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Future Farmers 
to emphasize turf 
BLACKSBURG, Va. — The Future Farmers of Amer-
ica (F.F.A.) is planning to alter its annual contest for 
high school students to place more emphasis on the 
turf/landscape market by 1991. 

"We have had insufficient emphasis in the turf 
area," notes Dr. Alan R. McDaniel of Virginia Tech, 
the man in charge of the contest re-evaluation. "To-
day, agriculture is not your traditional crop and ani-
mal production. Only one person in six in the 
agriculture industry is directly related to food 
production." 

McDaniel says that the new emphasis on turf-
related studies will definitely have an impact on the 
industry in the future. "It represents an introduction 
to horticulture, landscaping and turf at the high 
school level," he says. 

Helping McDaniel restructure the F.F.A. contest 
is assistant Frank B. Flanders of the University of 
Georgia. Also on the advisory board are Bob Brophy 
of Cushman; Richard Anderson and Ron Lytle of 
Kubota; Thomas Carter of Jacobsen; Andy Seckinger 
of Chipco Specialty Products; and Brian Corsini, Carl 
Meyer and Andy Klapis of the American Association 
of Nurserymen and the Wholesale Nursery Growers 
Association. 

"The F.F.A. has noted a tremendous decline in 
students who want to study strictly agriculture," 
says Brophy. "Most of the emphasis is now in urban 
horticultural areas. We gave them parameters of 
what the industry is looking for." • 

NEWS from page 26 
The test consis ted of 

placing tractors on a 15° 
slope with a 175 lb. rider, 
grass catcher in place with 
25 lb. weights in each bag. 
The engines were set at full 
throttle with the gear shift 
lever in the highest gear. 
The clutch was released 
quickly to determine the 
extent of front wheel lift-
off. Four of the machines 
expe r i enced " e x t r e m e " 
front wheel lift-off. 

"To get the exact sce-
nar io ," expla ins Liskey, 
"you have to make an awful 
lot of assumptions. That 
people stop on 15° slopes, 
with a loaded bag, run the 
engine at full throttle and 
pop the clutch. It would 
have been nice if they had 
talked to the industry a lit-
tle bit more prior to discus-
sion of some of the points 
r e l a t i v e to s a f e t y r e -
commendations." 

Liskey said the institute 
would be responding to the 
report. • 

M A R K E T I N G 

Survey explores 
buying habits 
OAKLAND, Calif. — Most 
California gardeners spend 
between $50 and $299 a 
year on garden supplies and 
plant material, according to 
the University of California 
Cooperative Extension. 

The UCCE recently con-
ducted a survey to deter-
mine the buying habits of 
home gardeners around the 
state. 

The survey results show 
that gardeners who shop at 
full service garden centers 
spend the most money. Al-
most 54 percent of these 
shoppe r s spend $150 or 
more in an average year, 
while only 37.5 percent of 
those who shop at other 
businesses for their sup-
plies spend that much. 

The decorative value of 
gardening was ranked as 
the most important reason 
to garden. • 

Whatever sort of 
grounds you manage 
professionally DIQUAT 
Herbicide H/Acan help 
you keep them clean 
and trim. With its fast-
acting formula, DIQUAT 
gives rapid burn-down, 
usually within 24-48 
hours, of a wide vari-
ety of annual grasses 
and broadleaf weeds. 
DIQUAT has a proven 
track record for get-
ting rid of unwanted 
grasses and weeds, 
even under less-than-
ideal weather condi-
tions. A non-selective 
contact herbicide, 
DIQUAT will burn back 
or control nearly any-
thing green to which it 
is applied. 

To help DIQUAT 
work at its best, use 
X-77 Spreader (non-
ionic). X-77 makes 
spray droplets spread 
quickly and evenly to 
coat waxy leaf sur-
faces for optimum 
performance. 

Check the savings 
versus a more expen-
sive application of 
ROUNDUP* DIQUAT 
does the job with a sub-
stantial savings! Get 
DIQUAT Herbicide H/A 
- and wipe out prob-
lem weeds, fast! 
Avoid accidents. Fbr safety, read the 
entire label including precautions. Use 
all chemicals only as directed. 
Copyright 01989 Valent U.SA Corpora-
tion. All rights reserved. 
ROUNDUP* is a registered trademark 
of Monsanto Company. 
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