
SPECIALIZING OR 
VERSATILITY 

Some utility vehicle manufacturers are getting away from the one do-it-all 
vehicle to machines designed for specialized tasks. But by no means is it the 

end of the 'do-everything' vehicle. 

Utility.Webster defines it as "ca-
pable of serving as a substitute 
in various roles..." Golf courses 

have long used turf vehicles described 
as "utility vehicles," and more, these 
vehicles are finding their way into the 
landscaping, parks and athletic field 
markets. 

But a funny thing is happening along 
the way. Manufacturers are producing 
specialized utility vehicles. An oxy-
moron if there ever was one. "The trend 
toward specialization has been going on 
for several years," notes Bob Brophy of 
Cushman-Ryan, manufacturer of a 
number of popular utility vehicles. 

One firm that is making a good liv-
ing off this specialization is Hahn 
Agri-Turf. The company's Multi-Pro 
44 is designed for application only. 
"We take the application part of the 
utility vehicle and specialize," ex-
plains Kent Hahn, general sales mana-
ger at Hahn. 

"It used to be one vehicle for every-
thing," Hahn continues. "But not any 
more." The Multi-Pro carries either a 
160 gallon spray tank, a 1,000 lb. capa-
city hopper or a 10-inch deep bed for 
hauling up to 1,500 lbs. Hahn will re-
lease a version in January with a 35 hp 
engine capable of hauling a 300 gallon 
sprayer or a 3,500 lb. capacity hopper. 

More specialization, just on a larger 
scale. 
U V e c o n o m i c s 
What seems to be happening is that two 
markets are developing within the 
rapidly expanding UV/golf course 
market. On one hand there is the spe-
cialized vehicle manufacturer aiming 
mostly at the higher end golf courses 
with the big to megabuck budgets. 

These courses can afford to get a 
vehicle to spray and topdress like 
Hahn's, another to haul material and 
others , l ike a l l - terra in vehic les 
(ATVs) or converted golf cars to trans-
port people and small loads of mate-
rial, Cushman's Brophy notes. With 
these courses, niches exist for all 
these products. 

On the other hand is the medium 
or lower budget golf course. Superin-
tendents needing to do their job with 
as much economy as possible can't af-
ford three vehicles for five jobs. They 
need that one vehicle, like the E-Z-Go 
or Cushman, among others, to do all 
those jobs. 

"What we have tried to do," ex-
plains Frank Smith, manager of Turf 
Products at E-Z-Go, "is take our vehi-
cle and make it as versitile as possible 
so a golf course will not have to buy 
more than one." 

"A lucrative golf course can afford to 
buy specialized vehicles," he says. 
"The average golf course can't afford 
that." 

Smith says that E-Z-Go's intentions 
are to expand its present product line 
and accessories to those products. 

Daihatsu's John Brozek agrees with 
this general use vehicle philosophy. He 
notes that Daihatsu produces its Hijet 
for longevity and low maintenance, 
providing a standard vehicle that can 
adapt to the end users' own needs. 

"We are selling to a very educated 
individual today with very specific 
needs," Smith contends. "We need to 
meet those needs." 

The utility vehicle market is still ex-
panding rapidly and will continue to do 
so as long as the golf course construc-
tion boom continues. Companies such 
as Kawasaki, with its Mule 1000, are 
entering the market with regularity. 

This greater awareness on the part 
of the superintendent, having evolved 
from the greenskeeper into an agron-
omist, coupled with increased compe-
tition has improved the .quality of 
utility vehicles and given the superin-
tendent more options. 

There seems no reason to suspect a 
slowdown in the market or improve-
ments, either. L M 

American Honda Motor Co. 
100 W. Alondra 
Gardena, CA 90247 
(213)327-8280. 

CHI Industries 
P.O. Box 1148 
Benton Harbor, MI 49022 
(800) 253-1030 
(616)849-3400. 

Club Car Inc. 
P.O. Box 4658 
Augusta, GA 30907-0658 
(404)863-3000. 

Columbia ParCar 
One Golf Car Rd. 
Deerfield, WI 53531 
(800) 222-4653. 
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Daihatsu America, Ltd. 
4422 Corporate Center 
Los Angeles, CA 90720 
(714) 761-7000. 

John Deere & Co. 
John Deere Rd. 
Moline, IL 61265 
(309) 752-4459 

E-Z-Go 
Div. of Textron 
P.O. Box 388 
Augusta, GA 30913-2699 
(404)798-4311. 

Hahn Agri-Turf 
Turf Products Div. 
1625 N. Garvin St. 
Evansville, IN 47711-4596 
(800) 457-4246 
(812)428-2025. 

Kawasaki Motors 
P.O. Box 25252 
Santa Ana, CA 92799-5252 
(800) 543-6853 
(714) 770-0400. 

Kromer Co. 
3455 County Road 44 
Mound, MN 55364-9566 
(612)472-4167. 

Melex USA Ltd. 
1200 Front St. 
Raleigh, NC 27609 
(800)334-8665 

Mitsubishi Motor Sales 
10540 Tolbert Ave. 
Fountain Valley, CA 92708 
(714)963-7677. 

Sandancer 
Div. of Turf Vac Corp. 
15701 Graham St. 
Huntington Beach, CA 92694 
(714) 898-9382. 

Taylor-Dunn 
P.O. Box 4240 
Anaheim, CA 92803 
(714) 956-4040. 

Toro Commercial Products 
8111 Lyndale Ave. So. 
Minneapolis, MN 55420 
(612)888-8801. 

Yamaha Motor Corp., USA 
Leisure Products Div. 
P.O. Box 6555 
Cypress, CA 90630 

h (800) 447-4700.^ 


