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Chemical lawn care exceeds 
mechanical for first time 
L a w n C a r e Industry m a g a z i n e has r e v e a l e d gross r e v e n u e s for 
c h e m i c a l l awn c a r e e x c e e d e d those for m o w i n g / m a i n t e n a n c e 
for the first t i m e in the s e v e n - y e a r history of the m a g a z i n e ' s 
State of the Industry Report . 

T h e s u r v e y quest ionnaire , m a i l e d to 1 ,500 l a w n c a r e c o m -
panies, p laces 1 9 8 4 c h e m i c a l l a w n c a r e gross r e v e n u e at $1.5 
billion, c o m p a r e d to $1 .3 billion for m o w i n g m a i n t e n a n c e . 
C h e m i c a l l a w n c a r e grew at an a m a z i n g 4 0 p e r c e n t p a c e w h i l e 
m o w i n g / m a i n t e n a n c e g r e w at only 11 p e r c e n t , w h i c h isn't bad 
c o m p a r e d to m o s t o t h e r s e r v i c e i n d u s t r i e s . C o m b i n e d , t h e 
overal l l awn c a r e industry grew 2 6 . 6 p e r c e n t in 1984 . 

T h e s u r v e y also r e v e a l e d a large i n c r e a s e in t ree c a r e equip-
m e n t p u r c h a s e s by lawn c a r e c o m p a n i e s as t h e y e x p a n d into 
t ree and s h r u b care . Increases in spray tank and irrigation 
supplies p u r c h a s e s indicates t r e n d s t o w a r d liquid applicat ion 
and irrigation installation. 

Open shops grow in California 
Will iam Burke , e x e c u t i v e d i rec tor of the San Diego Associa t ion 
of G e n e r a l Contrac tors , told the California L a n d s c a p e & Irriga-
tion C o u n c i l r e c e n t l y 'open shops ' a r e caus ing unions to re-
think d e m a n d s . O p e n shops e m p l o y both union and n o n u n i o n 
t r a d e s m e n . 

B u r k e ' s group is n o w developing m e d i c a l and o t h e r benefit 
p r o g r a m s for open shops. S u c h p r o g r a m s f u r t h e r w e a k e n union 
s t rongholds in California . Unions , after w i n n i n g major w a g e 
and benefit i n c r e a s e s in 1983 , h a v e had to a c c e p t c o n c e s s i o n s in 
fol lowing years . L A l a n d s c a p e c o n t r a c t o r s r e f u s e d to grant 
union d e m a n d s last y e a r c a u s i n g a strike. 

B u r k e w a r n e d the group of Los A n g e l e s a r e a l a n d s c a p e con-
t rac tors that open shops that pay e x c e s s i v e l y low w a g e s will 
only s t rengthen unions. 

Garden centers join discounters 
G a r d e n c e n t e r s a re fighting falling c o n s u m e r pest ic ide sales by 
aligning t h e m s e l v e s with discount chains . A r e c e n t s u r v e y by 
C h a r l e s Kline & Co. s h o w e d discount s tores h a v e c a p t u r e d the 
largest s h a r e of the $1 .4 billion c o n s u m e r pest ic ide and fertil-
izer m a r k e t , 31 p e r c e n t c o m p a r e d to 23 p e r c e n t for garden 
c e n t e r s and 21 p e r c e n t for s u p e r m a r k e t s and g r o c e r y stores. 

In c e r t a i n m a r k e t s , l awn and garden c e n t e r s h a v e e n t e r e d 
into a g r e e m e n t s with d i s c o u n t e r s s u c h as Gold C i r c l e to recap-
ture s h a r e s of the m a r k e t . G a r d e n c e n t e r chains , like Petitti 
B r o t h e r s in n o r t h e r n Ohio, c o n n e c t their yards to discount 
stores. C o n s u m e r s shopping at the discount s tore a re a t t rac ted 
by the plant mater ia l displays. C o n s u m e r s benefit from trained 
sales people and bet ter quali ty plant mater ia l w i t h o u t having to 
m a k e an e x t r a trip to a r e m o t e n u r s e r y . 
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