
Shore beautiful 
Cashelmara, a beautiful condominium development 

on the north coast of Lake Erie, maintains design integrity 
despite personal preferences of the people living there. 

The seed was planted about three 
years ago. The result? A beautiful 
$300,000 landscaping plan for Cash-
elmara—Stone House by the Sea in 
Bay Village, Ohio. 

The plans for landscaping Cash-
elmara, the $30 million, 110-unit de-
velopment stretching nearly 13 acres 
along the Lake Erie shoreline just 
west of Cleveland, were developed 
when designer/architect Robert 
Coma visualized a design that would 
enhance an already beautiful site. 

He decided to keep the natural 
wooded theme and make the property 
flow evenly throughout the develop-
ment, while at the same time giving 
the unit owners their personal effects. 
The theme would call for just the 
proper combination of trees, shrub-
bery, and ground cover to make up fo 
the area c l e a r e d away for 
construction. 

Cashelmara in Bay Village, Ohio. 

Tree and shrubs 
Working with a hilly, rolling terrain, 
they used about 400 trees which are 
expected to achieve the original 
wooded effect in the next five to ten 
years. They used three-inch caliber, 
12- to 15-foot black locust trees. Other 
tree combinations included 6- to 15-
foot white and Austrian pines, 5-foot 
Canadian hemlocks and plenty of 
flowering dogwood. Pine oak, sugar 
maple, and Norway maple were also 
planted to gain rapid shade cover. So, 
in about 10 years, evidence of the orig-
i n a l c on s t r u c t i o n w i l l have 
disappeared. 

Shrubbery was also used to pro-
duce the overall wooded concept 
Coma's crews had originally planned. 
They planted 250 white and lavender 
rhododendrons,300 azaleas, 75 
viberum, and some red twig dogwood, 
each between three- and five- years 
old and 36 to 40 inches tall. 

English ivy and purple leaf winter 
creeper, selected for their appearance 
and erosion control capabilities, were 
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The ProSourcc 

Small investment 
with a bis return 

Membership in PLCAA gives you a competitive edge, and in today's 
tough lawn care market a competitive edge often equals survival. 
A year's membership in PLCAA can cost as little as $150—just $2.90 a 
week. That's a big return for a small investment. 
• Keep up with the latest in lawn care techniques with PLCAA 
technical publications, regional seminars, and our annual Conference 
and Show. 
• Get valuable business guidance from PLCAA's ongoing series of 
management publications, publications like our Management 
Monograph series, and our Legal Update Bulletin. 
• And there's more—group medical and life insurance, a credit 
association to help you with those delinquent accounts, plus many 
other benefits. To find out how 
PLCAA can help you, phone us at 
(404) 977-5222, or fill out the 
coupon and mail it in today! 

# # , 
Send me more information on what PLCAA can do for my business. 

COMPANY _ 

ADDRESS _ 

CITY_ 

Z I P _ 

. STATE . 

Clip and mail to: Professional Lawn Care Association of America 
1225 Johnson Ferry Rd. NE, Suite B-220, Marietta, GA 30067 

Capital 
Gain. 

Time and again, youve heard it said, 
"To make money, you have to have money." 

The truth is, you have to know how to save 
money before you can think about making more. 

That's why more and more people are joining the 
Payroll Savings Plan to buy U.S. Savings Bonds. 
That way, a little is taken out of each paycheck 
automatically. 

In no time, you'll have enough Bonds for a new 
car, your child's education, even a 
dream vacation. 

Whatever you save for, 
Bonds are the safest, surest 
way to gain capital. 

f ' T i l A P u b , i c service of this publication 
( 5 u k | and The Advertising Council. 
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used as ground cover on the slopes 
and hills. 

The No.1 problem 
One of the most difficult assignments 
in laying out the landscaping plan was 
to meet individual owners to deal 
with their preferences for person-
alized courtyards while remaining 
true to Cashelmara's overall design 
theme. 

Each courtyard was designed with 
the owner in mind and based on con-
cepts developed after meeting with 
each to discuss walkways, steps, and 
the planting effect. While the owner 
might prefer an Oriental or formal 

Each courtyard was 
designed with the 
owner in mind. 

garden, the landscape plan still intro-
duced the overall effect while adjust-
ing to fit the owner's needs by planting 
hedges of aza leas or Japanese 
rhododendrons. 

In addition, the steep rolling hills 
made it necessary to build retaining 
walls of gray field stone, so more than 
5,000 railroad ties were integrated 
into the property's design. 

By phases 
The landscape concept called for 
Cashelmara to be handled in phases 
and, as six buildings were completed, 
the crews then moved in and cleared 
off the property, graded, regraded, and 
planted. While moving on to six new 
building areas, they would be main-
taining the back six. 

Corna is also considering the in-
stallation of a Leaky Pipe under-
ground irrigation system. Because of 
the complexity of Cashelmara's ter-
ra in—the landscape beds, wood 
decks, and close living quarters— 
above-ground watering systems are 
considered an impossibility. Conven-
tional spray systems are unable to di-
rect their flow to exact locations while 
the capillary action from within the 
Leaky Pipe system directs and con-
trols water flow. 

With Cashelmara, Robert Corna 
and Associates and Cashelmara Com-
pany appear to have pulled off the im-
possible: maintaining the integrity of 
a large multi-family landscape while 
serving the peculiarities of individual 
clients. WT&T 


