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North Coast Media’s Landscape Management 
& Golfdom garner 16 TOCA Awards
NCM’s brands nab 2 Gardner Awards for photography 
and new media, and win 14 other Turf & Ornamental 
Communicators Association Awards.
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Landscape Management
 garner 16 TOCA Awards
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C LEVELAND — MAY 10, 
2012 — North Coast 
Media LLC (NCM) 
continues to reap the 
rewards of its ongoing 

investments in Landscape Management
(LM) and Golfdom — most recently win-
ning 16 design and editorial excellence 
awards from the Turf & Ornamental 
Communicators Association (TOCA).

At TOCA’s annual awards ceremony, 
held May 3 in Nashville, TN, LM
reaped nine honors and Golfdom seven. 

“Once again, we won more total land-
scape and golf industry TOCA Awards 
than any other company — strengthen-
ing our longstanding leadership position 
— including bringing home two Gard-
ner Awards for photography and new 

media,” says NCM President 
Kevin Stoltman.

Golfdom’s seven 2012 
TOCA Awards include:

› “2011 Plant Health 
Series” (April, May and June 
2011), Editor-in-Chief Seth 

Jones and Art Director Carrie Parkhill 
Wallace — Portrait/Personality: Photo 
of an individual or group;

› “The Reinvention of Mark Woodward”
(April 2011 cover), Jones and Parkhill 
Wallace — Printed magazines: Cover 
photo;

› “Turf on Trial” (October 2011 
cover), Parkhill Wallace — Printed 
Magazines: Cover page design;

› “The Golfdom Daily” (www.golfdom.
blogspot.com), Jones — Best Blog;

› “Home Course Advantage” (May 
2011 feature on Commercial Country 
Club), Jones — Writing for Commer-
cial Publications: Operations pro� le;

› “Dr. Wong gets the girl” (Golfdom’s 
“Chip Shots,” June 3, 2011) — Writ-
ing for Electronic Newsletter: Original 
content; and

› “The Golfdom Daily” (www.golfdom.
blogspot.com), Jones — 2012 Gardner 
Award: New Media.

“At North Coast Media, it’s � rst 
things � rst,” says Pat Roberts, Golfdom’s 
VP of Sales. “We know from experience 
if we fully engage our readers, advertis-
ers follow.”

Celebrating its 50th anniversary, LM
has won more TOCA Awards than any 
other publication. For eight consecutive 
years, LM has taken home more TOCA 
Awards than all other landscape publica-
tions combined. LM’s nine 2012 TOCA 
Awards include:

› “Close the Deal” (May 2011 cover), 
Parkhill Wallace — Best Photograph: 
Printed magazine cover;

› “Safety Superhero” (September 
2011 cover), Parkhill Wallace — 
Printed Magazines: Cover page design; 

› “Safety Superhero” (September 
2011 cover story), Parkhill Wallace — 
Two-Plus Page Design: Editorial;

› “Business Planner 2012” (October 
2011), Parkhill Wallace — Printed 
Magazines: Overall magazine design;

› “Go to the Source” (LM’s March 
2011 “Livescapes” special section), 
Jamie J. Gooch, contributor — Writing 
for Commercial Publications: Orna-
mental feature article;

› “The Turf Issue” (April 2011 cover 
story), Nicole Wisniewski — Writing 
for Commercial Publications: Best turf 
feature article;

› “Road to Recovery” (October 2011 
“The Industry Pulse” annual report), LM
staff — Writing for Special Projects;

› “Add-On Biz,” Casey Payton, 
contributor — Writing for Commercial 
Publications: Series; and 

› “Close the Deal” (May 2011 cover 
story), Parkhill Wallace — 2012 
Gardner Award: Photography, Video & 
Multimedia: Publishing. 

“Landscape Management has set the 
bar for Green Industry intel for half 
a century — and we’re just getting 
started,” says LM Publisher Jason 
DeSarle. “Stay tuned: LM has big plans 
for additional enhancements — print 
and digital media redesigns, circula-
tion expansion and our new Lawn Care 
Forum.”



Gaithersburg, MD — The Brickman 
Group announced last month that its 
board of directors has elected Andrew 
Kerin as chief executive of�cer and 
member of the board, effective imme-
diately. Scott Brickman, who served as 
CEO for 14 years, will become board 
chairman, succeeding his father Dick 
Brickman, who will serve as chairman 
emeritus. 

Most recently, Kerin served as 
group president, ARAMARK Global 

Food, Hospitality and Facility 
Services, a $12 billion busi-
ness, where he led a team of 
more than 200,000 associates 
worldwide in delivering food 
and facility services to multiple 
industries. Over the course of 
his 16-year tenure at ARA-
MARK, Kerin held numerous 

leadership positions. Prior to joining 
ARAMARK, Kerin served as a vice 
president with Ogden Facility Services.

“Brickman is preparing for the next 
phase of its evolution,” said Scott Brick-
man. “With over 25 years of experience 
and proven track record at every level 
in the services industry, we are excited 
to have someone of Andrew’s caliber 
assume the leadership role.” 

“I am very excited about joining an 
organization that is a leader in its indus-

try with a brand known for its strong 
values and commitment to its people 
and customers,” stated Kerin. “Brick-
man has a rich history of exceptional 
performance with a strong foundation 
to build on and I am excited about the 
opportunity to lead this company into 
the next era of growth.”

Kerin earned a BA degree from 
Fordham University and is a gradu-
ate of the Harvard Business School 
Advanced Management Program. He 
serves on the board of directors of 
Arrow Electronics, a global provider 
of products, services and solutions for 
enterprise computing solutions. He also 
is on the board of trustees for City Year 
Inc., where he was honored in Phila-
delphia as a “2011 Idealist of the Year”, 
and serves on the Board of Trustees for 
Fordham University.
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Andrew Kerin elected CEO of The Brickman Group
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Scott Brickman becomes board 
chairman, succeeding his 
father, Dick Brickman, who will 
serve as chairman emeritus.

Before joining The Brickman 
Group, Andrew Kerin served as 
group president at ARAMARK .

PERC offers a perk
Contractors can receive $1,000 toward 
the purchase of a new propane mower.

The Propane Education & Research Council (PERC) is 
seeking a limited number of customers to participate 
in the End-User Propane Mower Incentive Program. 

This program is a research initiative that rewards custom-
ers with a $1,000 incentive toward the incremental cost of a 
new, dedicated propane mower in exchange for their com-
mitment to provide feedback about mower performance and 
usage during the mowing season. Any new, dedicated propane 
mower with a 60- to 72-inch cutting deck is eligible for the 
program. Participating customers can purchase up to 10 

eligible mowers with program 
incentives through any mower 
dealer across the nation.

One of PERC’s primary 
missions is to research, develop 
and demonstrate the effective-
ness of new propane-fueled 

equipment. This program will support that mission by 
encouraging mower users who are able to demonstrate pro-
pane mower technology. PERC will use the mower perfor-
mance and usage data provided by participating customers to 
continue to improve propane mower technology and advance 
the market for propane-fueled commercial mowers. 

Save green and mow clean
Ask your mower dealer how you can save $1,000 on a new 
mower purchase.

Save money and go green this mowing season with a new, 
dedicated propane-fueled mower. Propane-fueled mowers 
offer many bene�ts, including:

› Proven, easy refueling options
› Estimated 30% reduction in fuel costs and 

lower overall maintenance costs
› 50% or greater reduction in greenhouse gas 

and smog-forming emissions
› Less downtime due to approved operation 

on ozone action days and on-site fuel delivery

More information
To �nd out if you qualify to participate in the End-User Pro-
pane Mower Incentive Program, and for application guide-
lines, visit: http://www.autogasusa.org/MIP/Home/.



If you’re a landscaper who wants to make 
a difference, don’t miss your chance to 
register for the Professional Landcare 
Network’s (PLANET’s) annual Renewal 
& Remembrance and Legislative Day 
on the Hill events. The events take place 
July 9 and 10, respectively.

As always, landscapers from across 
the nation will descend upon Arlington 
National Cemetery for this year’s Renewal 
& Remembrance, one of the country’s 
largest, and arguably most memorable, 
Green Industry service projects. 

Hundreds of landscapers band 
together every year for Renewal & 
Remembrance, donating their time 

and equipment to beautify 200 acres 
at the cemetery. The donation of labor 
and equipment typically is valued at 
$250,000.

On July 10, meanwhile, lobby on 
behalf of landscapers in your state during 
Legislative Day on the Hill. Landscapers 
will meet with their U.S. representatives 
and senators, discussing legislative issues 
that impact the Green Industry. Accord-
ing to PLANET, Legislative Day on the 
Hill enables landscapers to exert greater 
in�uence on lawmakers by demonstrating 
strength in numbers.

For a full schedule and to register, visit 
landcarenetwork.org/renewal.
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Time again for R&R and Day on the Hill

NEWS+VIEWS

LANDSCAPEMANAGEMENT.NET  |  JUNE 20128

Following its sponsorship of a weeklong installation of neighborhood gardens 
throughout Milwaukee, WI, Case Construction Equipment congratulated Vic-
tory Garden Initiative for the success of its “Blitz” project that resulted in the 
planting of a record number of new vegetable gardens in the city.

During the May 19 through 26 Victory Garden Blitz, homeowners, commu-
nity groups and volunteers installed 278 gardens.

In addition to CNH’s �nancial sponsorship of Victory Garden Initiative, Case 
donated the use of a skid steer loader for the Blitz.

Throughout the project, raised-bed gardens were installed in yards, busi-
nesses, schools, churches and community spaces. Materials for each garden were 
available for a $150 donation or sponsorship. A variety of volunteer and neigh-
borhood groups helped build, �ll and plant the gardens.

“With generous support from Case and our other partners, we were able to 
expand our 2012 capacity to plant 278 residential gardens. This will enable hun-
dreds of Milwaukee county residents to be able to grow their own food,” Mead 
added. “Their generous support allowed us to provide garden beds at a sliding 
scale fee or for free to families in need.”

On May 31, the Toro Co. did its part for a different community, teaming with 
the Minnesota Vikings, the Minneapolis Public Schools and local non-pro�ts to 
help Minneapolis children.

More than 200 volunteers helped build a new playground at Sheridan Arts 
Magnet School. The new playground’s design is based on local kids’ drawings. 
The playground project is meant to inspire kids to break away from the TV and 
play outside more. According to the event press release, only 20% of children 
live within walking distance of a park or playground, a reality, it stated, that “is 
having profound consequences for kids physically, socially and cognitively.”

The new playground will provide space for more than 500 children.

Case and Toro support separate 
community service projects

Register by June 22 for the annual Green Industry 
service and lobbying events.   BY BETH GERACI SENIOR EDITOR

An arborist performs cabling at Arlington 
National Cemetery during R&R 2011.

CONTRACTOR HAS “HARDEST 
WORKING HANDS IN AMERICA” 
CINCINNATI (MAY 4, 2012) – Severely 
dry hands can be both painful and 
debilitating. That’s why O’Keeffe’s Co., 
makers of Working Hands cream for 
dry skin, held a contest to �nd and 
celebrate the Hardest Working Hands 
in America. Allen Crippen, a certi�ed 
welder from Kiowa, CO, who owns a 
tree service and steel building erection 
company, was chosen as the Grand 
Prize winner.

Crippen always has been a hard 
worker. As the recipient of the title of 
the Hardest Working Hands in America, 
Allen will receive $5,000 and a lifetime 
supply of O’Keeffe’s Working Hands 
moisturizing cream.

Crippen’s and other winning entries 
can be viewed at www.facebook.com/
okeeffes.


