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PEOPLE POWER

OUR MISSION: Landscape Management — the leading information resource for large, successful lawn care, landscape maintenance, design/

build and irrigation professionals — empowers Green Industry professionals to learn and grow from their peers and our exclusive business 

intelligence. Serving as the industry conscience, we not only report on but also help shape news, views, trends and solutions.

continued on page 4  » »

FEATURE

45  Save a horse, kill a fire ant 

Fire ants meet their match in 

North Florida horse country. 

BY LEE BLOOMCAMP

DEPARTMENTS

10  News & Views 

Changes at RISE; Word on The 

Street; Believe It or Not; Mail; 

The Andersons; Rain Bird films. 

30  Lawn Care Pro 

Lou Wierichs, Pro-X Lawn 

Care, Appleton, WI

BY RON HALL

COLUMNS

 8 The Hall Mark 

BY RON HALL

160  Whit’s World

BY MARTY WHITFORD

IN EVERY ISSUE

158   Classifieds   159   Resources

SPECIAL REPORT

TURFGRASS FERTILITY 
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  DIGITAL VAULT

Select stories from our e-newsletters.

Visit www.landscapemanagement.net/enewsletters to sign up or view.

LMdirect! 
The word “green” is being used against us by environmental 

extremists. Truth be told, we are the original Green Industry. We 

must speak loudly and singularly to regain control of our destiny 

and the perceptions “green” conjures up in consumers’ minds.

Athletic Turf News
Even with installs well north of 3,000 this past decade, the 

total number of synthetic turf fi elds remains tiny compared to 

the number of natural grass fi elds.

LD/B Solutions 
Fire destroys hundreds of homes each year, often burning thou-

sands of acres of land. The California Landscape Contractors 

Association offers tips to help you recover clients’ landscapes.

Get Growing 
The Dutch know how to launch a new fl ower. Princess 

Maxima of the Netherlands, wife of Willem-Alexander, 

Crown Prince of Orange, baptized Holland’s newest tulip 

recently at a ceremony in Manhattan’s Battery Park.

Landscape Management is now on Twitter 

and Facebook. Get the latest news, blogs, and 

info by becoming a fan of the magazine on 

Facebook at: http://tiny.cc/MTfcH

Or you can keep up to date with everything 

LM has to offer by following our tweets at: 

                          twitter.com/LandscapeMgmt

READERS RESPOND

Which of the following 
best refl ects your 
game plan for 2010?

0%
 Sell the 

business.

9%
  Further cut staffi ng and 

other costs, as well as pricing.

9%
  Buy one or more 

other companies.

NOW


