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26 Bargain prices, 
an industry headache 
Seven lawn pros tell us that competition from part-
timers is pesky. But a massive marketing push by a 
national company would be downright scary. 
Ron Hall 

38 Customer service at Hermes 
A Kansas landscaping company adds a customer ser-
vice manager to its staff, so that salespeople can 
concentrate on attracting new clients. 
Jerry Roche 

40 Choosing the right job to bid 
A computer program called 'Work in Progress' helps 
keep this company's focus on long-term goals. 
Kent Miller 

44 Satellite office expansion 
Branch or satellite expansion? The satellite office lets 
a company expand to a new market at a very reason-
able cost. 
Ed Wandtke 

31 LM Reports: 
Wetting agents 
Harmless to plants, wetting agents are especially 
helpful in improving water penetration on heavy or 
compacted soil, or on turfgrass with excessive thatch. 
Terry Mclver 

36 Budgeting for 1993 
If increased expendi tures are proposed for 1993, 
revenues must increase proportion to ensure 
financial balance, says this park manager. 
Greg Retry 

45 Degree-day method at work 
The scouting method that relies on temperature 
readings helps to predict when insects might become 
a problem. 
Terry Mclver 

46 Monitoring water in soil 
A listing of terms useful in understanding soil and 
water relationships, accompanied by a handy chart. 

L A W N C A R E I N D U S T R Y 

47 ChemLawn becomes a giant 
A year or two on customers' lawns and ChemLawn 
specialists are ready for management. It's this 'people 
power' that fueled the company's growth. 
Ron Hall 



50 Groundsman a prize winner 
This large landscape in Alabama is 'just like having another salesperson 
on the payroll,' Greg Bolton says. 
Ron Hall 
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55 2,4-D gets toasted 
The turf herbicide 2,4-D was recently handed a setback by the powers that 
bz.Also: On-the-job CPR saves a man's life; and speeding up nature 
with tissue culture. 

55 Home-study course on the way 
The Professional Lawn Care Association (PLCAA) and the University of 
Georgia will soon make available a 200-hour home-study course on turf-
grass care and management. 
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Cover story: Certifying the green industry 

LM Reports: Heavy equipment: backhoes, loaders, etc. 

Establishing branch offices, by Ed Wandtke 

Weed control strategies for athletic field managers 

Lawn care industry's "Man of the Year" for 1992 
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