Jim Tielke, vice president of ice
melter sales for IMC Vigoro,
says the company is ready for
winter, with plenty of ice
melter products. “The profes-
sional side of snow removal is
an extremely large market”
says Tielke. “Throughout the
snow belt, there is a tremen-
dous amount of competition
for landscapers.” For

those fortunate to land some
good accounts, says Tielke, “ice
melter can be an absolutely
marvelous off-season effort.”
The Winter Haven, Fla. com-

pany’s Safe Step is kinder and
gentler to the turf, shrubs and
trees that surround walkways.
Textron, Inc., parent com-
pany of Jacobsen, has ac-
quired Bunton Company,
makers of lawn-care equip-
ment for landscape manage-
ment professionals. “By com-
bining [Jacobsen and
Bunton], we will be able to
build upon Bunton’s estab-
lished products and distribu-
tion channels in the com-
mercial arena by leveraging
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tion in the golf market,” says
Herb Henkel, president of In-
dustrial Products for Textron.

will buy the James Hardie lrri-
gation Group for $130 million,
a move Toro believes will help
its positioning as a “cost effec-
tive competitor” in the turf irri-
gation market. JHI provides irri-
gation products to residential
and commercial markets.

Husqvarna has again desig-

nated October as Chain Saw
Safety Awareness Month.
“We're pleased to have been
the first chain saw manufac-
turer to introduce this special
way to highlight key safety
messages so critical to our cus-
tomers,” says Husqvarna Presi-
dent David Zerfoss.

RohMid L.L.C,, a joint venture
between Rohm and Haas Co.
and American Cyanamid Co.,
has named John H. Thomas,
Ph.D., as manager of the com-
pany responsible for marketing
the new turf insecticide, RH-
0345. The product controls
grubs and other soil-borne
pests in turf by interferring
with insects” normal molting
processes. The product is ex-
pected to be approved in 1997.
The 10th Annual John Deere
Team Championship Golf Tour-
nament finals will be held at
Pelican Hill Golf Club, Newport
Coast, Calif., Nov. 14-17. The
tournament is meant to recog-
nize the importance of the peo-
ple who make up a golf course
management team.

Cargill intends to acquire
the North American salt pro-
duction, processing and mar-
keting assets of Akzo Nobel
Salt, Inc. The companies say
they expect to finalize the
deal by the end of the year.
“This represents an opportu-
nity for Cargill to serve cus-
tomers’ needs worldwide
with greater value and a
broader spectrum of prod-
ucts,” says Charles L. Sullivan,
president of Cargill's Salt
Division. LM
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