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Include hardscaping 
in your master plan 

PermaLoc edging is the final touch to this residential walkway. 
Bomanite Corporation's Patène 
Artectura paving stone. 

Zwier encourages landscape contractors 
to imagine and communicate to the cus-
tomer "the full potential the site has to 
offer," from the edging to the paving stones, 
to the number of chairs or tables placed 
around the site. Avoid the "I can do it for 
less" debate. 

"Paint the picture for them," says 
Zwier, to help customers see what you see 
in a landscape." 

If you know they're eventually going to 
spend the money on edging, but can afford 
to buy it now, encourage them to act soon-
er rather than later. 

This month's LM Reports is meant too 
provide you with the names of some of the 
companies that provide edging or paving 
materials to the professional landscape 
contractor/specifier. 

—Terry Mclver 

Encourage customers to look beyond the green. Paint 
them a picture that includes edging and paving stone. 

DeWitt's interlocking landscape 
"timbers" made from recycled plastic. 

• Everybody talks about added value, and 
there is something you can do about it. 

Make 'hardscaping'—paving stones, 
edging, brick, or timber—part of job. 

How do you sell hardscaping? Start 
from square one and make it part of the 
intital sale, advises Daniel Zwier, ASLA, 

president of PermaLoc Corporat ion, 
Holland, Mich.. 

Zwier realizes, however, that the land-
scaper often has to juggle budget variables, 
and sometimes hardscaping is put on hold. 

"The budget determines how far past 
the 'green' material you can go," he says, 
as does location or trends. In some parts of 
the country, for instance, irrigation is con-
sidered a more important, and necessary, 
add-on. 

"It falls to the cont rac tor , or 
design/build professional to place a high 
enough emphasis on edging," explains 
Zwier. "A lot of salesmanship goes into it." 

Hardscaping—even an element as sim-
ple as aluminum edging, can be erased 
from the blueprint once people start shop-
ping for price. As Zwier notes, "when shop-
ping for price, it's the aesthetics that suf-
fer." 

The challenge, says Zwier, is to achieve 
a balance between the homeowner's goals 
as perceived by the contractor and the 
potential the site has to offer. 



L N R E P O R T S 

Hardscaping supplies for the landscaper 

Manufacturer Product 

Argee Corporation 
Circle No. 311 

"Patio Pal" bricklaying guides for 
easy placement of paving bricks. Fit 
modular bricks, standard size bricks 
and 8- by 16-inch pavers. Patterns 
interlock on sand base; holes allow 
for complete drainage of fertilizers, 
water and control products. For use 
on driveways, walkways and patios. 

Bomanite Corporation 
Circle No. 312 

The Patène Artectura is a new sys-
tems approach to concrete flooring 
and pavements, designed for divers-
ty. Melds creative techniques in col-
oring, patterns, texturing and finish 
ing to achieve customized results. 
Ideal for walkways, driveways,entry 
ways, pool decks, patios, and court-
yards. Usually installed by licensed 
Bomanite contractors. 

Brick Stop 
Circle No. 313 

Brick retaining system is made of 
flexible aluminum used to line bricks in 
straight or curved patterns. Made to pre-
vent the shifting and movement of brick 
pavers. Patented design lets you form 
90-degree angles without cutting. "Either 
side" installation reduces time required. 
For walkways, driveways and patios. 

DeWitt Company 
Circle No. 314 

The DeWitt Landscape Timber is a 
lightweight, interlocking "timber" made of 
100 percent recycled plastic. Use as a sin-
gle-layer landscaping system or in multi-
ple-layered, raised garden beds. When 
stacked, the timbers interlock and are 
secured at the corners with pins. 

Fabrico, Inc. 
Circle No. 315 

Professional Quality landscape fabric 
and No Sag patio undererliners. Products 
stop about 95 percent of the weeds from 
growing up through bark or stone. Non-
woven polypropylene is sturdy, easy to use. 
Water, air and fertilizers and herbicides 
pass through. 

Garick Corporation 
Circle No. 316 

Wide variety of wall stone; Gravelite 
and Livlite shale clay and slate; bulk 
mulch, boulders and "Kids Karpet" for 
playgrounds. 48-hour delivery. 

continued on page 16 

BEFORE 
YOU 
PICK 

A 
MOWER, 

PICK 
UP 

THE 
PHONE. 

FREE Toro® ProLine 
Brochure & Video. 

For yours, call 

1-800-982-1900 
ext. ±22 

This new video and brochure 
cover Toro's complete line of 
rugged, high-performance mid-
size and commercial mowers, 
riders, and zero-radius tractors. 
And every Toro is backed by the 
finest dealers in the industry, 
each offering the best in parts 
and service. Call today. 

^QftwUne 
When you want it done right TM 

© 1995 The Toro Company Made in the U.S.A. 
Always read and follow owner's manual instructions. 
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L H R E P O R T S 

Oly-Ola Sales, Inc. 
Circle No. 317 

Paver Systems, Inc. 
Circle No. 318 

PermaLoc Corporation 
Circle No. 319 

Valley View Specialties Co. 
Circle No. 320 

Versa-Loc 
Circle No. 321 

Five types of poly/vinyl edgings, 
including one to secure brick pavers. 

Interlocking concrete paving stones for 
residential applications in the Southeastern 
United States. Two patented designs: Uni— 
Decor and Symetry. Installed in a variety of 
classic patterns, circles, fans and custom 
designs. 

StructurEdge aluminum paving restraint 
for use in areas where stone and turf 
meet. Patented interlocking Snap-
Down Splicing System for fast, perma-
nent installation; for curvilinear and 
straight applications. 

Five types of Diamond-Loc polyethy-
lene edgings. High concentration of 
ultra-violet inhibitors ensure long last 
ing, trouble-free results. 

Retaining Wall Systems for commer 
cial/residential use. Natural rock fin 
ish; interlocking modular units; easy 
to install; curved, step or straight. 

Versa-Loc in te r lock ing modular 
uni ts are easy to instal l . 

List may not include all suppliers 

Football Great Dick Butkus says, 
"Mark Anywhere Quickly and Easily 

with the Original Upside Down Aerosol 
Power Paint Cartridge!" 

easy marker® 
"Meets temporary marking needs for special 
events, construct ion and utility projects, 
golf course and landscape work. Saves 
money by clearly marking work sites with 
instructions to avoid costly mistakes." 

/ i l o u Trom t u a va l ley otoieivio 

SUPER STRIPER 
STRIPE... 
• Parking Lots! 
• Warehouse Floors! 
• Athletic Fields! 

SUPER STRIPE® TRAFFIC POWER 
PAINT CARTRIDGES Perfect for either 
covering old faded lines or for striping 
new ones. Paint is fast drying, offers 

one coat coverage even on a variety of surfaces and comes 
n eight choices of colors. One case will cover about 2,400 
inear feet of bright crisp 3" lines. 

12 (18 oz.) cans per case $4995 

A i SUPER SUPREME® TRAFFIC 
I J J> POWER PAINT CARTRIDGES Our 

best paint is specially formulated 
with modified acrylic for a harder 

$6995 finish. Ideal for heavy traffic areas. 
12 (18 oz.) cans per case 

U.S. patent numbers 4126273, 4895304, 4940184, 4943008, 4946104, D320757, D324053 

GREAT FEATURES. 

SPRAY CAN - specially 
designed with the patent-
ed EASY MARKER/TRIG-
A-CAP nozzle for consis-
tent paint flow, easily 
inserted into the holder 

Lightweight 
EASY MARKER 

HANDLE 
is the Ultimate 

Temporary Marking 
Tool! 

Only $895 
© 1995 FOX VALLEY SYSTEMS, INC. 
U.S. and foreign patents pending 

NEW COMFORT 
HANDLE -
revised plastic 
grip with locking 
option for 
extended use 

PLUS. . . 
detachable 
Wheel to aid in 
the application of 
straight lines -
simply remove 
for freehand use! 

SOME USES.. 

• Construction 

• Utility 
Companies 

• Landscaping 

• Golf Courses 

easy marker ®/trig-a-cap® 
POWER PAINT CARTRIDGES 
Best paint on the market because it's loaded with 
pigment which means you get more marks from 
every can, about 
21/2 miles per 
case! Available in 
paint cartridges or 
in chalk for less 
permanent mark-
ing. Can be used 
out of the holder 
for hand marking. Made exclusively for use in 
easy markers and for handheld applications. Call 
for the full selection of colors. 

12(17 oz.) cans per case $2850 

See your local dealer for 
product information or call: 

1 - 8 0 0 - M A R K E R S 
1 - 8 0 0 - 6 2 7 - 5 3 7 7 

DEALER INQUIRIES INVITED 

FOX VALLEY SYSTEMS, INC. 
DEPT. 4219 • 640 INDUSTRIAL DRIVE • CARY, ILLINOIS 60013 
The Old Fashioned Company with Old Fashioned Values 
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