
The first location of K&N Machine works, later to be Ryan, of OMC Lincoln 

Commercial production of improved turfgrasses took hold in the Northwest in the 60 s. 

RECOGNIZING 
A MARKET 

READY TO BOOM 

By BRUCE F. SHANK, executive editor 

While the golf market in the United 
States first boomed between 1920 
and 1930, the other markets com-
posing the Green Industry didn't 
really begin to boom until the late 
50's. Postwar industrialization, 
chemical progress during the war, 
and the baby boom provided the 
impetus for the landscape nursery-
man, sod grower, and commercial 
arborist, as well as the magazine 
publisher to create a magazine to 
cover all aspects of landscape 
management. 



Anniversary from page 18 

The original concept of Weeds 
Trees & Turf, however, was a mag-
azine for contract applicators, those 
persons who applied chemicals for 
non-agricultural purposes out-
doors. This concept was quickly 
broadened as the importance of the 
sod producer, arborist, and land-
scape nurseryman was recognized. 
This "horizontal concept" remains 
the philosophy of the magazine 20 
years later. 

Consider what landscape prob-
lem solving was like 60 years ago. 
Diseases of turf were not really 
considered significant until Piper 
and Oakly, USDA scientists in 
Arlington, VA, identified a severe 
epidemic of "Brown Patch'' in 
turf and recommended use of an 
agricultural fungicide developed 
in the late 1800's called Bordeaux 
mixture. Newer fungicides did not 
really appear until the late 20's 
and early 30's when cadmium 
compounds and thiram were 
developed. 

Developments in slow-release 
fertilizers and selective herbicides 

did not really surface until the 40's 
when ureaformaldehyde and 2,4-D 
were discovered. Also at this time, 
the first growth regulators and syn-
thetic insecticides were created. 
The foundation for continued 
chemical development was built in 
the late 30 s and 40's. 

Turf equipment companies first 
surfaced in the 20's with the golf 
boom. It was not until the late 30 s 
and 40's that small machine shops 
began to produce specialty equip-
ment for the Green Industries, such 
as sod cutters, aerifiers, stump 
grinders, and trenchers. This grass 
roots type of specialty equipment 
production continued into the 60's. 
The results are evident today in es-
tablished corporations like Ryan, 
Vermeer, and Ditch Witch (Charles 
Machine Works). The sod har-
vester, which revolutionized the 
sod industry, was first exhibited in 
the late 60's. 

In the late 40's the American So-
ciety of Agronomy establiZshed a 
turf section which gave formal rec-
ognition to state extension turf re-

search. Nursery research had al-
ready gained recognition as an im-
portant part of agriculture. 

By the early 60s, it was clear that 
the landscape market was very 
promising. Not only were chemical 
and equipment segments in pro-
duction, but the turf seed market 
was gaining momentum from the 
first improved turfgrasses, such as 
Merion (1951) and Penncross 
(1954), and NK-100 (1962). Im-
proved vegetative turfgrasses were 
also released, such as Glen Bur-
ton s first improved bermudagrass 
(Tiflawn) and Meyer zoysiagrass. 

Lady Bird Johnson as First Lady 
gave the market a boost by making 
environmental improvement her 
pet project. The exposure she gave 
various aspects of the Green Indus-
try had much today with serious 
recognition of the market. 

Weeds Trees 8r Turf would 
spend the next 20 years chronicling 
the creation and growth of old and 
new market segments. In March, 
some of these chronicles will be 
reexamined. WTT 

Finally, An Aid For Teaching Turfgrass 
Superintendents, Contractors, Lawn Care 
Managers, New, On-the-Job Reference. 
The Turf Managers' Handbook is a compre-
hensive, organized approach to turfgrass 
science and care. It has been designed and 
written by leading turf specialists from 
Purdue, Dr. Wil l iam Daniel and Dr. Ray 
Freeborg, for on-the-job reference and 
as a text for students. 
The book contains 150 i l lustrations and 
96 color photographs. Data includes 
240 tables and forms. Included are 
specif ications for rootzones, 
employment, calculations for 

chemical applications, and extensive 
metric-imperial conversion. Business 

and technical aspects of 
turfgrass management are 

covered in this 424-page book. 
Planning, purchasing, hiring, 

construction, and plant 
selection are put together for 

easy on-the-job reference. 
Markets covered include lawn 

care, sod production, golf course 
management, cemeteries, athletic fields, 

and low maintenance areas. If it concerns 
turf, it's in the Turf Managers' Handbook. 
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