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You don’t become the world leader in turf care
equipment without paying attention to what
people want.

So we listen to our customers. To our distributors.
To people who buy our equipment. To people who
service it. And to the people who go out under the
hot sun and use it.

Then we design our products with new features.
Make sensible improvements. And bring out
new models.

All to be sure that every product we offer to you
is made to match your needs.

And then we back our products with the kind of
service and parts inventory to keep the equipment
running like it should.

Next time you're ready to order turf care
equipment, ask your Jacobsen distributor for his
recommendation. And why.

The more you listen to what he has to say, the
more you'll know we've been listening.

We hear

JACOBSEN
TEXTRON

Jacobsen Division of Textron Inc
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DIESELS
FROM
BOLENS.

POWER YOU NEED
FROM PEOPLE
YOU KNOW.

Match the work that you need done with the
right Bolens Diesel, and you’ll have a tractor
that works when and where you need it.

To get the right Bolens Diesel, see your
Bolens dealer. He’ll suggest one that has the
maneuverability and versatility that you need
to get the job done. Day after day. Year after
‘year. And if after all that dependable service
something should go wrong, just give him a

© 1979 FMC Corporation

24 hp. loader backhoe.

call. He’s been factory trained so he knows
what makes a Bolens Diesel tick. And the
parts are in-stock. Or available within 24-
hours. And that minimizes downtime.

There are 4 Bolens Diesels ranging from 15
to 24 hp. Each is water-cooled, has multi-
speed PTO, a 3-point hitch, and a choice of 2
or 4-wheel drive. Plus a variety of custom-
matched, quick-change attachments. From
mowers to snowthrowers and backhoes to
front-end loaders. Or anything in-between.

The Bolens Diesel and the Bolens dealer.
Equally capable. Equally dependable. See
them today. For the name of the Bolens Diesel
dealer nearest you, call 300-447-4700 toll-free
anytime (in lllinois, call 800-322-4400). Or
write the FMC Corporation,

Port Washington, ;M c

Wisconsin 53074.
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LETTERS

Parks face political problems

I wish to comment on the article in January's
publication of “Park Maintenance Begins With
Design."”

“YOU GET WHAT YOU PAY FOR"
is an old saying that I feel needs to be
added to Professor Haskell's article in
January's WEEDS, TREES & TURF.

During a portion of my professional career,
while employed by consulting firms and self-
employed, I have worked for and consulted with
public agencies. Some agencies I dealt with em-
ployed under-qualified and unknowledgeable per-
sonnel who were responsible for giving important
design criteria information to consultants. The
agencies probably saved money in salaries, but en-
ded up with a poorly designed project which was
considerably over budget.

It seems some agencies hired consultants for
political reasons, or hired consultants who would
do the work for the least amount of compensation;
again, this would promote poor design.

If public agencies are sincere about their pro-
ject being competently designed, as Professor
Haskell points out in his article, the agencies might
start by hiring qualified personnel who in turn
know good design from poor design, who are not
placed in the position of retaining consultants for
political reasons, and who have the background of
experience to insure that the consultants do what is
best for the agency — not what is best for the con-
sultant.

“YOU PAY FOR WHAT YOU GET" both in pro-
fessional “In-House™ employees and consultants.
You pay one way or the other.

John W. Davidson, ASLA
Landscape Architect
San Diego Unified School

Colorado Blue Spruce plus 26 other evergreen varieties;
Black Walnut plus 28 other deciduous trees including many
hardwoods. Ideal for forestation, windbreaks, wildlife
shelter and food, soil conservation . .
value. Low quantity prices.

Box 768, West Olive, Mich. 49460

NOW PLANT

Husky Young

TREES

AT
Wholesale Prices

. increase property

Send for Free Catalog

VANS PINES ne @

Phone 616-399-1620
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Message to landscapers

At best, a landscaper is a farmer at heart, work-
ing with soil and nature, toiling nine or ten months
of the year, working some twelve to fifteen hours a
day, using much the same equipment. The main ex-
ception is that the landscaper has many more
unknown factors to consider. Plant material avail-
ability is becoming a serious problem and, after
locating and planting same, is subjected to damage
by all extreme elements of the weather. One ex-
ception to the farmer is that much of the work has
to be performed by hand using shovels and small
hand tools. The landscaper has to have an intricate
knowledge of plants, growing habits, soil condi-
tions, diseases, and plant growing requirements.
Quality of plant material varies and vigilant exper-
tise has to be practiced at all times.

The landscaper assumes a great responsibility
when he estimates a landscape project. In most in-
stances he calculates that “normal’ or “'average”
weather conditions will prevail during the growing
period for the plants. This fallacy has cost much
money in plant replacement.

In many respects a landscaper is much like a
doctor . . . A doctor works on human birth, growth,
illnesses and injury, and the degeneration of the
body which is comparable to the nurseryman or
landscaper who works with live plants. Plant
propagation, early growth and care, plus threats
from weather conditions, diseases, injury, insect
devastation, ground composition, location, and
changing conditions as to shade and water levels,
constitute a formidable problem and challenge for
the estimater. The landscaper takes on a tremen-
dous responsibility in making his designs and
plantings and, in most cases, assumes and hopes
that everything will be favorable for his plant
material to survive and properly grow according to
the landscape plan. Unexpected weather condi-
tions quickly change this possibility.

For the responsibility entailed in the foregoing
paragraphs, it seems idiotic for a landscaper to
charge or estimate low rates just for the sake of
getting the job. Forgetting to include an adequate
amount to compensate sufficiently for the exper-
tise is non-professional. Not considering all ex-
penses and costs and working for a wage much
below a “‘sanitary engineer” or sweeper in a fac-
tory, with no vacations, medical benefits, or cer-
tainty of work, is also non-professional.

If we consider ourselves to be professionals and
want to up-grade our industry, then let us start by
doing professional work, start paying adequate
wages commensurate with associated industry, and
start charging realistic rates to compensate us pro-
perly for our knowledge, expertise, and endeavors.

Ohio Landscapers Association
Stanley M. Lucas
Publicity Chairman
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On the greens, the fairways...all around the links,
insidetheclubhoum under all the sinks

DURSBAN 2E is the one insecticide that works. DURSBAN® 2E  side, it cleans up the toughest roach problems, and
Insecticide is ideal for broad spectrum, multi-purpose  keeps working to rid your buildings and restaurant
nsect control everywhere around the club. Outside, areas of insect pests. Ask your supplier about the one
DURSBAN 2E gives you unsurpassed control of turf  insecticide that really works, DURSBAN 2E. Just be
pests like chinch bugs, sod webworms and cutworms, sure to follow all the directions and precautions on the
plus ticks, chiggers and mosquitoes. It even wipes out . label. Agricultural Products Department, Midland,
bagworms and many other ornamental plant pests. In-  Michigan 48640. DOW CHEMICAL U.S.A. @

*Trademars 0} The Oow Chemical Company



72" PTO Model

Pick- Up Mower :'/

Mow smoothly and pick up
clippings in one pass! The
rugged, versatile Lawn Genie
thatches lawns, verti-cuts
greens, tees and fairways,
sweeps leaves, wades
through high weeds and
empties easily from the
tractor. It's the pick-up
mower that cleans, mows

36", 60", 72" cutting widths -
and sweeps.

with or without loading hopper

Mathews Company
BOX 70, CRYSTAL LAKE, IL 60014, PHONE: 815-459-2210
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Protect yourinvestment in §
young trees with new

Field-tested, weather-proven
GUARD-TEX™ tape provides
needed protection against
splitting, sun scald, and
freezing temperatures. Dis-
tinctive odor repels rodents -
and other gnawing or
nibbling animals.

Easy-on, Easy-off GUARD-TEX* sticks only
to itself, removes easily without leaving gummy
residue.

Versatile GUARD-TEX® can be used for

grafting and many nursery uses, including those
shown below.

staking
tomato plants

training
climbing roses

espaliering
trees and shrubs
Retail and Wholesale Nurserymen write on your
letterhead for free trial roll and ordering information

General Bandages, Inc. Dept. WTT-379
8300 Lehigh Ave. » Morton Grove, IIl. 60053
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VIEWPOINT

Bruce Shank, Editor

Every man and woman lives with the hope that
each day's labor is a significant contribution to his
profession and that years later those contributions
will be recognized by family and associates.
Without the feelings of worth and recognition man
is incomplete.

The Green Industry, basically a second or third
generation industry, falls short on recognition of its
members when they step aside for the next genera-
tion. For the most part, commercial growth has
taken place in golf, landscaping, tree maintenance,
memorial park, and weed control since 1920. Those
persons in their seventies started us on our way.

The Green Industry needs its own Hall of Fame,
something of national scope based upon input from
regional associations. In my opinion, such a collec-
tion of notables, should come from all segments of
the Green Industry.

Trying to get cooperation from all groups within
the Green Industry has been fairly difficult so far.
The American Council for Turfgrass, formerly
known as the National Turfgrass Federation, has
not received the support needed to get off the
ground, after two years of trying.

But what better reason to join together than to
honor our best? How much disagreement could
there be about the need to recognize persons who
made our occupations what they are today?

Another indication that the Green Industry
hasn't organized its methods of recognition, is the
tough time our foundations are having getting the
financial base necessary to support industry pro-
jects and research.

Foundations make alot of sense. Through trusts
a person can put otherwise lost estate taxes to work
for the industry which supported him during his
working life. There is nothing greedy or un-
American about controlling the direction of your
estate after death. I'll bet every senator and con-
gressman has a trust fund.

Combine the need for recognition with industry
support of research and development through
trusts and you have one smart solution to both
problems.

The younger generations can strive to be
recognized as their predecessors were with the aid
of new information derived through research sup-
ported by trusts and memorials.

I am currently aware of two foundations in this
industry, the Musser and the Noer Foundations. If
vou would like more information about these foun-
dations or think the Hall of Fame idea is sensible,
let me hear from you.

We've got to do more to show our predecessors
our gratitude. History is the foundation of every en-
deavor. It is the common link for the entire Green
Industry. Honoring our predecessors has the effect
of strengthening our foundation, giving all of us a
sense of unity and worth.

It's time to quit thinking about patting our early
leaders on the back, and do it. WTT



THE LITTLE TRACTOR THAT
CllTS ANY WAY YOU LIKE IT.

At John Deere,
we call the 850 and 950

our “little-big” tractors.
Because even
though they’re smaller
and less expensive to buy
and operate than many
other tractors being used
for parks, golf courses
and other large-acreage
mowing jobs, they’ve
proven that they’re more
than big enough for the

job. The 22-PTO-hp

850 and the 27-PTO-hp 950 have all the power you need to handle
 just about any kind of attachment And both have versatile 8- speed
transmissions that fit a wide range of jobs.

We offer 4 different mowing attachments alone:
rear-mounted rotary cutter, flail mower, sickle-bar
mower and center—mounted rotary mower.

So whether you're cutting fairways, roadsides, | S
parks, pastures, ditches or whatever, we can match ™ |
the attachment to the job. 441 0, ;f} Ny

We also offer a choice of tire sizes and styles. 8
And your John Deere dealer is a man you can count §
on for parts, service and good advice.

See the John Deere 850 or 950 at your nearby S ™
dealer soon. Or, for free literature, write: S Sh.,
John Deere, Dept. 63, Moline,Illinois 61265. - e

THE JOHN DEERE
“LITTLE-BIG” TRACTORS.

Nothing runs like a Deere?
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GIVE
MALLINCKRODT

YOUR FUNGUS,
WEEDS AND ROT,

YOUR BROWN ANL
BARREN TURFE

GET MEAN ABOUT GREEN
WITH MALLINCKRODT'S VERSATILE
TURF LINE.

Green is what you want— from
tee to green.

Mallinckrodt’s line of proven turf
products has the proven way to get it.

Whether you want broad spectrum
control, or the solution to a specific W(‘, oot
problem, get tough about it with »
the just-right answer... :

SRR '&v
FROM THE GREEN GROUP AT \ l‘

Mallinckrodt R 2 I\
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MALLINCKRODT, INC.
ST. LOUIS
JERSEY CITY
LOS ANGELES
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