SUPPLIERS CORNER

Bayer Specialty Products
has changed its name to
Bayer Garden & Profes-
sional Care, and now acts as a
separate worldwide business
unit. The business focuses on
professional pest control, lawn
care, arbor and golf course
markets and the formulator
market. Instead of doing busi-
ness in these markets on a
country-by-country basis, the
company reports, it will now
coordinate its efforts interna-
tionally. “Any and all of
Bayer’s international resources
will be used to improve our
work in this market,” says
Trevor Thorley, director of Gar-
den & Professional Care.

“We want to give our cus-
tomers the best possible prod-
ucts for the needs they have
now and in the future,” says
Rick Robb, manager of mar-
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keting services for the Garden
& Professional Care Unit. “In
the past, there was a lot of
overlap in research and formu-
lations development. Now,
we'll be working together
more efficiently.”

Elin D. Miller, director of gov-
ernment and public affairs for
DoweElanco, is the former di-
rector of the California Depart-
ment of Conservation. Miller is
a native of Arizona, and re-
ceived her bachelor of science
degree in agronomy and plant
protection from the University
of Arizona, where she was
named an outstanding woman
graduate. She reports to A.
Charles Fischer, vice president
of DowElanco North America.
Dan Teich is new president of
Ransomes America Corpo-
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ration, and manages opera-
tions at the company’s manu-
facturing facilities in Lincoln,
Neb.; Johnson Creek, Wisc.;
and Edgewater, Fla. Teich has
served with General Electric,
Monarch Marketing Systems
and Nashua Label Products. He
is based in Lincoln.

Hunter Industries’ top dis-
tributors for 1996 include At-
lantic Specialities, Holly Hill, FL;
Automatic Rain Company,
Menlo Park, CA; and Boston Ir-
rigation Supply, Dedham, MA.

Co. has named Don Roop direc-
tor of special markets. Roop de-
velops business for Husqvarna
and its power equipment retail-
ers within special high-growth
areas, including government
and commercial user markets.

Roop also manages Husq-
varna's distributor relations.
Lesco, Inc., Cleveland, will be
the primary supplier of profes-
sional turf fertilizers and grass
seed to golf courses managed
by Golfturf worldwide. The fol-
lowing are a few of Golfturf's
clients: Muirfield Village Golf
Club, Dublin, Ohio; Colleton
River Plantation in Hilton Head,
SC; English Turn in New Orleans;
Kauai Lagoons Resort in Kauai,
Hawaii. In a related matter, in
1996 Lesco opened a new store
format called the Lesco Super-
store, directed primarily to the
golf course market. Superstores
operate in Myrtle Beach, Hilton
Head and Pinehurst.

Lofts Seed Inc., awarded aca-
demic scholarships to 14 stu-
dents at Rutgers University. Dr.
Richard Hurley, vice president
of Lofts Seed, Inc., presented
the scholarships to: Stacy Ann
Bonon; Scott Fretz; Gary Gen-
tilucci; Wendy Hill; Michael A.
Holtman; Joshua A. Honig;
Christine Kubik; Pradip R. Ma-
jumdar; Christina Miller;
Shawn T. O'Sullivan; Pedtro
Perdom;, Margaret E. Secks;
Saulius Vaiciunas and Yi Wang.
Since 1983 the Peter Selmer
Loft Fund has awarded over
100 scholarships to students
studying turfgrass science at
Cook College. In related news,
Lofts presented a check for
$14,272 to James Snow, na-
tional director of the United
States Golf Association. The
annual donation to the USGA
is based upon a royalty agree-
ment for the release and mar-
keting of Ram | Kentucky Blue-
grass, which Lofts and Jacklin
Seed co-market. LM
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