GOOD GROUNDS
FOR GETTING A GANDY.
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Our sreaers, rolle an aerators
are rugged, reliable and ready to roll!
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Gandy Lawn Spreaders are famous for

mode]. = Gandy Aerator Attachment

extreme accuracy and rugged design.
Stainless steel metering system allows
precise application of fertilizer, granu 2
lar pesticides, seeds — even sand and
salt! Model widths of 24", 36" or 42",
with choice of push handle or tractor
hitch. = Gandy *“‘convertible” Lawn
Rollers permit quick-flip handle.
hitch conversion. Water

filled weights are 280 Ib.

for 24" (width)x 18" mod

el, and 490 b. for 24"x24"

clamps quickly around 24"x18"
Gandy Lawn Roller. Aerator’s welded
" spikes are angled to penetrate soil
for aeration or to form pockets for
seed or fertilizer. »» Ga
trusted name in lawn and fertilizer
equipment for more than 50 years.
Contact us today: Gandy
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Company, 528 Gandrud

Road, Owatonna, MN

55060. Phone (507) l

451-5430. ‘
|

Circle No. 181 on Reader Inquiry Card

216-891-2658 or

To reserve
your space

Call Cynthia
Gladfelter at

toll-free.
1-800-225-4569,
Ext. 658.

CUSTOMER SERVICE

On customer
surveys...

by Ed Wandtke

® Learning what your customers want or
expect from your company is an essential
ingredient in customer satisfaction.

Conducting a survey of what cus-
tomers want will provide you with
ideas for improving the level and quali-
ty of your service. One effective—and
cost-effective—method of surveying
customers is to ask questions of any
customer calling into the company.
Any incoming call from a customer is
an ideal time to conduct a survey. They
will have an opinion.

Questioning at this time will enable
you to receive instant response rather

than a considered or covered response if
you were using a questionnaire.

The phone survey should run no
longer than 10 questions and should not
ask the customer to provide explanations
for their responses. Seek answers to spe-
cific questions, solicit suggestions from
the customer which are directed to
improving service, offering additional
service, or ask them to rate your overall
performance as a company.

Telephone and in-person surveys are a
good way to gauge current customer sat-
isfaction with your service. They should
also be used to solicit from the customer
suggestions about what they would like
to see you offer or do differently in the
future. Do not rely on input from surveys
alone in deciding action or direction for
your company. Ask your employees for
their input. They are concerned where
you are heading and want to be asked to

be involved.

—For a sample customer survey, write to
Ed Wandtke, 2586 Oakstone Dr.,
Columbus, OH 43231-7614.

Next Month:

Learn about a
unique way to
track employee
service efficiency.




