
as i see rr.. 

On being proud 
of your job 

"There are a lot of great superintendents in the country." 
These words from Milwaukee Country Club's Danny Quast, a 

superintendent himself, start the juices flowing. And there are a 
lot of other great landscape managers in the country, too. In my six 
years in the green industry, I've certainly met my share at conven-
tions and in other travels across the land. 

"You have to love this business and you have to be motivated," 
the likable Quast told me this summer, right in the middle of the 
driest, hottest drought in decades. "The members don't expect as 
much out of me as I do." 

And that's the key. 
If this is beginning to sound like a pep talk, maybe it is. Every 

once in a while, we all need a pep talk. A little "Vince Lombardi" 
to remind us that we're proud of what we're doing. 

Just what is it that you're doing? You're beautifying our coun-
try. You're making it a pleasure for others to go to work. You're 
making it fun to take the kids outside on a nice spring day and roll 
around in the grass. You're making it a treat to take a day off from 
work and play a few holes of golf. In your own special way—think 
about this—you're making people more fully appreciate life. 

And you're having fun doing it. You're not chained to a desk or 
locked in a room with a computer terminal. You, generally, are 
outside in the warm sunshine when many others are chomping at 
the bit to be unleashed. 

Ken Erman is building supervisor at Edgell Communications. 
He is, typically, one of you. As he approaches retirement, he tells 
the story best. 

"I've been at this all my life. I worked on a farm from the time I 
was nine. This was my life. I couldn't get enough of work." 

Was it hard work, Ken? 
"There are hard aspects. But it was worth it to see the product. 

To see the results. 
"Maybe it's hereditary. My dad was a great one for flowers." 
You're a landscape manager. You're historically a hard worker. 

Hereditary or not, you take pride in seeing the final product. 
Thank you, one and all. And keep up the good work. 

Jerry Roche, editor 

lm 
E D I T O R I A L S T A F F 
Jerry Roche, Editor 
Will Perry, Managing Editor 
Office: 7500 Old Oak Blvd. 
Cleveland, OH 44130 
(216) 243-8100 

M A R K E T I N G S T A F F 
Dick Gore, Publisher 
Office: 455 E. Paces Ferry Rd. 
Suite 324 
Atlanta, GA 30305 
(404)233-1817 

Jon Miducki, National Sales Manager 
Marsha Dover, Midwest Sales Manager 
Gloria Cosby, Eastern Sales Manager 
Bob Earley, Group Vice President 
Office: 7500 Old Oak Blvd. 
Cleveland, OH 44130 
(216)243-8100 

Robert Mierow, W. Coast Representative 
Office: 1515 NW 51st Street 
Seattle, WA 98107 
(206) 783-0549 

Tom Greney, Senior Vice-President 
Office: 111 East Wacker Drive 
Chicago, IL 60601 
(312) 938-2344 

S U P P O R T S T A F F 

Carol Peterson, Production Mgr. 
Marilyn MacDonald, Prod. Supervisor 
Deb Georges, Graphic Design 
Becky Gothner, Circulation Super. 
Bonnie DeFoe, Directory Coordinator 
Gail Parenteau, Reader Service Mgr. 
Office: 120 West Second St. 
Duluth, MN 55802 
(218) 723-9200 

David Komitau, Graphics Coordinator 
Ted Matthews, Promotion Director 
Office: 7500 Old Oak Blvd. 
Cleveland, OH 44130 
(216)243-8100 

l U f l l L i 
COMMUNICATIONS 

Robert L. Edgell. Chairman; Richard Moeller, 
President; Lars Fladmark, Executive Vice Presi-
dent; Arland Hirman, Vice President/Treasurer; 
Thomas Greney. Senior Vice President; Ezra Pin-
cus. Senior Vice President; Joe Bilderbach. Vice 
President; James Gherna, Vice President; 
George Glenn, Vice President; Harry Ramaley, 
Vice President. 


