
B r u c e F. S h a n k 
Editor 

J o h n K e r r 
Associate Editor 

R o b e r t A n d r e s e n 
Graphics Director 

M a x i n e H a g e n 
Product ion Manager 

M a r i l y n M a c D o n a l d 
Production Supervisor 

A g n e s Aspl ing 
Circulation Supervisor 

B u s i n e s s 

A T L A N T A 
Dick Gore, National Sales M a n a g e r 
Ron K e m p n e r , Regional Sa les M a n a g e r 
3091 M a p l e Drive 
M a p l e C e n t e r O n e Building 
Atlanta, G A 3 0 3 0 5 
(404) 233 -1817 . 

C H I C A G O 
Bill S c h e i b l e 
111 East W a c k e r Drive 
Chicago, IL 60601 
( 3 1 2 ) 9 3 8 - 2 3 4 4 

N E W Y O R K 
757 Third Ave. , 
N e w York, N Y 1 0 0 1 7 
(212) 8 8 8 - 2 5 6 3 

S E A T T L E 
Robert A. M i e r o w 
1333 N . W . N o r c r o s s 
Seattle, W A 9 8 1 7 7 
( 2 0 6 ) 3 6 3 - 2 8 6 4 

HARCOURT BRACE JOVANOVICH PUBLICATIONS 
Robert L. Edgell. Chairman; Richard Moeller. President: 
Lars Fladmark. Executive Vice President; Arland Hirman. 
Treasurer; Thomas Greney. Group Vice President; Ezra 
Pincus. Group Vice President; Larry Witchel. Group Vice 
President; |oe Bilderbach. Vice President; |ames Gherna. 
Vice President; George Glenn. Vice President; Harry 
Ramaley. Vice President 

WEEDS TREES & TURF (ISSN 0043-1753) is published 
monthly by Harcourt Brace Jovanovich Publications. Cor-
porate and Editorial offices: 757 Third Avenue. New York. 
New York 10017. Advertising offices: 757 Third Avenue. 
New York. New York 10017, 111 East Wacker Drive. 
Chicago. Illinois 60601 and 3091 Maple Drive. Atlanta. 
Georgia 30305. Accounting. Advertising Production and 
Circulation offices: 1 East First Street. Duluth. Minnesota 
55802. Subscription rates: $15 per year in the United States 
and Canada. All other countries: $40 per year. Single cop-
ies: $2 in the United States and Canada: all other countries: 
$4.50. 2nd class postage paid at Duluth. Minnesota 55806 
and additional mailing offices. Copyright "1981 by 
Harcourt Brace |ovanovich. Inc. All rights reserved. No 
part of this publication may be reproduced or transmitted 
in any form or by any means, electronic or mechanical, 
including photocopy, recording, or any information storage 
and retrieval system, without permission in writing from 
the publisher. 
POSTMASTER: Send address changes to WEEDS TREES 
& TURF. P.O. Box 6198. Duluth. Minnesota 55806. 

CONTENTS 
J U N E 1 9 8 1 / V O L . 20, N O . 6 

O u t l o o k 

L a n d s c a p e C o n t r a c t o r N e w s 1 2 

G o v e r n m e n t U p d a t e 1 4 

G R E E N I N D U S T R Y N E W S 
Change from bermudagrass to bentgrass at Masters irritates some pros . . . Nursery-
men and florists plan major summer meetings . . . Nursery Marketing Council pushes 
promotion in drought 8 

F E A T U R E S 
Susp ic ion Over S o d d e d L a w n P r o b l e m s 

In his speech prepared for the American Sod Producers Association this summer, 
(erry Faulring, president of the Professional Lawn Care Association of America, 
stresses the importance of cooperation. 16 

S o d G r o w e r s Learn Respec t for M a r k e t i n g 
Slow times for sod growers have proven the necessity for marketing. Those inter-
viewed tell what they do to boost sales. 18 

G r o u n d C o v e r s in Low M a i n t e n a n c e Areas 
Horticulturist Doug Chapman explains that not only do ground covers look attractive, 
but they also provide a real alternative to turf in sun or shade. 27 

Estab l ish ing S e e d on S t e e p S lopes 
Seed drills will provide good seed/soil contact without high seed rates or water at the 
site, according to a reclamation expert. 30 

W e e d Cont ro l for W o r k i n g Po n d s 
Managing ponds for all the functions they must perform entails care and 
expertise. 32 

Lining P o n d B o t t o m s A ids W e e d C o n t r o l 
Two Michigan scientists relate their successes and failures in trying to control aquatic 
weeds with a screened netting. 36 

U p d a t i n g O ld Business Ideas 
Rehabilitation of properties, quantifying all costs, and pin-pointing profit contribu-
tion of equipment are a few of the topics Dave Johnstone addresses in this col-
umn. 40 

V e g e t a t i o n M a n a g e m e n t 4 4 

S o d P r o d u c e r N e w s 4 6 

E v e n t s 5 2 

L e t t e r s 5 6 

P r o d u c t s 6 1 

C l a s s i f i e d s 6 6 

A d v e r t i s e r I n d e x 6 8 

Member; American Business Press, Business Publications Audit, National 
Golf Foundation, American Sod Producers Association, Associated 
Landscape Contractors of America, National Landscape Association, 
Horticultural Research Institute. 


