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LMdirect!
So are you in or out? Can you afford to be out? By afford I mean, how can you walk 
away from your child and the grandkids after 32 years?

Athletic Turf News
For turfgrass producers in the state of Louisiana, getting a high-profi le college 
coach to promote natural turfgrass was like scoring a winning play in the fi nal 
seconds of a football game.

LD/B Solutions 
One contractor fronts a home with fairy tale cottage curbside appeal to win the 
Illinois Landscaping Contractor Association’s Gold Award.

Get Growing 
An economic study confi rms the vital role the Green Industry plays in providing 
entrepreneurial opportunity, jobs and income to U.S. Latinos.

i-News 
We pressed on (through 2011), hoping that the economy would turn around, and 
that it would be heading in a positive direction by now. While there have been some 
positive signs of growth this past year, we still have a long road ahead of us.  

         DIGITAL VAULT
                                      Select stories from our e-newsletters. 
Visit www.landscapemanagement.net/enewsletters to sign up or view.
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[ Coming in February ]

MAKING THE 
MOVE: M&A 
Mergers and acquistions have 
always been part of the industry 
and a way for companies to 
grow quickly. But these deals 
come with a unique set of 
business challenges. We’ll talk 
with some companies that have 
taken the plunge to fi nd out 
what they’ve learned.
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