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COVER STORY:
THE LM 100
Our spin on some of the best and
most visible golf courses, athletic
and grounds facilities, and lawn/-
landscape companies in North
America—ones that help set the
standards for green industry
excellence. How did we pick them?
See Jerry Roche's “Opening Shots”
column on page 2.

SEED AVAILABILITY:

IT'S SHORT

It will not be easy to find the exact
turfseed you might want this fall, if
reports from seed growers are
accurate. Here is a complete
rundown of suppliers’ most
requested cultivars.

JERRY ROCHE

CONSIDERATIONS IN
PESTICIDE SELECTION

You must understand your pest
problems, observe the environmen-
tal concerns where they're being
used, and know the pesticide’s
characteristics to make the right
choice.

R.L. BRANDENBURG, PH.D.

LM REPORTS:
CHIPPERS/SHREDDERS

The original “Don’t Bag It” program
was meant to address turfgrass
clippings, but there is some wisdom
in extending the concept to other
landscape debris like tree prunings,
broken branches, twigs and brush.
JERRY ROCHE

CORPORATE

CAPABILITIES

The top suppliers to the green
industry take a few sentences to tell
you more about their companies
and the products and services

offered.
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