
States fight over show dates 
As a television viewer have you ever been irritated when your 
two favorite shows are on at the same time on different net-
works? Not only is it irritating to you, but it annoys sponsors 
trying to reach you. 

Coinciding turf and landscape conferences have the same 
effect. You want to hear speakers at two coinciding shows but 
you have to choose one because conference planners didn't 
coordinate timing. This happens often between shows in neigh-
boring states, as well as between state and national shows. 

If you conduct business in a number of states, it's fairly 
important for you to attend a show for each state, since exten-
sion agents report special problems and conditions in their 
state. Conflicting show dates make this impossible. 

Manufacturers and distributors trying to reach you with 
booths at these shows are going absolutely berserk trying to 
solve all the details to be 
in three places at once. It's 
not just d i f f i cul t , i t ' s 
e x p e n s i v e . And, you 
know who pays for it in 
the long run. 

1983 has been a year of 
product change for both 
c h e m i c a l s and equip-
ment. That change came 
from feedback manufac-
turers received from dis-
t r i b u t o r s and you at 
c o n f e r e n c e s . T h e y 
depend upon shows for 
feedback. The thinner they have to spread their staff during 
show season the less time they have to listen to you. 

The most annoying aspect of this problem is the solution is 
simple. Talk to each other, show planners. 

Sure, hotels limit you in picking dates. Sure, you've had your 
show the same time each year for three generations. And most 
important, you are often an extension agent not a show 
organizer. 

Sorry gentlemen, there is no reason good enough to explain 
why something with such a simple solution goes unsolved. It's 
time to try harder to make show timing more sensitive to the 
needs of both the showgoer and the exhibitor. 

Talk to each other. Pick straws. Arm wrestle, anything to 
straighten out this unneccesary mess of coinciding shows. WTT. 

Bruce F. Shank, Executive Editor 

WT&T Editorial Board 

Eue« Coate 
Associate Professor 
Weed Science 
Mississippi State 
University 

VM 
Douglas Chapman 
Horticulturist 
Dow Gardens 
Midland. Michigan 

Kent Kurtz Harry Niemczyk Roger Funk 
Professor Professor, Vice President 
Horticulture Turfgrass Entomology Davey Tree Expert Co 
Cal Poly - Pomona Ohio State University Kent. Ohio 

Wooster. Ohio 

Executive Editor 
Bruce F. Shank, Cleveland 
Managing Editor 
Maureen Hrehocik, Cleveland 
Assistant Editor 
Kevin Cooney, Cleveland 
Publisher 
Dick Gore, Atlanta 
Senior Vice President 
Tom Greney, Chicago 
Group Publisher 
Robert Eartey, Cleveland 
Production Manager 
Kathy Judd, Duluth 
Production Supervisor 
Marilyn MacDonakJ, Duluth 
Graphic Design 
Mary Hessing, Duluth 
Circulation Manager 
Kristine Busseil, Duluth 
Directory Coordinator 
Sheryl Albert son, Duluth 
Reader Service Manager 
Gail Kessler, Duluth 
Promotion Manager 
Linda Winick, Cleveland 

OFFICES 
ATLANTA 
3091 Maple Drive 
Maple Center One Building 
Atlanta. GA 30305 
(404)233-1817 
CLEVELAND 
7500 Old Oak Boulevard 
Cleveland, OH 44130 
Editorial: (216)243-8100 
CHICAGO 
111 East Wacker Drive 
Chicago. IL 60601 
(312)938-2344 
SEATTLE 
1333N.W. Norcross 
Seattle. WA 98177 
(206)363-2864 
DULUTH 
120 West Second Street 
Duluth. MN 55802 
(218)727-8511 

MARKETING 
REPRESENTATIVES 

Dick Gore 
Atlanta (404) 233-1817 
Ron Kempner 
Atlanta (404) 233-1817 
Joe Kose m pa 
Cleveland (216) 243-8100 
Robert Mierow 
Seattle: (206) 363-2864 

Member; American Business Press, 
Business Publications Audit, National 
Golf Foundation, America Sod Producers 
Association, Associated Landscape 
Contractors of America, National 
Landscape Association, Horticultural 
Research Institute. 


