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30 COVER STORY: A RARE BREED 
If it weren't for turf research, golf course and landscape management 
wouldn't be as sophisticated as it is today. In part three of WEEDS 
TREES & TURF'S 25th anniversary series, we look at the developments 
in golf, seed and irrigation. 

38 TOUCHING ALL BASES 
Incorporating an amusement park with a baseball complex provides 
plenty of maintenance curve balls under the Florida sun. 

46 INSECT CONTROL GUIDE 
Despite the recent controversy, chemical companies are experimenting 
with new pesticides. But registration may be a long way off. 

76 THE RIGHT NICHE 
Disease control on trees and ornamentals may be as simple as finding 
the right environment for the plant to thrive. But when that's not 
enough, follow this guide. 

78 THE JEWEL'S GLITTER 
At the Arizona Biltmore, you can eat marmalade made from the fruit 
of the hotel's own orange trees. 

82 ROYAL FLUSH 
When Prince Charles played polo in Chicago last fall, the field had to 
be in prime condition for spectators and TV cameras. Field managers 
worked overtime to prepare the field. 

88 GOVERNMENT GLOOM 
Working within the framework of a bureaucracy can give government 
workers the blues. Here are what some must cope with en route to 
doing their jobs as effectively as possible. 

94 FIT FOR A QUEEN 
King's Island Golf Course is the home of the Ladies Professional Golf 
Association championship. The queens of golf treat the superintendent 
like a king—and vice versa. 

100 80 AND GOING STRONG 
The Illini Country Club may be 80 years old, but this 'Mike Royko' 
keeps the spirit of the course going strong. 

104 PIONEERING PROFESSIONAL 
Two words characterize George Thompson: 'pioneer' and 
'professional.' He's not afraid to try something new, but whatever it is, 
it reflects positively on his golf course. 

110 DIVERSIFIED SERVICES 
Does your landscape contracting company need more revenue? Before 
you decide to diversify your business, consider these points. 
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Silvery dew on weeds, trees and turf, 
celebrating the magazine's silver 
anniversary, by Larry Kassell. 
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