
ad index 
NO. A D V E R T I S E R P A G E N O . 

1 0 1 A t w a t e r S t r o n g C o 1 2 
1 0 2 B i g J o h n T r e e T r a n s p l a n t e r 

4 4 
1 0 3 D e e r e a n d C o . , J o h n . . . 2 - 3 
1 1 1 D i s t r i b u t o r s O w n 

T u r f S u p p l y 1 4 - 1 5 
1 0 4 E l a n c o P r o d u c t s C o . / 

T e a m 1 7 
1 0 5 E l a n c o P r o d u c t s C o . / 

R u b i g a n 4 3 
1 0 6 E l a n c o P r o d u c t s C o . / 

S u r f l a n 4 3 
1 0 7 E x m a r k M a n u f a c t u r i n g C o . , 

I n c 4 7 
1 0 8 F e r m e n t a A S C C o r p . . . . 3 3 
2 2 1 G r a v e l y I n t e r n a t i o n a l , 

I n c 3 1 
1 1 0 H o w a r d P r i c e T u r f 

E q u i p m e n t 2 1 
1 1 2 K L M B i o - S y s t e m s , I n c . . . 3 7 
1 1 3 L e b a n o n C h e m i c a l C o . . . 1 3 
1 1 4 L o f t s S e e d s , I n c C V 4 
1 1 5 M a i b o , I n c 1 6 
1 1 6 M o n s a n t o C o . / 

E x p e d i t e ( R e g i o n a l ) 
1 2 A - 1 2 D 

2 6 1 R G B L a b o r a t o r i e s , 
I n c C V 3 

1 2 3 R e i n c o 2 9 
1 1 8 R h o n e P o u l e n c A g C o . . 6 - 7 
1 2 0 S t a n f o r d S e e d 2 3 
1 2 1 T e e 2 G r e e n C o r p C V 2 
1 2 2 T u r f S e e d , I n c 5 
L i t e r a t u r e R o u n d u p 
1 5 0 C o r o n , C o r p 2 7 
1 5 1 D o g g e t t , C o r p 2 6 
1 5 2 E l a n c o P r o d u c t s C o . / 

G a l l e r y 2 5 
1 5 3 E l a n c o P r o d u c t s C o . / 

S u r f l a n 2 5 
1 5 4 E l a n c o P r o d u c t s C o . / 

R u b i g a n 2 5 
1 5 5 E l a n c o P r o d u c t s C o . / 

C u t l e s s 2 5 
1 5 6 F e l d m a n n E n g i n e e r i n g & 

M a n f a c t u r i n g C o . , I n c . . . 2 7 
1 5 7 G r o w t h P r o d u c t s , L T D . . . 2 7 
1 5 8 H u n t e r I n d u s t r i e s 2 6 
1 5 9 M i l l i k e n C h e m i c a l C o . . . . 2 6 
1 6 0 M o b a y C o r p 2 6 
1 6 1 P e r m a l o c C o r p 2 7 
1 6 2 P r o p r i e t a r y s e e d s , I n c . . . 2 6 
1 6 3 R e e m a y , I n c 2 7 
1 6 4 R o o t s , I n c 2 6 
1 6 5 S e e d R e s e a r c h o f 

O r e g o n , I n c 2 7 
1 6 6 S p r a y i n g D e v i c e s , I n c . . . 2 6 
1 6 7 U A P S p e c i a l P r o d u c t s . . 2 6 
1 6 8 W a l k e r M a n u f a c t u r i n g 

C o . 2 7 

This index is prov ided as a n addit ional service. T h e pub-
lisher d o e s not a s s u m e any liability for e r rors or omiss ions . 

Lo-torq means 
long-life. 

E x m a r k i n t r o d u c e s t h e n e w Tur f T r a c e r ™ 
1 8 0 0 — t h e latest a d d i t i o n t o o u r g r o w i n g 
l ine o f E x m a r k p r o f e s s i o n a l tu r f c a r e 
e q u i p m e n t . 

T h i s p o w e r - p a c k e d u n i t se ts n e w s t a n d a r d s 
for w a l k - b e h i n d m o w e r s . T h e Tur f T r a c e r s 
u n i q u e 6 0 - i n c h f l o a t i n g c u t t i n g d e c k a c t u a l l y 
" t races ' t h e c o n t o u r s o f u n e v e n t e r r a i n e n s u r -
i n g a s e e - i t - t o - b e l i e v e - i t cu t , e v e r y t i m e . T h e 
Tur f Tracer 's l o - t o r q g e a r d r ive t a k e s stress of f 
t h e t r a n s m i s s i o n , i n c r e a s i n g t r a n s m i s s i o n 
life. C o n v e n i e n t c o n t r o l p a n e l p u t s e lec t r ic 
s tar t a n d e lec t r ic b l a d e c l u t c h at y o u r 
Fingert ips. 

C h o o s e t h e m o w e r t h a t is s e t t i n g n e w 
i n d u s t r y s t a n d a r d s . T h e E x m a r k Tur f T r a c e r ™ 
1800. 

E x m a r k — B e t t e r , over t h e l o n g r u n . 

*Ask your Exmark 
dealer for details. 

S o m e restrictions apply. 

For t h e d e a l e r n e a r e s t y o u ca l l 
E x m a r k : 4 0 2 / 2 2 3 - 4 0 1 0 . 

MFG. CO. INC. 

Circle No. 107 on Reader Inquiry Card 

i® The mark of excellence. 
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