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On the cover: The new generation of golf 
course fairways at Oakmont C.C. 

by Larry Kassell 

COVER STORY: 
FAIRWAYS OF THE FUTURE 
by WiJJ Perry. There are issues and 
societal forces at work today that 
are changing the look and 
management of tomorrow's golf 
courses. Equipment manufacturers 
say they'll be ready for the 21st 
century. 
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CONTAINERS AND WINTER INJURY 
by Jim Borland. Planting boxes can create more problems than 
they were intended to solve: Choosing the right size and 
location is essential to keeping plant material healthy. 

SAFE AT ANY SPEED 
by John N. Rogers III, Ph.D. The primary objective of 
experiments conducted at Penn State University was to advise 
high school athletic field managers of ways to improve playing 
field conditions. The conclusions were not surprising. 

THE DEMAND FOR DIESEL 
by Dennis Bourgoin and Tom Kane. As the landscape 
management industry continues to grow in sophistication, so 
does its equipment—like diesel engines. 

ADVENTURES IN WATER STRESS 
by Don Taylor, Ph.D. Drought conditions and failure of the 
irrigation system produce interesting findings on an 
experimental green in the Midwest. 

TALL FESCUE IN URBAN LANDSCAPES 
by Bob Morris, Ph.D. and John Van Dam, Ph.D Cultural 
practices for this grass should be followed with an eye on its 
limitations and weaknesses. 

BOOST PRODUCTIVITY, BOOST PROFITS 
by Ed Wandtke, CPA. Efficiency, morale and pride are three 
keys you can use to turn the lock of productivity. Once that 
lock is turned, you can open the door of profitability. 
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