SUPPLIERS CORNER

offer product fax-on-demand
information services. Bayer’s
800 hotline (800-842-8020) now
offers product information via
fax as well as a question-and-
answer line. Available are prod-
uct labels, MSDS and product
information sheets on Premise,
Tempo, Baygon, Dipterex,
Bayleton, Dylox, Merit,
Morestan, Nemacur, Oftanol
and Sencor. Monsanto’s 800
hotline (800-305-3055) offers
product information via fax on
Roundup, Roundup Pro, Dry
Pak, Rodeo, Campaign, Accord
and Manage herbicides. Prod-
uct labels, MSDS and technical
fact sheets are available via fax.
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John Szafranski, vice president
and general manager of the
Toro Company’s commercial
division, retires this month
after 23 years with the com-
pany. Michael J. Hoffman has
been named general manager
of commercial business. The
Toro Company also reports it
will sponsor the Golf Course
Superintendents Association of
America’s golf championship
through the year 2000. Next
year’s event is Feb. 5-7, 1997,
at six unique courses in the Las

Vegas metropolitan area.

newest corporate sponsor of
the GCSAA’s annual Environ-

mental Steward Award, join-
ing Ciba Turf & Ornamental
Products, Jacobsen Division
of Textron and Rainbird’s
Golf Division.

Gene Hintze has been named
eastern district turf and orna-
mental sales team manager for
Sandoz Agro. Leo Schoen-
hofen’s sales territory is ex-
panded to include the mid-
South and Southwest. Terri
Lohmann has joined the busi-
ness management team, and
Sean Lynch is new national ac-
count manager.

Inc. have formed a joint ven-
ture to manufacture commer-

53217; or call (414) 352-507C

MARKETING, SALES GOLD...Joel
& Sales Sourcebook” features chap
pricing and job costing, selling te

tional programs. Lerner, a
is valued by homeowners and
needs. The book is available
of Nurserymen; cost for non
Association at 1250 I St., NW,
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cial turf equipment. Products
will be marketed by MTD
through its existing dealer net-
work in the U.S. and in Europe.
Both companies are headquar-
tered in Cleveland.

troduced its global dealer net-
work to its Parts CD-ROM Sys-
tem and its Private Label
program at an annual sales
meeting in July.

Alan Niblett of Lacanto, Fla.
has joined Aquatrols as
Florida territory manager. He
will work with turf and horti-
cultural professionals and sup-
port product distribution.

Rick Zeckmeister is new market-
ing director for Briggs & Strat-
ton'’s Domestic Lawn & Garden
Division. He was promoted
from marketing manager.
Emerald Isle is now distribut-
ing BioTurf Gro's premium
line of liquid micro-nutrients,

“foliar fertilizers, natural or-

ganic supplements and granu-
lar fertilizers. The BioTurf Gro
products use a new chelating
technology developed by Dr.
Gene W. Miller, Utah State
University professor emeritus.
Pickseed West, Inc. of Tan-
gent, Ore., will buy Roberts
Seed Co., also of Tangent.
Roberts has a proprietary line
of turfgrass products, and
would continue to distribute its
varieties to its distributors. Pick-
seed says the purchase will not
interfere with the companies’
individual marketing efforts.
Pickseed plans to use Roberts’
small package line to offer
more competitive rates. LM
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