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YardApes’ Shayne Newman is a big believer 
in good karma, and that’s why his investment 
in community service marketing has yielded 
great return — in more ways than one.

BY NICOLE WISNIEWSKI EDITOR-IN-CHIEF

WHAT GOES AROUND,   
COMES AROUND 
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Horizon Distributors.
Horizon gives you the edge you need by providing professional 
landscaping products, all backed by personalized service.

You need eight rotors, two shovels and one piece of good advice.

You only have time for one stop.

Irrigation Specialty Landscape Equipment  HorizonOnline.com
© 2010 Horizon Distributors, Inc. All Rights Reserved.

Cap off your next visit to Horizon with a 

FREE HAT just for mentioning this ad.

YardApes’ Owner 
Shayne Newman chats 
with Parks & Rec com-
mittee members and 
the New Milford mayor.

some people think Shayne Newman is a mastermind when planning 
community service and gaining recognition for his New Milford, CT-
based company, YardApes. 

“They think I know it all when it comes to these events,” says the 
incoming president of the Professional Landcare Network Day of 
Service Committee. On a recent PLANET Webinar on the topic, 
moderator and industry consultant Jeffrey Scott even called Newman a 
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Children’s Playground

New Milford, CT

Day of Service Mission:  
YardApes donated their time 
and energy to move 60 yards 
of topsoil, plant turf and install 
a paver patio at a children’s park 
in Connecticut.
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community service “rock star.”
What’s his real trick? “I just get lucky,” 

says Newman, crossing his arms over his 
chest and shrugging his shoulders. He 
squints in the sun at his team of 12 work-
ing in khakis and blue, white and green 
PLANET Day of Service shirts at a town 
playground on April 22. It’s a cloudless, 

70-degree day. One couldn’t ask for a 
better morning to move mulch and 60 
yards of topsoil, plant turf seed and install 
a paver patio walkway in a children’s park 
that needs some attention. 

On this Earth Day, Newman donates 
services worth $7,000 to the community 
park. And where this “luck” is con-
cerned, Newman is on a winning streak. 

Instant karma
Five years ago, when he held his fi rst 
community golf fundraiser, Newman 
raised $10,000 for his charity and 
maxed out at 120 golfers. Last year, 
on his fi rst PLANET Day of Service, 
Newman’s event was featured on the 
front page of the local garden club’s 
newsletter — as well as the local daily 
newspaper. This year, because the 
playground is a hot-button issue in the 
town, reporters showed up again. 

Also in attendance is New Milford 
Mayor Patricia Murphy, as well as Dan 
Calhoun and Eleanor Covelli — the 
director and assistant director of the 
Parks & Recreation Department, 
respectively. As this trio and several 
members of the media survey the 
project while the crew works, Newman 
talks to them with ease about the park 
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Spread the love: YardApes’ 
crewmembers shovel 
topsoil and plant turf seed.

Maximize your chances to 
win that new landscape or 
renovation projectt

automatically generate professional 

proposals. We guarantee you’ll sell,

plan and bid better than ever before, 

or we’ll give you your money back.

SELL BETTER • PLAN BETTER • BID BETTER

800-231-8574 or
pro landscape@draf ix .com

 There’s business out there. 
Get more of it. Guaranteed!

“I’ve won every bid when I’ve  
used PRO Landscape.” 
Aron Hoffman, Groundskeepers Landscaping, Inc.

prolandscape.com

TM



27LANDSCAPEMANAGEMENT.NET

maintenance, as well as other projects 
that need assistance. It’s certainly not 
bad company to keep when you’re a 
landscape contractor.

“Yeah, that was pretty cool that the 
mayor showed up,” Newman says, 
nonchalantly.

There’s one theory Newman uses 
to explain this good fortune. Deep 
pockets? No. Political agenda? No. 
Ingenious planning? A little. Right 
place, right time? Maybe. However, 
Newman says he can sum it up with just 
one word: Karma. 

“I believe that if I do good things 
then good things will come back to 
me,” he says. “It might not be today or 
tomorrow, but somewhere down the 
line it will pay off.”

That’s when you see it. The 
immense pride. Newman swells with it 
as he watches his crew in action while 
juggling reporters’ questions and min-
gling with the mayor.

“We are working on two projects 
today, and 15 of my 17 guys volunteered 
to help — unpaid,” he says, beaming. 

This fact you wouldn’t know off-
hand. The crew is as focused as usual. 
Crewmembers Ramiro Parra and 
Franklin Guaman, who were installing 
the paver patio walkway, are meticulous 
in their laying of the pattern — a design 
that duly impressed the mayor. Just a 
normal day’s work? Hardly. 

“My wife and kids come here all 
the time, and people in town will know 
we did this. It has to be perfect,” Parra 

says to Newman. 
And it is — down to the last brick 

engraved with a special message: 
“Walkway Donated by YardApes 
Landscaping.”

Though Newman hasn’t crunched 
the numbers on exactly the type of 
return-on-investment this community 
service event will provide, he knows 
there is value he can’t compute. After all, 
how much could you pay for the front 
page of the local daily paper? What price 
can you put on more than an hour of 
undivided attention from the city mayor? 
What about employee excitement and 
pride? Or the number of current and 
potential clients who say they saw what 
YardApes did for the community?

 “I’m a numbers person, and I can 
get really into the processes,” Newman 
admits, taking a bite of the pizza he 
provided his crew for lunch. “But I try 
not to get too wrapped up in numbers 
during Day of Service. 

“It would take away from the good 
feeling I get just by giving back,” 
Newman says, “and that is bigger for 
me than anything I could get back 
monetarily.” LM

Before After

4-Speed™ XT 
Saves Contracts 

Nufarm Turf & Ornamentals: 800-345-3330
© 2009 Nufarm. Important: Always read and follow label 
instructions. 4-Speed™ is a trademark of Nufarm.

www.nufarm.com/us

Better Choices. 
Better Business.

APPLICATION RATE:
1.3 oz/1,000 sf of 4-Speed XT plus 
spreader-sticker (1 oz/gallon finished spray) 
APPLICATION EQUIPMENT:
LT Rich Z-Sprayer, 1/3 gal spray tips 
TIMING:
July 13, 2009
SUMMARY: 
“This was not ideal herbicide application 
timing for ground ivy control, but we still had 
great results on it and all the other weeds on 
the 4-Speed XT label. As a result, we saved 
several contracts. We’ll be using a lot more 
4-Speed XT and other Nufarm products in 
the future.” 

Laying the groundwork: Workers meticu-
lously lay the paver pattern, above, and a 
crewmember’s son, right, enjoys the 
playground after the hard work is done.
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