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18 COVER STORY: AERATION
Equipment improvements and greater awareness have aeration service
penetrating deeper into the residential market.

21 WARM-SEASON TURF DISEASES
It can be very difficult to tell one turf disease from another. But proper
identification is a necessity before treating with a fungicide.

32 LEGISLATION AND AQUATIC WEED CONTROL
Just because it's been delayed doesn’t mean that the Endangered Species
Act—and others—won't have an eventual effect on the aquatic site
manager who applies chemicals.

38 SOIL-APPLIED SYSTEMIC INSECTICIDES
These insecticides are a viable alternative to foliar applications, which
sometimes raise concerns in the areas of drift and effects on non-target
organisms.

46 IRRIGATION ECONOMICS
Efficient irrigation pump use and precise cycle scheduling cut power costs
in half for Singing Hills Country Club and Lodge.

49 CAVOTTA’S CLEVELAND
In the competitive Cleveland market, one name means landscaping: Phil
Cavotta tells how he keeps his business successful.

56 'SCAPING ARIZONA
In the arid parts of this country, there is a recent trend toward more native
plants and less forced use of turfgrass. The practice is called ‘desert
landscaping,’ and here's what you should know about it.

64 MEASURING WATER STRESS OF URBAN TREES
Because water is becoming scarce, landscape personnel must be aware of
plant moisture needs and of appropriate methods for measuring plant
water stress.

72 DEALING WITH PART-TIME HELP
Past experience has led green industry consultants to realize that the more
care you take with part-timers, the more care they will take to give you
your money’s worth.
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