may not participate 
in that market, it can add a new 
dimension to our own personal store 
of information on the science we live 
by. It makes my job as a journalist as 
interesting as a newspaper reporter 
covering a major fire. Hopefully, the 
interior landscape market and our 

coverage of it will keep you reading 
this magazine for the latest trends 
and news on our Green Industry. 

Beginning in the next one or two 
issues, we will begin of fer ing 
technical assistance on tropical and 
semitropical plant problems. This 
will round out our present technical 
assistance through the Vegetation 
Management column and monthly 
technical features. We hope you'll 
take advantage of our offer to help 
you, no matter what area of the 
Green Industry your question con-
cerns. Don't forget, one of the cards 
stuck in every issue is designed just 
for your questions and comments. 

Your stab at the Green Industry in 
the 1980's is very exciting, challeng-
ing and useful. It represents a lot of 
hard work and thought. 

Congratulat ions! I hope your 
readers study the article and profit 
by it. I can assure you that I will. 
C. Edward Scofield 
Executive Vice-President 
Ra-Pid-Gro Corp. 
Dansville, NY 

Ed has written market forecasts for 
magazines such as Flower and Gar-
den and Horticulture. He has been 
part, not merely an observer like me, 
of professional landscape horticul-
ture for many years. The opportunity 
is in our markets, we've got to go af-
ter it, it won't come to us. Thank you 
for your support Ed. 

In the Vegetation Management 
section of the November issue there 
was a question concerning weed con-
trol in a garden center. Here in 
Arizona we are finding a woven 
polypropylene fabric called ProPak 
ground cover to be superior to black 
plastic for weed control in nurseries 
and garden centers. The fabric does 

not disintegrate in the heat as does 
p o l y e t h y l e n e . W a t e r can s e e p 
through it, it resists tearing, and it 
doesn't become slick when wet 

Interested persons can contact Pak 
Unlimited, 2965 Flowers Rd., South, 
Suite 105, Atlanta, GA, 30341 
W.D. Murphy, Jr. 
Agric. and Diversified Prod. 
Scottsdale, AZ 85253 

Congratulat ions on landscape 
emphasis in your magazine. The arti-
cle on street trees by L.E. Phillips, 
Jr., in the Dec. 79 issue might be 
enlarged to include urban street tree 
planting and community cooperation 
with local park department mainte-
nance forces in watering, weeding, 
reporting damaged trees, removal of 
litter, etc. I've learned that placing 
the walks next to the curbs helps 
solve salt and utility problems. 
Planting trees inside of the walks 
gives the trees better protection from 
cars, buses, trucks and the pollution 
associated with them. 
A.F. 
Landscape Architect CT 

Thank you for your suggestions. The 
best contribution this magazine can 
make is to serve as a place to ex-
change ideas and advice. We'll pro-
ceed on an article on street tree 
planting and cooperation with public 
agencies as you suggest. 

Thank you for the opportunity to 
receive your magazine. My students 
and I appreciate the up-to-date infor-
mation on parks and golf course 
maintenance plus equipment main-
tenance tips. 
L.B. Instructor 
Rolkum, CA 

I'll repeat it for those who didn't see 
our offer in the last issue. Instructors 
of programs relating to the Green In-
dustry are entitled to a complimen-
tary subscription for reference pur-
poses. At the same time we offer a 
half-price subscription rate for stu-
dents, extended one year following 
graduation. We want our future busi-
nessmen and women to benefit from 
our efforts throughout their learning 
and earning lifetime. 
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M y question or c o m m e n t to the editor is . . . 
Weeds Trees and Turf is glad to answer your questions or publish your comments on any green 
industry topic. Questions will be answered by industry experts in the Vegetation Management or 
Proscape columns. Comments will appear in the Letters or Viewpoint columns. 

.-TITLE-. 

A D D R E S S 

CITY STATE 

• you may publish this letter with my name. 
• do not publish this letter. 
• you may publish this letter with my initials, and city. 



EQUIPMENT 

Shipments of equipment to decline 
The average forecast of 21 com-

panies who responded to an industry 
outlook survey by the Outdoor 
Power Equipment Institute is for an 
overall 5 percent decline in selected 
industry shipments for the 1980 
model year, which began Sept. 1, 
1979. 

With the exception of rotary tiller 
shipments, which are expected to 
remain about the same, the pro-
jections indicate a decline in ship-
ments of walk-behind mowers, lawn 
tractors/riding mowers, and garden 
tractors. 

Shipments of walk-behind power 
mowers are projected at 5.6 million 
units, a 5 percent decline from 1979's 
estimated 5.9 million units. Lawn 

tractors/riding mowers are expected 
to decline by 12 percent to an es-
timated 786,000 units, while a 10 per-
cent decline to 228,000 units is seen 
for garden tractors. Rotary tiller 
shipments are expected to increase 
slightly from 1979's estimated 571,300 
units to 572,500 units in 1980. 

The major economic indicators 
relevant to the lawn and garden in-
dustry support these projections. 
The consumer price index should 
increase 10 percent in 1980 while the 
gross national product (in 1972 
dollars) should increase a mere 1.9 
percent. Housing starts should be 1.5 
million, the unemployment rate at 7 
percent, and producer prices for 
finished goods at 10.5 percent. 

ACQUISITION FORESTRY 

Congress approves 
urban forestry program 

Congress has passed the Urban 
Forestry Assistance Program, which 
is appropriated for approximately 
$3.6 million for fiscal year 1980. 

The bill is subject to annual appro-
priations and keeps urban forestry 
wi th a b o u t the s a m e f u n d s it 
received in 1978, when the Cooper-
at ive F o r e s t r y Act of 1 9 7 ^ ^ 8 8 
passed. 

The Senate Appropriation Act had 
originally scheduled zero dollars for 
urban forestry, but the House had 
passed the same amount as in 1979, 
says Richard Greffenius, a forester 
at the Forest Service. When it went 
to conference committee, the Senate 
resolved its differences and agreed 
with the House appropriation. 

The President, in an attempt to cut 
his budget, had also not recom-
mended money for urban forestry. 
All of the interested parties, in-
cluding the American Forestry Asso-
ciation, the International Society of 

Arboriculture , and the National 
Association of State Foresters, con-
tacted congressmen who serve on the 
committee that has jurisdiction, com-
mittee staff people, and whoever 
else was involved. 

Money for the program has risen 
slightly from the 3.5 million in 1978 to 
slightly more than $3.6 million for 
fiscal year 1980, but some of this will 
be taken out for a travel reduction. 
The Cooperative Forestry Assistance 
Act has a section that requires state 
forestry agencies to get at least what 
they received in 1978. The state 
foresters, themselves, agree they 
would like to get an even share of 
increases or decreases, says Gref-
fenius. 

Approximately 90 percent of the 
appropriated money goes to state 
forestry agencies. They can use it 
within their agencies or subgrant it 
to cities, towns, organizations, or in-
dividuals who qualify for it as long 
as they spend it toward the purpose 
of the act. 

American Garden to 
merge with Amfac 

A m e r i c a n G a r d e n P r o d u c t s , 
Boston, MA, has agreed to merge 
with A m f a c , h e a d q u a r t e r e d in 
Honolulu, subject to approval by 
American Garden's stockholders. 

Amfac, a New York Stock Ex-
change company, is involved in a 
diversity of activities which includes 
the production and marketing of hor-
ticultural products. American Gar-
den's Board of Directors determined 
that Amfac 's strong ties to pro-
duction, wholesale distribution, and 
r e t a i l m e r c h a n d i s i n g would be 
helpful to American Garden's 
operation. 

TURF 

Study shows effects of 
cold on bermudagrass 

A study done by two agronomists 
at Virginia Polytechnic Institute in 
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