
TOOLS OF THE TRADE: 
GREEN INDUSTRY SOFTWARE 

How "green" 
is your software? 
Industry-specific 

software helps you 

capture profits and 

win clients 

B Y L Y N N E B R A K E M A N / 
O N - L I N E C O N T E N T E D I T O R 
Of all your important tools, among the most 
important (and the most bewildering) is com-
puter software. Whether it's business man-
agement or design/estimating/presentation 
software, the choices are many and the in-
vestment is considerable. 

When it comes to software, it's espe-
cially hard to determine when it's finally 

PLAN VIEW 

time to make the leap ffom off-the-shelf 
solutions (like Intuit Corp.'s QuickBooks 
or Microsoft's Excel) to industry-specific 
products. 

If you think you've arrived at that jumping 
off spot, Landscape Management has com-
piled a list of 25 Green Industry-specific prod-
ucts which begins on page 37. Go to 
vwvw.landscapemanagement.net for an 
expanded listing including product descrip-
tions and live Web links. 

Several Green Industry software ven-
dors share their insights on recent trends in 
business computing and explain why their 
customers believe the investment has paid 
off in measurable growth of productivity 
and profitability. 

PHOTOGRAPHIC 
Our most popular design view 

PASTEL CLIPART 
You can UM the PASTEL CLIPART to create unique 

.CAD STYLE 
You can use the SYMBOLS 2000 ctyart to create cad style designs 

Dave Tucker 

David Tucker, president 
Sensible Software Inc. (CUP Software) 
www.clip.com 

"When we were still a lawn maintenance 
company, we already knew we had to control 
our job costing data so we could capitalize on 
our best properties," says Dave Tucker, ex-
plaining how Sensible 
Software got its start at 
the dawn of personal 
computing back in 1988. 

Tucker says he's fre-
quently asked why a 
company should switch 
from off-the-shelf soft-
ware to an industry-specific solution like 
CLIP. 

"The answer to that is the same as for 
somebody who says 'I'm happy mowing 
lawns with my little MTDI bought at Home 
Depot,'" Tucker says. "Yes, maybe you are, 
and maybe you can continue to be in business 
for the short term with that tool. But, if 
you're going to be professional and maximize 
your profit — if you're going to be in control 
of your company — you need to get the right 
tool for the job." 

Tucker says some companies he's seen are 
using thrown-together systems as nothing 
more than electronic Post-It pads. He says the 
real key to profitability is tracking and maxi-
Some new landscape CAD programs can 
generate estimates and create proposal presen-
tation documents from a single project plan. 

http://www.clip.com


mizing labor efficiency. 
According to Tucker, hand-held com-

puters (also called personal digital assistants 
or PDAs) for on-the-job data collection is 
an irreversible trend. Data saved in the 
PDA is downloaded to the main office 
computer. Some vendors already offer 
routing and mapping applications that can 
be uploaded to a crew's PDA at the start of 
the day, eliminating printed route sched-
ules. CLIP communicates with English or 
Spanish-language PDAs. 

"Another trend is moving data on the In-
ternet," Tucker says. "We now have an option 
that allows customers to go to a Web site and 
check their bills and schedules. We're work-
ing on extending this to on-line communica-
tion with suppliers." 

Paul Jackson, president 
Alocet Software (Lawn Monkey) 
www.lawnmonkey.com 
"I think, by 2005, you will see a lot more 
Web-based applications," says Paul Jackson. 

This model is a lot like leasing equipment. 
The user pays by the month or by usage for 
an application that is hosted on a vendor's 
Web site. 

Jackson has also noticed his clients strug-
gling with the problem of having multiple 

Specialized software can help you compare and 
analyze crew efficiency and job profitability. 

shops and off-site locations. 
"What's coming is the ability to e-mail the 

schedule to a crew's PDA so they don't have 
to connect at the main office," Jackson says. 

John Deceit, president 
Software Republic LLP 
www.softwargrepublic.CQm 

Software Republic started out making soft-
ware for irrigation designers. Decell says con-
tractors who handle both irrigation and land-
scape design kept asking for a landscape 
program, so the company created two pro-
grams: EcoCAD for design and job costing 
and Photoscapes for customer presentations. 

"The most important thing for our clients 
is ease of use," says Decell. 

Although three-dimensional (3D) 

landscape design packages are beginning 
to become affordable, Decell says his 
company made a decision to stick with a 
two-dimensional solution to keep the 
learning curve short. 

"That's also why we went with a separate 
imaging program for visual presentations," 
Decell says. 'We focus on what is going to be 
easiest to learn — that's what our customers 
say is important to them." 

Green Industry software products 
Following is a list of 25 vendors that sell green 
industry-specific software applications. 

BUSINESS MANAGEMENT 

Adkad I 800/5864683 
www.adkad.com 
• GroundsKeeper Pro 2000 

Alocet Software 1877/529-6659 
www.lawnmonkey.com 
• LawnMonkey 2001 PRO 

Compuscapes I 800/350^3534 
www.compuscapes.com 
• Compuscapes 

DK Enterprises I 376/722-1950 
dkenetcom/winlawn.html 
• WinLawn Pro 

continued on page 38 

PROFESSIONAL GROUNDSKEEPING 
Infield Conditioner Athletic Field Marking Dust 
Calcined Clay (Professional Top Dressing Drying Agent) 
Mound and Home Plate Clay or Bricks 

800 228 2987 
www.diamondpro .com 
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$4.17 a month 
buys you 

• M u l t i - C a t e g o r y S e a r c h by Plant , Pest, P r o d u c t and more 

• 2 4 / 7 T u r f & O r n a m e n t a l Information at wvnv.bluebooktor.com 

• S e a r c h the C & P Press complete d a t a b a s e for : 

- Labels - SARA Title III 

- MSDSs - Mode of Action 

- Supplemental Labels - Worker Protection 

- Product Summaries - Label Tank Mixes 

- DOT - State Registrations 

— FREE TRIAL — 

Call C&P Press today at 800-544-7377 to get access to this 
Premium Service for 2 weeks, .free of charge. 

• AnnuaI subscriber fee for Premium Service is onfy $50.00 per year 

C&P Press 
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Looking for New Resources to Increase Online Sales and Profits? Find it all in... 

Achieving Web Profits 
NEW FROM JOETRACY, INTERNET EXPERT AND 

AUTHOR OF WEB MARKETING APPLIED 

Research shows that nearly all websites fail on a number of levels, 
which can lead to a large loss in potential business and revenue.That 
does not have to be the case anymore thanks to joe Tracy's new book 

Achieving Web Pro/its! 

Achlev i r iBWeb 
Profits 

$31« 
Item # DMGB021 

Over 300 Pages. Soft Coeer 

Features: 
• Over 100 profit ideas for your website backed by research 
• How to establish an advertising base 
• What a CPL is and how it can increase your revenue 
• How to maximize returns on affiliate programs 
• Guidance on building an eBusiness plan 
• Techniques to support avoiding investors, network with 
competitors, and control spending to produce strong financials 

• How to sell your website when the time is right 
• Real life experiences bringing concepts to life and showing them 
inaction 

• Step-by-step, easy-to-follow presentations to achieve maximum 
results in a short period of time 

Whether one person or 2,000 control your website, the business models presented 
in Achieving Web Profits can help you build a winning combination of profit ideas! 

Order Today! 1-800-598-6008 
Outside the U.S. 218-723-9180 • Fax: 218-723-9456 

Visit www.advanstarbooks.com/webprofits/ 
Please mention code H-AWP when ordering adw\mtar 

continued from page 37 

Include Software Coip. I 800/475-0311 

• Asset Integrated Business 
Management System 

Intac International I n a | 800/724^7899 
www.wint9t.net 
• Wintac Pro 

Performance Software Technologies | 800/624-
8244 
www.gopst.com 
• Route Rite Legend 

Practical Solutions 1 6 1 4 / 4 3 6 - 9 0 6 6 
www.theservicesolution.com 
• The Service Solution 

Rapp Industries Inc. I 800/999-1159 

• Landscape Business Management 
System 

Real Green Systems 
800/422-7478 

• Lawn Assistant III 

Sensible Software, Inc. 
800/635-8485 
www.clip.com 
• CLIP and QuickCLIP 

Real Green Systems Lawn 
Assistant III 

Slice Technologies 
800/543-7249 

• SlicePlus 

Tree Management Systems 812/876^7664 

• TurfGold 

ÜÍDS, Green Industry 
Software I 800/626-7247 
www.activeapplications.com 
• Active Applications 

Vanguard Computer 
Systems | 
888/590-1696 
www.camelotsoftware.com 
• Camelot Software 

Palm OS Emulator P 
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Sensible Software's CLIP PDAs 
come in both English and Spanish 
versions. 

http://www.advanstarbooks.com/webprofits/
http://www.wint9t.net
http://www.gopst.com
http://www.theservicesolution.com
http://www.clip.com
http://www.activeapplications.com
http://www.camelotsoftware.com


DESIGN 

3D Nature LLC I 330/665-9080 
www.3dnature.com 
• Visual Nature Studio 

Innovative Thinking Software j 250/357-2550 
www.taoherbfarm.com 
• Growlt Gold 

North American Green | 8ÖÖ/772-204Ö 
www.nagreen.com 
• Erosion Control Materials Design 
Software 

DESIGN & ESTIMATING 

Desip Imaging Group Inc. I 800/7764)103 
www.designimaginggroup.com 
• Design Ware Landscape 

Eagle Point Software I 800/67^6565 
www.landcadd.com 
• LandCADD 

Software Repubiic LLP j 28Ì/463-8804 
www.softwarerepublic.com 
• EcoCAD 4.0 

Vista Professional Outdoor Lighting j 80Ö/76W478 
www.vistapro.com 
• Vista Night Vision 

Visual Impact Imaging | 33Ö/665-908Ö 
www.visualimpactimaging.com 
• EarthScapes 

DESIGN & PRESENTATION 

GaidenSoft I 805/499-9689 
www.plantmaster.com 
• GardenWorks/PlantMaster Presentation 
Suite 

Hoiticopia Inc. I 8M/56MÌ86 
www.horticopia.com 
• Horticopia Professional 

LSI Software Ine I 905/9474)516 
www.lsisoftcom 
• Landscape Illustrator 2001 

Real control with ComfortRide™ is standard - with no gimmicks that sacrifice 
quality of cut - providing a ride so smooth that putting in a day's work is 
not much work at all. Real liquid-cooled engines - the kind that include 
three cylinders and solid east-iron construction - provide maximum power 
to mowing decks and implements. DuraMax™ decks let you mulch, bag or side 
discharge using the same deck. Grasshopper gives you a quality cut every time. 

Get the real facts on why Grasshopper is "First to Finish ... Built to Last." 
Send for literature, ask your Grasshopper dealer 

or visit our Web site for details. 

www.grasshoppermower.com 
The Grasshopper Company • P.O. Box 637 • Moundridge. KS 67107 U.S.A. 

Phone: (620) 345-8621 • FAX: (620) 345-2301 • E-mail: infoiggrasshoppermower.com 
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