AS | SEE IT...

A holiday
word to the
apocalyptics

‘Tis the season to be jolly, so news this month from this corner
might help brighten your holiday season.

Would you believe it if I told you that the landscape/golf
industry is still alive and well, and not experiencing the whole-
sale “recession” predicted by the many apocalyptics—many of
whom consider themselves to be economic whizzes?

Sure, there has been a minimal downturn in business. Very
minimal. And yes, there are more business concerns bugging land-
scapers and golf course superintendents (see this month’s “State of
the Industry” report). But friends, by and large the green industry is
effectively coping with the most recent roadblocks—including those
imposed by certain Middle Eastern oil-producing countries.

Itis a curious thing about this country’s economy that when the
apocalyptics speak, their vast minions from coast to coast—many
of them leaders of Fortune 500 companies—listen. Thus, when
political problems arose earlier this year in the Mideast, the oil
companies immediately jacked up their pump prices by 30 to 40
percent. Which led to increased predictions of a crumbling econ-
omy by the surly apocalyptics. And we have the beginnings of the
self-fulfilling prophecy.

Not surprisingly, then, it is a real delight to talk to the movers
and shakers in the green industry and hear that their businesses
remained healthy through this most recent economic escapade.

“Business in 1990 has been more a function of weather and not
the recession here,” notes Gary Thornton of Thornton Landscap-
ing, Maineville, Ohio.

“All the other media are making it look bad,” says Terry Stout of
R.B. Stout, Akron, Ohio. “We see no effect, no problems, here.”

“The last four to five years have been a record-breaker, says Arnie
Sieg of the Bruce Co., Racine, Wisc. “And nobody is ready yet to say it
won't be great again next year. Sure, we're going to keep alert to
trends, but we're certainly not panicking.”

Some parts of the country, most notably the Northeast, are
experiencing a noticable decrease in business because of the
economy. But the big factor affecting green industry profits—as it
always has been and always will be—is weather. Rain in the
Midwest and lack of rain in the Southwest have been responsible
for decreased profits, not the economy.

Our holiday message, then, is this: enjoy this special season.
Spend more time away from the desk with your family and
friends. Sing a few carols. Hang plenty of mistletoe. Because
. despite what the apocalyptics say, if you work in the green indus-
try, you can afford it.

Happy holidays from the staff and management of LANDSCAPE
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