
ATHLETIC FIELDS 

Athletic field care re-evaluated 
by Harper 
Recent research is re-evaluating the way we look at 
caring for athletic fields. 

Penn State's Jack Harper, Ph.D., notes that a good 
natural grass field will reduce injury, but that a bad 
natural field is just as dangerous as an artificial turf 
field. 

He points out certain requisites for a good grass field. 
Coring, he notes, has become a major concern on natu-
ral grass fields because it causes too much compaction 
near the surface. This same problem also plagues golf 
courses. 

The problem stems from tines penetrating to their 
appointed range, two to four inches, but packing soil 
down to that depth while penetrating. 

But Harper emphasizes that coring is still a necessity 
and it should be done as frequently as possible—a mini-
mum of three times a year. "You need more than one 
pass in one direction once a year," he states. 

For cool-season grasses he suggests a heavy coring 
in early spring just after the turf has ended its dor-
mancy. Also a light coring in late August before football 
season, each time using a dragging instrument to break 
up the cores. 

His third recommended coring would be a heavy one 
at the end of the season without dragging, letting the 
elements break up the cores. 

Harper also recommends overseeding annually, 
some between the hashes on a football field and near 
the goals on a soccer or field hockey field. He found over 
the last 10 years that early spring overseeding recom-
mendations are changing from the too slow tall fescues 
and bluegrasses to the rapid turf-type perennial ryes. 

The new turf types are the best, he says, but not 
perfect. The current recommended rate is 5 to 7 
lbs./lOOO sq. ft. For broadcast seeding, aerate, put down 
the seed and then drag so that the seed will fall into the 
holes and be covered. For slit seeding, aerate, slit seed 
in at least two directions then broadcast some also. 
Fertilizer should be added according to soil tests. 

Penn State publishes a guide to athletic field con-
struction and maintenance. The booklets are available 
from Dr. Harper at the College of Agriculture Extension 
Service, University Park, PA 16802. 

Harper spoke on athletic fields at the Ohio Turfgrass 
Conference. 

New to LANDSCAPE MANAGEMENT 

Lebanon's premium fertilizers with TeamTM pre-emer-
gence herbicide let you double-team your turf's toughest 
competition: annual bluegrass, smooth and hairy crabgrass, 
goosegrass, and green and yellow foxtail—as they 
germinate. 

Lebanon's fertilizer/control products featuring Team 
have the added strength of two of the most effective de-
fense-oriented pre-emergent herbicides today—benefin and 
trifluralin. And, the potent offensive power that Lebanon's 
premium fertilizers bring to strengthen northern and south-
ern turfgrasses. 

It's double trouble that lasts. Team won't leach out, 
even in heavy rainfall. Once it's activated, it forms a vapor 
zone to keep weeds from sprouting for several months. 

For more information on which Team formulation is 
right for your turf conditions or on custom-blended options, 
contact your local Lebanon distributor or call our Greenline 
today at 1-800-233-0628; in PA, at 1-800-852-5296 or 717-
273-1687. 

For a winning season against annual weeds, put our 
Team products to work for you. 

There's a Lebanon fertilizer with Team formulation 
to meet every golf course need. 
• Country Club 19-4-6 (3.2 WIN) with Team™ 1.155% 
• Lebanon Pro 20-3-5 (4 SCU) with Team™ 1.155% 
• Lebanon Pro 15-5-5 (4.5 SCU) with Team™ 1.155% 
• Lebanon Pro 15-3-3 (All Chemical) with Team™ 1.155% 
• Lebanon Pro 30-5-7 (7.5 SCU) with Team™ 1.54% 
• Lebanon Pro 26-3-8 (5 SCU) with Team™ 1.54% 

Lebanon 
TOTAL T U R F C A R E 

A division of Lebanon Chemical Corporation 
P.O. Box 180 • Lebanon, PA 17042 

TEAMTM and Diagonal Color Bar are the registered trademarks for Elanco 
Product Company's combination of benefin and trifluralin. Refer to 

product label for proper application instructions. 
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