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Presenting Landscape
Management's guide to the
thought-provoking trends that,
for better or worse, are shaping
the industry right now.

And the No. 1 trend is...
18 Landscapers surrender to low prices

How to put away the white flag and drive profit
BY NICOLE WISNIEWSKI

LM MARKET MATCH We've made your life a little easier by supplying
icons that direct you to stories targeting your core business.

B —Business, D/B —Design/Build, I - Irrigation, LC — Lawn Care, M —Maintenance
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new light.
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Andre J. “Frenchy” Rheault,

Denton, TX
BY RON HALL

40 Weed Watch
Ground ivy;
Goosegrass

53 A Cut Above
Clarence Davids & Co.,
Matteson, IL

BY DANIEL G. JACOBS
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42 Best Practices
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Landscape Management is
now on Twitter and Facebook.

Get the latest news, blogs,
[i and info by becoming a fan of

the magazine on Facebook at:
http://tiny.cc/MTfcH.
Oryou can keep up to date %
with everything LM has to

offer by following our tweets at:
twitter.com/LandscapeMgmt.

DIGITAL
VAULT

Select stories from our e-newsletters.

Visit www.landscapemanagement.
net/enewsletters to sign up or view.

America may be a melting
pot, but the mixture of any
one individual with a group
can create an extraordinary
blend or a disaster.

We know natural turfgrass

provides environmental
benefits. But not many know
growing and harvesting
turfgrass sod plays a role in
good stewardship.

An Arizona landscape
architect figures out how to
design around a 40-year-old
pool, which dominates a
relatively small back yard.

A survey finds getting orders
on time and landscapers’
lack of knowledge are the
biggest issues growers have
when selling to landscapers.

La d OUR MISSION: Landscape Management— the leading information resource for large, successful lawn care, landscape maintenance, design/
n sca e build and irrigation professionals — empowers Green Industry professionals to learn and grow from their peers and our exclusive business
Management intelligence. Serving as the industry conscience, we not only report on but also help shape news, views, trends and solutions.
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