
Practice facilities 
made perfect 
• If you're looking for a new golf course 

project for 1995, consider installing a 

practice area. 

A well-designed practice area can 

increase the traffic to your course, and 

perhaps give it the edge you need to beat 

the competition. 

Several options are available, according 

to the American Society of Golf Course 

Architects: 

• stand-alone driving range; 

• extra holes; 

• training centers that feature driving 

ranges and putting greens; 

• practice bunkers (which would elim-

inate having to watch out for people chip-

ping onto the regular practice putting 

green). 

Large practice tee areas enable the 

superintendent and club pro to spread the 

foot traffic over a larger area. 

Teeing areas can be a half acre in sur-

face area. 

Target greens at designated distances 

from the teeing area are more common 

nowadays, says the ASGCA. These help 

keep golf balls in the middle of the facility 

by giving the golfer a target similar to the 

targets on the course. These greens can be 

spruced up with mounds or sand bunkers. 

Lesson tees are often designed as sepa-

rate teeing areas at the end of the practice 

range or at the sides of the teeing area. 

If the lesson tees are located at the 

end of the range, an adequate buffer dis-

tance of about 350 yards or more must 

be implemented. 

Practice greens should be at least 

10,000 sq. ft. in area to allow for adequate 

pin placements. 

Revenue from practice areas can then 

be used to finance improvements or modi-

fications around the rest of the course. 

A "learning center" takes the driving 

range concept a step further, by giving 

golfers a place to work on a variety of 

shots. 

The Man-O-War Golf Center in 

Lexington, Ky. has a 30-acre learning cen-

ter, with a three tiered driving range, 

chipping area, putting green, realistic tar-

get greens and golf-swing video analysis. 

Practice facilities often include a sepa-

rate green to practice chipping and 

bunker shots. 

It would be easy to implement all these 

improvements would be a breeze if you 

had a massive budget. But since your bud-

get likely has a limit, start small. Make 

one improvement one year, and go from 

there. 
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Reprints of Landscape Management 
articles, advertisements, news items or special 
announcements are available through Advanstar 
Marketing Services. Customized to meet your 
specific needs, reprints are highly effective when 
you use them to: 
• Develop direct-mail campaigns 
• Provide product/service literature 
• Create trade show distribution materials 
• Present information at conferences and seminars 
• Train and educate key personnel, new hires 
• Enhance press kits 
• Compile reference materials 
• Track trends and emerging technologies 
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Put a Front-Mount 
Millcreek Aerator on Your 

Commercial Mower. 
Get more production and profitability from your John Deere, 

Ford, Kubota or Excel Hustler up-front mowers by attaching a front 
mount Millcreek core plug aerator. 

Millcreek aerators have individually-mounted spoon 
wheels so you can make gentle turns without tearing 
turf. And our sturdy protective cage increases safety 

With so many styles and sizes, including 
3-point hitch and tow-behind, choosing a 
Millcreek aerator is almost like designing 
one for yourself. All this and attractive 
pricing too. Call 
today for your 
free information. 

1-800-879-6507 
2617 Stumptown Rd. 

Bird-in-Hand, PA 17505 
Dealer inquiries invited. 

• Fits Ford, John 
Deere, Kubota, 
Excel Hustler 

• 42", 63", 84" 
• 3-point hitch & tow-behind 

models 
• Light-duty units also 
• Individual spoon wheels 
• Safety cage included 


