
A NEW BREED 
Oregon Turf Farms 

sees renovation market growing; 
users finding sod 

cheaper in the long run 

By Maureen Hrehocik 
Associate Editor Sod is stacked on pallets as harvester keeps cutting. 

"The concept of renewing a turf 
area is relatively new. Traditional-
ly, people thought lawns would 
last a lifetime. That just isn't the 
case." 

Will Lighty, manager of Oregon 
Tur f Farms in Hubbard, OR, is 
building part of his company's fu-
ture on that opinion. 

"The people in the 25 to 30 age 

range are a whole different breed," 
Lighty continued. "They're looking 
at new options and a new ap-
proach to everything, including 
sodding instead of seeding. Some 
people who are buying homes and 
who may have seeded once, are 
turning to sod for their second 
home or when they decide to reno-
vate their lawn." 

Modern sod equipment (Princeton harvester shown) increases speed and 
reduces handling. 

The concept of renovation is also 
helping Oregon Turf Farm sales. 

" N e w home construction isn't 
the only source of buyers for us," 
said Lighty. "Renovat ion of old 
homes and property is a market we 
will cont inue to concent ra te on. 
People are real izing the advan-
tages of the adaptability and im-
mediacy of sod. 

Lighty has managed the 350-acre 
production area since the compa-
ny's founding in 1976. Lighty holds 
a Master's Degree from Colorado 
State Univers i ty in O r n a m e n t a l 
Hort iculture and Tur f Manage-
ment. Oregon Turf Farms is owned 
by Tom D'Armond. 

On the average, Lighty spends 
$6,000 to $8,000 a year on seed and 
works with a staff of five. 

" W e use a ryegrass, b luegrass 
and fine fescue combination, but 
we're always looking for improved 
types," he said. " W e ' r e a very 
quality-conscious company." 

Among his bluegrasses, he uses 
Shasta and Sydsport; Citation, 
Manhattan and Pennfine ryegrass; 
and Jamestown fine fescue. He is 
also "looking at hard fescues." Be-
cause of the lack of demand, he 
grows no bentgrass sod. 

"Landscape contractors and re-
tail garden centers are our main 
customers, however , we do get 



Will Lighty, right, in the field with Chi 

homeowners buying directly from 
us," he said. "We have felt some 
side-effects of the recession, but 
there is still a demand for sod." 

In fact, Lighty has seen the de-
mand for sod steadily increase 
over the past five years. Contrac-
tors are rethinking the cost of sod 
in light of the scope of an entire 
project. 

"immediacy is important in the 
case of resorts, hotels, and 
restaurants , " expla ined Lighty. 
"Seeding requires six to eight 
months of maturing to achieve the 
same net result that sod gives as 
soon as its laid. Appearances are 
very important on jobs like these 
because appearances attract peo-
ple to businesses." 

Lighty also pointed to the fact 
that some maintenance contracts 
require as much as up to a year for 
seeded jobs, whi le for sod, it's 
usually a 60-day contract. 

"This is especially important if a 
job is located far away from the 
h o m e - b a s e of the company , " he 
said. "In this case, sod may be ini-
tially more, but it pays in the long 
run." 

Whi le the company hasn' t re-
duced the amount of care it gives to 
its turf, it has reduced irrigation 
costs by getting the fields in good 
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condition and irrigating less. 
Lighty uses a commercial nitro-

gen fertilizer, sometimes straight, 
other t imes b lended with phos-
phate, potash and sulphur. 

"We still use netting, but the ma-
terial is more mature at harvest 
time," he said. 

The company's greatest market-
ing tool is word of mouth. It tries to 
live up to its slogan, "We're easy to 
get a lawn with." 

"The quality and reputation of 
our product is the key to our sales," 
Lighty said. "Success of our prod-
uct is always a concern. We try to 
help our customers util ize the 
product in a way that will be suc-
cessful." 

The adaptability of Oregon Turf 
Farm's sod was proven in a shop-
ping mall where sod was laid on 
asphalt and is doing beautifully. 

"The future of the industry 
looks excellent," Lighty says. "Sod 
is a useful tool in the builder/ 
developer's bag of useful tools. All 
people who are serious in using 
property as a money-maker, must 
seriously consider sod. 

"It's really a matter of being an 
educat ional process , " Lighty 
cont inued, "showing people op-
tions they may not have been 
aware of." 

• Rigid frame, 4-wheel-
steer and oscillating front 
axle provide stability 
on uneven terrain and on 
side-hills. 

• A hydraulic swing 
cylinder keeps the 
vibrator and blade 
from swinging to the 
low side when coming 
out of the ground, 
preventing sudden 
shifts in weight. 

• Standard high-flotation 
tires grip the ground and 
minimize 
turf 
damage. 
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