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26 Early-season fertilization 
Judicious, well-timed spring fertilization can help 

prevent diseases and weeds, and enhance overall turf-

grass quality. 
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Baits, dusts, broadcast sprays, mound injections and 
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Professional mole trapper in Cincinnati works all year long and keeps 

many of his customers from year to year. 
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52 2,4~D not threat to bystanders 
Canadian study reaffirms importance of reading the label, wearing protec-

tive clothing when using a pesticide. 
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Dr. Frank Rossi says bowling injures more Americans each year than pest-

icide applications. Yet some of the public can work itself into an outrage 

over pesticides, while nobody protests recreational bowling. 
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