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the quality and health of the turfgrass im-
proves. Increased rooting and turf density
reduce the reliance on pesticide use also.
Economic benefits?

The price difference between organic-
based fertilizers and synthetic fertilizers has
narrowed, but organic-based materials still
tend to be more expensive. So can you jus-
tify a higher-priced product? Well, if a solid
program means that you can reduce your
use of other materials, the answer is yes.

Catron says that yearly comparative
data at NaturaLawn of America data indi-
cates that they use 80% less control materi-
als than a traditional lawn care company,
for weed and insect controls, and over 97%
of the applications that they do make for
insects are biologically based.

In addition, increases in earthworm
populations, mixing of organic materials
into the soil and decreases in thatch all
contribute to the condition of the soil, and
can only benefit the turf, which ultimately
will impact the types and extents of treat-
ments required.

How do you start?

Well, besides finding a supplier of or-
ganic-based products and updating your ad
in the Yellow Pages, it is important to have
a good understanding of the nutritional as-
pects of the turf you are dealing with.

Catron advises people to look down the
road and see the long-term benefits.
Changing your materials is an easy step, he
says. The tough change is adapting your
approach and training, and involving your
employees to make good decisions and not
to treat a disease symptom as soon as they
see it. If you are building soil as well as
turf, you want to give the soil organisms
and insects a chance to do their job.

Chuck Paulson is the National Sales Director
and Mike Archer is Product Manager for
Spring Valley Turf Products,

Jackson, WI.
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http://www.jonathangreen.com
http://www.nutrimaxlabs.com
http://www.planthealthcare.com
http://www.bestfertilizer.com
http://www.terraindustries.com

