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POST-EMERGENCE WEED 
CONTROL IN COOL-SEASON 
TURFGRASSES 
by Bruce E. B r a n h a m , Ph.D. For effective 
post-emergence weed control, the plants 
should be actively growing and the 
herbicide sufficiently absorbed. 

Cover by Larry Kassell 

44 

54 
60 
66 

72 
8 0 

8 8 

94 

POST-EMERGENCE WEED CONTROL IN 
WARM-SEASON TURFGRASSES 
by Bert McCciriv. Ph.D. There are many ways to control unwanted 
plants. lust be sure you know what you're treating and don't promise 
more than you can deliver. 

THE 'TOP 50' LANDSCAPERS: THE WATER IS FINE! 
bv Terry Mclver, Many companies responding to our annual survey 
say that irrigation services are a great way to compete. 

OVERCOMING RESISTANCE 
Low-risk, broad-spectrum fungicides will lessen resistance to popular 
systemics. 

WHEN 'CHEMOPHOBIA' STRIKES 
by B. L. B randenburg , Ph.D. Industry must continue to develop 
programs that provide economically sound pest management for turf 
while satisfying public concerns. 

FLOWER POWER ON THE GOLF COURSE 
by Lois Stack, Ph.D. More golf courses are coming alive with colorful 
trees, shrubs, perennials and bulbs. 

CHOOSING AN IRRIGATION SYSTEM 
by Scott Knovvies. A quality irrigation system requires a lot of work, 
even before the first piece of pipe is ever buried. 

INSECTICIDES AND MITICIDES IN THE LANDSCAPE 
by fames R. Baker, Ph.D. When landscape plants are introduced into 
new environs, concerns arise over susceptibility and resistance to 
foreign and familiar pests. 

THE ART OF RELATING 
by Ed IVundtke. It's more than just free publicity. Public relations can 
be a systematic method of projecting a company's presence in the 
community. 
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