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LM MARKET MATCH  We’ve made your life a little easier by supplying 
icons that direct you to stories targeting your core business. 

B – Business, D/B – Design/Build, I – Irrigation, LC – Lawn Care, M – Maintenance  

OUR MISSION: Landscape Management — the leading information resource for lawn care, landscape maintenance, design/build and irrigation contrac-
tors — empowers Green Industry professionals to learn from their peers and our exclusive business intelligence from the only experienced editorial 
team in the market. Serving as the industry conscience for 50 years, we not only report on but also help shape news, views, trends and solutions.

LMdirect! 
Leading by example is one 
of the fundamentals of great 
leadership — in your family 
and in your business.

Athletic Turf News
Canada geese, which are 
federally protected, are a 
huge nuisance for many 
grounds managers and a 
potential health risk.
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The International Waterlily 
and Water Gardening Soci-
ety named the winners of its 
New Waterlily Competition.

Get Growing 
To conserve dwindling water 
resources, municipalities 
are encouraging the use of 
“recycled water,” municipal 
wastewater that has been 
extensively treated and 
deemed safe to reuse for ir-
rigation and other purposes.

   DIGITAL
VAULT

Select stories from our e-newsletters.
Visit www.landscapemanagement.
net/enewsletters to sign up or view.
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Landscape Management is 
now on Twitter and Facebook. 

Get the latest news and 
blogs by becoming a 
fan of the magazine on 

Facebook at: Facebook.com/
LandscapeManagement.

Or you can follow LM’s 
tweets at: twitter.com/
LandscapeMgmt.
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In ultra-competitive times where 
razor-thin margins are the rule, 
no business can afford additional 
losses.  BY RON HALL
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with Old World charm.
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