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ALCA offers marketing help

The Associated Landscape Contractors of America has developed a
new marketing package designed specifically for the exterior mainte-
nance contractor. The package allows maintenance contractors to take
advantage of two types of professional selling tools to enhance his
business and services. Three mailers are available, designed to look
like greeting cards and with a place to insert a business card. They are
priced as low as 20 cents each.

The second part of the marketing package includes a brochure that
can be sent as a follow-up to those who respond to the mailers or to
those who have otherwise expressed an interest in maintenance serv-
ices. Color photographs will depict results that are possible by using a
professional landscape manager. It will also offer ideas on how to
select a professional maintenance contractor, and the advantages of
using professional rather than in-house maintenance. In addition to
presenting the marketing concept, the brochure has been designed to
include specific services offered by the individual maintenance con-
tractor. A pocket in the back of the brochure can hold company
literature, required bid information and a business card. For more
information, contact ALCA, 1750 Old Meadow Road, McLean, VA
22102 (703) 821-8611.

CLCA honors 45 for outstanding work

Forty-five Trophy Awards in 21 residential and commercial cate-
gories were presented by the California Landscape Contractors
Association to landscape professionals throughout California for
the most outstanding work of 1982.

Winners in the 27th Annual Trophy Awards are:

The Sweepstakes Award, the highest honor presented by the
CLCA for excellence in landscaping went to Art Torres
Landscaping, Inc. of Encinitas for the Chantemar models in San
Diego. Project was designed by Land Concern, Ltd. of Santa Ana.

The President's Trophy, presented for the best residential
landscaping project of the year — Zierden Waterfalls of
Sacramento for the Beneto residence in Carmichael. Designer
was Dennis Tromburg of Sacramento.

For the entry judged best in all commercial categories, the Jere
Driscoll Award went to Cagwin & Dorward of San Rafael for
Santa Rosa Plaza in Santa Rosa. It was designed by Lawrence
Reed Moline of Santa Monica.

The Excelsior Award, which recognizes special talent in any
category by a new CLCA member, was won by Friesen Land-
scape of Fresno for the Arnst residence in Kingsburg. Tim
Friesen was the designer.

The Judges Award, which salutes the best residential
landscaping under $25,000 went to Cal-Tropic Landscape, Inc. of
Rancho Palos Verdes for the Cooper residence in Rolling Hills
Estates.

For the use of unique methods or materials and/or special ar-
tistic effects, the Special Effects Award was given to Pacific
Water Art of Mountain View for Orchard Technology Park in
San Jose. The job was designed by Singer & Hodges of Oakland.

The Ben Slade Memorial Award for best overall landscape
maintenance was presented to M.C. Landscape Care of Reseda
for the Bellfield residence in Encino. Designer was Warner
Ristau of Granada Hills. Continued on page 84
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NEWS from page 10

cultural engineer Rome H. Mickelson
at the USDA's Agricultural Research
Service, Central Great Plains Research
Station, Akron, CO. Mickelson meas-
ured growth differences two years aft-
er trees were planted and average
heights of trees in the study were from
10 to 20 inches.

“The rubber mulch, placed to pre-
vent runoff, improves water use effi-
ciency by reducing water evaporation
from the soil surface and preventing
growth of undesirable vegetation,”
says Mickelson.

After two years of growth, trees and
shrubs with the rubber mulch were not
significantly influenced by the addi-
tion of one, three, five or seven gallons
of water per week per tree supplied
with the drip irrigation system. With-
out the mulch, the addition of water in-
creased tree growth 40 percent com-
pared with non-irrigated trees.

HORTICULTURE

HRI book stresses
nurseryman’s view-
point

A new publication from the Horticul-
tural Research Institute can benefit ev-
eryone in the industry, according to its
reviewer, Ray Brush, director of tech-
nical services of the American Associ-
ation of Nurserymen.

“A Research Summary of the Census
of Horticultural Specialties” details in-
dustry trends and gives an analytical
review of nursery and floral industry
statistics from 1949 to 1979.

“This publication is written from a
nurseryman’s point of view and gives
all segments of the industry a pulse of
what's going on,” Brush said. Even
though certain sections, such as the
statistics on production, will have a
more immediate effect, in this case on
producers, they still have definite
bearing on the landscape and retail
segments of the industry, according to
Brush.

“The statistics would be helpful in
these two segments in planning
ahead,” he says.

Future production and market
planning are two areas the book's
author, David E. Stump, retired presi-
dent of the Jackson & Perkins Co. of
Medford, OR, addresses.

In the first section, the study begins
with a summary of the data. Then,
through tables and narrative, the sec-
ond section provides the details re-
garding the sales of horticultural com-
modities which have proven popular

Continued on page 16



Balan'saves
more money &more
lawns.

Compare Balan® with any other preemergence herbi-
cide, and you'll find there’s not a more economical way to
effectively control undesirable, froublesome weedgrasses
like crabgrass, goosegrass, foxtail and others.

Balan or benefin is available in many formulations.
Whether you choose a sprayable or a granular, you know
you will get the same results—excellent weedgrass control
at an economical price.

Effective turfgrass management doesn't
have to be expensive. With Balan
at work, both weedgrasses and your
expenses tend fo stop growing.

Balan* -
(benefin, Elanco
Products Company)

Elanco Products Compony, a Division of Eli Lilly ang Company, Dept. E-455. Indianapolis, IN 46285 US A

LANDSCAPE UPDATE from page 14

Winner for Small Residential was Live Oak Landscape,
Modesto the Welch residence, Modesto.

An Achievement Award was presented to Valley
Landscaping, Bakersfield for the Costa residence,
Bakersfield.

Medium Residential was won by G.N. Landscaping,
Monterey Park, for Highland Beauty, Rowland Heights.
Achievement Award went to Horie Landscape, Vista for the
Ishino residence, San Diego.

Large Residential was received by Heritage Landscape,
Inc., Granada Hills, for the Jones residence, Chatsworth.
Achievement Award was given to Yamasaki Nursery,
Auburn for Rennecke Garden, Fair Oaks.

For Custom Residential, the winner was Creative
Landscaping Concepts, Granada Hills, for the Peisner
residence, Chatsworth.

The Residential Estate award was given to Zierden
Waterfalls, Sacramento for the Ackers residence, Rancho
Murieta. The Achievement Award was given to Carl's
Landscaping, Inc., Laguna Hills, for Sutton residence,
Laguna Hills.

The Small Renovation Award was presented to Blomquist
& Sons, North Hollywood, for A. Blomquist residence,
Chatsworth. Achievement Award was given to Richard
Cohen Landscape and Construction, Inc., Mission Viejo, for
the Windham residence, Laguna Beach.

The Large Renovation award was won by Creative
Gardens, Inc., Los Angeles, for the Meyer residence,
Sherman Oaks. The Achievement Award honored Land-
scape Management Associates, Corte Madera, for the
Badham residence, Kentfield.

First Place and Achievement Awards in Model Homes

/CIeun Up Lakes,
Ponds, River Fronts.

New Aquatic Weed Harvester removes both floating
and submerged weeds to restore natural ecological
balance and preserve fish habitat. Two independently
controlled paddle wheels resist clogging even in heavy
golf pond weed beds unsurpassed maneuverability
even around marina docks. Floats in inches of water,
permitting cutting close to shore. Rotating vertical side
feeders direct weeds into automatic conveyor to keep
cuttings from floating away. Easily

trailered from pond to pond

without damaging turf. Backed by A Y B 4

Mud Cat'’s international reputation

for reliability and ease M
NATIONAL CAR RENTAL

of operation.

P.0. BOX 16247, ST. LOUIS PARK, MINN. 55416 U.S.A.

IN U.S. CALL TOLL FREE 800-328-7333

INTERNATIONALLY, OR FROM MINNESOTA PHONE 612/893-6400
TELEX 29-0767

A Division of National Car Rental System, Inc.
Circle No. 140 on Reader Inquiry Card
~€— Circle No. 117 on Reader Inquiry Card




went to Art Torres Landscaping Inc., Encinitas, for the
Cantebria models, Encinitas and the Diamante Blanca
models, San Diego

The Small Commercial Living/Industrial award was
given to Makoto Landscape Co., Oceanside, for Escondido
professional Center, Escondido. The Achievement Award
was given to McGuire Earth Works, Orangevale, for Cali-
fornia Liquid Gas Corp., Sacramento.

The Medium Commercial Living/Industrial Award was
won by Leek Landscaping, Fair Oaks, for River Rock Plaza,
Folsom. The Achievement Award was given to Truxell &
Valentino Landscape Development, Sanger, for Bullard &
Marks Professional Center, Fresno.

The Large Commercial Living/Industrial award was
given to Anthony Bertotti Landscaping, Inc., Novato, for the |
Harvest Inn, St. Helena. Heath Landscaping, Carmichael,
won the Achievement Award for Water Tower Plaza in
Sacramento.

The Public Works award was earned by Fries Landscape
Co., Escalon, for March Lane median strip, Stockton. The
Achievement Award was won by American Landscape,
Inc., Canoga Park, for First Street & Los Angeles Avenue
median island, Simi Valley.

The commercial Irrigation Award went to Valley
Landscaping, Bakersfield, for McDonalds White Lande,
Bakersfield.

The Condominium/Townhouse category was won by
Yamasaki Nursery, Auburn, for Southridge Townhomes,
Auburn. The Achievement Award went to Heritage
Landscape, Inc., Cranada Hills for Palm Village Town-
homes, Burbank.

Continued on page 86
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And
more golf courses.

The toughest battle on the golf course doesn’t always in-
volve the players. Sometimes it’s the golf course itself versus
weeds, Fortunately, turf managers and superintendents have
an ally—Balan® preemergence herbicide

Balan takes on the toughest annual weedgrasses like
crabgrass, goosegrass, poa annua, and foxtail as well as
any herbicide around. Yet it's still one of the most economi-
cal. And it's gentle to your turf. With those kind of cre-
dentials, it's easy to see why Balan's popu-
larity continues to grow each year.

Golf course management isn't
complete without economical, effec-
tive weedgrass control. And with
Balan, thaf's par for the course sducts Company)

roducts Company. @ Dvision of Ek Lilly ond Company, Dept. £-455. inds IN 46285 US A

OF THE

FUTURE

Oregon Grown Tall Fescue
New varieties of fine-leaf turf type

* Aftractive
* Finer - Denser
« Sun or Shade
* Low Maintenance
* Disease Resistant
Contact your seed dealer, agrl-agent, or write

to Oregon Tall Fescue Commission; 2140 Turner
Road, Salem, OR 97302, Phone (503) 585-1157.
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4 Model T-7
Multi-Purpose
SPREADER

4
YWarnreud 1-7 SPREADER

the

is for
tough!

Tough enough ... to handle your
most demanding jobs! No other
broadcast spreader incorporates
such rugged construction
features as does the famous T-7.
For example: the heart of any
spreader is its drive mechanism.
Our exclusive worm gear direct
drive system is fully enclosed
in a heavy duty metal casing to
prevent annoying jams and assure years of smooth,
trouble-free operation.

In addition, the T-7 features a virtually unbreakable
polyethylene base and canister. All interior exposed
parts are made of corrosion resistant stainless steel.
And, the T-7 utilizes such ‘‘human engineered”’
features as a lightweight, compact, body-contoured
design, see through safety lid, to prevent your breath-
ing in harmful fumes of dust from the canister, and a
precision calibrated top-mounted fingertip flow control
knob.

The result: One tough spreader that's efficient, safe
and easy-to-use!

U '
SEED-SPECIAL PRODUCTS DlVl&‘;IOH

P.O. Box 459
Suisun City, Ca. 94585
(707) 422-5100
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LANDSCAPE UPDATE from page 85

Cagwin & Dorward of San Rafael won the interiorscaping
award for Santa Rosa Plaza, Santa Rosa. The Achievement
Award went to VanderGeest Landscape, Inc., Reseda, for
Mid Valley Racquetball Club, Pool Area, Reseda.

The Small Residential Landscape Maintenance award
was given to Stay-Green, Inc., North Hollywood, for the
Nesen residence, Westlake Village.

The Large Residential Landscape Maintenance award
was also won by Stay-Green, Inc., North Hollywood, for the
Cooperman residence, Bel Air.

The Small Commercial Landscape Maintenance award
was given to Lancaster Enterprises, Costa Mesa, for Coun-
tryside Condominiums, Orange. The Achievement award
went to Cagwin & Dorward, San Rafael, for Golf Court,
Santa Rosa

The Medium Commercial Landscape Maintenance
award went to Mission Landscape Services, Inc., Costa
Mesa, for Stonecreek Plaza, Irvine. The Achievement
Award was given to Brooker Associates, Inc., Placentia, for
Parkview Terrace, Long Beach.

The Large Commercial Landscape Maintenance award
was presented to Stay-Green, Inc., North Hollywood, for
Security Pacific National Bank, Los Angeles. The Achieve-
ment Award went to Brooker Associates, Inc., of Placentia,
for Crown Pointe, Long Beach.

Annual Trophy Awards recognize the professional excel-
lence of CLCA's 1200 members statewide. Entries were
judged on aesthetic appeal, utility value, quality workman-
ship and design. CLCA is the nation’s oldest and largest
organization of professional state-licensed contractors.
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Daconil 2787
Green Tag Sweepstakes

Better order now to
better your chances of winning.

The Daconil 2787 Green Tag Sweepstakes begins
January 1 and ends May 31, 1983. During this time,
there will be a green tag on every case of Daconil
2787 fungicide. It's your entry blank for the Green
Tag Sweepstakes.

So the more cases you purchase, the more
entries you can send in. And the better your chances
of winning valuable prizes for your company or club.

Grand Prize - A Motorola Maxair Base Station
FM, 2-way Mobile Radio

10 First Prizes - set of Cobra, 6-channel
Walkie-Talkies

100 Second Prizes - Tayior Weather Station

For more information, contact your Diamond
Shamrock chemical dealer.

Diamond
Shamrock

Agricultural Chemicals Division
Diamond Shamrock Corporation
1100 Superior Avenue
Cleveland, Ohio 44114
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