
SOD INDUSTRY SECTION 

Green Is For 

Editor's Note: Louis L. Gold-
stein is the comptroller of the 
State of Maryland. In his work 
he regularly deals with reports on 
the state's economy. He was the 
guest speaker at the recent meet-
ing of the Maryland Turfgrass 
Council. Although his remarks 
are directed to this group, we 
present them because they have 
meaning to all sod producers. 

'pHERE was a book written some 
* years ago which revolved around 

the fictitious story that all of the 
grass in the world had died except 
for one remaining green patch in 
England. The story highlighted the 
importance of grass through the de-
scription of the savagery and self-
ishness of the few remaining per-
sons fighting for their very lives 
over the possession of this last green 
acre. 

Without grass, there would be no 
meat nor other food crops. Without 
grass, our supply of oxygen would 
be dangerously depleted. Every acre 

of healthy grass produces much life 
supporting oxygen. Without grass, 
soil erosion would engulf us all. 
Land without grass would indeed 
be a "Never-Never Land". Turf-
grass and its production, is, thank 
God, your basic interest and con-
sideration. 

A chart in one of your recent 
newsletters caught my attention. It 
showed a breakdown of the various 
uses of turfgrass in the state (Mary-
land). The $4.1 million expenditure 
for maintaining the sod being pro-
duced is a drop in the bucket when 
compared to the total effect on the 
economy derived from harvesting, 
transporting, and installing this 
product to the ultimate consumer 
Ate. (Table 1, pg. 66) 

The many uses of turfgrass right 
here in Maryland make up an im-
pressive list. But the uses for your 
product — turfgrass — and for other 
varieties of grass that I am sure 
many of you will be producing in 
the future, will continue to grow. 
Grass will undoubtedly be widely 

The 
great dwarf 
Bluegrass 
that stands 
below the rest. 
• DEVELOPED IN ALASKA 
• LOW CUTTING HEIGHT 
• SHADE TOLERANT 
• DEEP GREEN COLOR 
• HIGHEST ROOT STRENGTH 

(A HARVESTER MUST) 
• HIGHLY WINTER HARDY 
• RESISTANCE TO ALL 

MAJOR TURF DISEASES 
DEMAND CERTIFIED NUGGET 

-DIRECT PROGENY OF 
ALASKAN SEED 

Kentucky Bluegrass 
Stock available. 

Call collect for your nearest distributor. 
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BARTLETT 
Tree Trimmer with 
Fiberglass Handle 

Features s ingle -pul ley (1 cap. ) or 
double-pulley (1!4" cap.) tree trimmer 
head section, and square-end mount pole 
saw head section with 4 ft., 6 ft. or 8 ft. 
extension sections with built-in, ALL-
FIBERGLASS CONNECTING SLEEVE, and 
polypropylene rope. 
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Louis L. Goldstein, the author of this article, is comptroller for the State of Mary -
land. He is shown here (1) a long with Dr. John R. Hall, U of Md. turf specialist, 
and Emory Patton, vice president of the M a r y l a n d Turfgrass Council. 



Table 1. Estimated Expenditure in 1971 for mainta in ing turfgrass in the State 
of M a r y l a n d . 

Area 
Sod 
Golf Courses 
Lawns - Maintenance 
Lawns - Established 
Federal Installations 
Schools & Colleges 
Recreation Areas 
Churches 
Airports 
Highways (State Roads) 
Cemeteries 

Total 

used purely as what I call an en-
vironmental crop. A Crop whose 
basic use is for the maintenance 
and improvement of our vital en-
vironmental well-being. 

The average cost paid in 1971 to 
cut, load, deliver and install an 
acre of sod in Maryland was $3,279. 
Couple this figure with the esti-
mated 13,000 acres of sod grown in 
Maryland and it is quite possible 
that the gross product of the State 
of Maryland could be increased by 
some 42 million dollars just by vir-
tue of the installation of the sod 
crop. 

Already we are moving in that di-

Annual Maintenance 
Acres Production Costs 
13 ,000 $ 4 , 1 0 0 , 0 0 0 
13 ,240 8 , 5 7 0 , 0 0 0 

140 ,000 4 2 , 2 0 0 , 0 0 0 
5 , 0 8 9 1 2 , 7 2 4 , 0 0 0 

2 1 , 9 0 0 2 , 2 5 0 , 0 0 0 
16 ,700 1 , 7 1 4 , 0 0 0 
16 ,800 1 , 6 4 5 , 0 0 0 

2 , 6 0 0 2 6 6 , 2 0 0 
1 ,200 123 ,200 

2 0 , 0 0 0 1 ,500 ,000 
N / A 4 , 8 0 0 , 0 0 0 

2 4 9 / 7 2 9 $ 7 9 , 8 9 2 , 4 0 0 

rection. Building developers are 
turning more and more to the es-
tablishment and preservation of 
green havens within their communi-
ty planning . . . highway builders 
are realizing the physical and en-
vironmental necessity for providing 
green medium strips. 

Cities are including a grassy green 
oasis within their urban develop-
ment programs. Everywhere you 
look, the word is green . . . The 
color symbol for go — for life itself. 

The word grass comes up in our 
conversation a thousand times a day 
— once again underscoring the im-
portance of your product, "a great 

crop." We say "That the grass is 
greener on the other side of the 
fence," when we dream of improv-
ing our lot in life. We speak of "the 
grass roots" of our American way 
of life, and we even sing of "The 
Green, Green Grass of Home." 

But the time for sentiment alone 
is over. Like so many other things 
within the scope of our American 
way of life, that have been habitu-
ally taken for granted, the greening 
of America can no longer be left 
to chance. Wild grass is fast becom-
ing extinct. Nowadays, the key word 
is cultivation and you of the council 
membership are doing an excellent 
job of keeping up with the technical 
problems of producing the best 
strains of healthy grass for a multi-
tude of turf uses. 

The production of tailor-made 
grass for a specific use is one of the 
great wonders of this age of tech-
nology. As you well know, golf 
courses require a different, tougher 
type of grass than say, a median 
strip of highway. Climatic condi-
tions, usage, and many other con-
siderations go into the development 
of your products. 

Now is the time to take a down to 
(continued on page 72) 

k. ® lor fasi-eifective irea ment ol iron chorosis 
* TESTED BY LEADING UNIVERSITIES 

Two years of evaluating MEDICAPS by 
leading university researchers have shown the 
effectiveness of IRON MEDICAPS in correcting 
chlorosis, and the lasting control that they 
provide. 

* PROVEN BY LEADNG ARBORISTS 
Leading arborists across the country have 

proven that Iron MEDICAPS are not only more 
effective than previous chlorosis remedies-BUT 
EQUALLY IMPORTANT, labor and application 
costs are sharply reduced. For example, a 5" 
DBH tree can be treated in less than ten 
minutes with only three STANDARD MEDICAPS 
(material cost is less than $3.00 at retail value). 
NEW SUPER MEDICAPS provide even greater 
economy in treating trees above 12" DBH. 

Easy lo use 
Trunk iniection 

INJECT MEDICAPS N O W ! 

Even if you're in an area where trees are 
dormant, you can utilize "off season labor" to 
inject MEDICAPS now. The encapsulated MEDI-
CAP "implants" will be ready to go to work 
when the tree sap moves upward. 

&teatlve Soleá, *)*tc. 
2 0 0 So. Main Fremont, Nebr. 6 8 0 2 5 

STH74-8 A 

Kellogg 
bags it! 
N I T R O F O R M * 
organic nitrogen 

The slow-release nitrogen 
that helps turf keep its aood 
looks without repeated ferti-
lizing. Use it to save labor. 

Turf and Horticultural Products, Synthetics Dept. 
Wilmington, Delaware 19899 

•Registered trademark of Hercules Incorporated. 
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Lakeshore 
bags it! 
N I T R O F O R M * 
organic nitrogen 

The odorless nitrogen. Has 
guaranteed performance, too 

Turf and Horticultural Products, Synthetics Dept. ^ ^ E J U S ^ ^ 
Wilmington, Delaware 19899 c c -

• Registered trademark of Hercules Incorporated . c U , * 



GREEN IS FOR G O 
(from page 66) 
earth look at the production and 
marketing of this crop of yours — 
turf grass being one of our most im-
portant basic crops and will become 
even more important in the future. 

Our open spaces are not merely 
for the eyes to behold, alone. A bit 
of grass, however small the plot, has 
a practical as well as an aesthetic 
value. The planners of tomorrow 
would indeed have '"open spaces" 
between their ears if they did not 
include in their planning, open spac-
es for our fast growing population, 
concrete is nonproductive! We must 
save our farmlands, for, in the fu-
ture, there will be more and more 
demand placed upon the tillers of 
the American soil. 

The number of Maryland farms 
and the percent of land area used 
in agriculture continues to decline. 
(Table 2). 

There are presently approximate-
ly 16,000 farms in Maryland accord-
ing to Dr. George Stevens of the 
University of Maryland's depart-
ment of agricultural economics. Al-
though the number of Maryland 
farms is on the wane, that is no 
reason, no justification, to tax the 

Table 2. The number of farms and the 
percent of Maryland area in farm land. 

No. of Percent of 
Year Farms Area In Farms 
1930 43,203 69 
1940 44,412 69 
1950 42,1 10 66 
1964 20,760 50 
1969 17,000 46 
1974 14,000 43 

remaining farmers to death. 
Modern agriculture is a business 

enterprise that requires heavier, 
more complex and expensive ma-
chinery. Modern agriculture needs 
labor that has almost priced itself 
out of the farm market and, there-
fore, is becoming more and more 
difficult to find. Today's farmers 
need and deserve a tax break as 
much or more than any other sector 
of our economy. Sod production, the 
fifth largest agronomic business in 
Maryland, is perhaps the one — be-
cause of its unique production ex-
pense — that stands to suffer most 
from inequitable assessments and 
tax laws. 

I believe, that land use should be 
a local matter, but one which must 
be treated equitably at the state 
level with regard to assessments 
and taxation. Groups such as yours 
here in Maryland and your sister 

organizations in other states must 
be public information experts as 
well as agricultural experts to in-
sure equitable treatment and order-
ly growth of your business. 

As farmland located near the big 
cities and suburban areas becomes 
too "taxpensive" to farm, the erst-
while agri-businessman will find 
himself looking for another job. 
Perhaps farming is all he has ever 
done. Perhaps he or his family don't 
want an urban-suburban life. But 
often there is no other choice. Mr. 
Farmer will have been taxed off his 
land and away from his chosen way 
of life. 

Agriculture is one business that 
is extremely difficult to relocate. 
When a farmer moves, he leaves 
his raw material, the precious land, 
behind him. When a farmer moves, 
he is uprooting not only his means 
of making a living, but his way of 
life as well. His home, his church, 
his school, his family, his business 
and friends are all left behind. But 
the landless, luckless farmer is not 
the only one who suffers. 

The lack of sound statistical data 
is obvious in any attempt to describe 
the importance of turfgrass main-
tenance on the economy of the 
State of Maryland. As I have point-

Northern grown PARK Kentucky bluegrass 

Twin City Seed Company, 500 30th Avenue N.E., Minneapolis, Minn. 55418 

The green PARK Rabbit is the reg-
istered trademark for Minnesota-
certified PARK bluegrass grown by 
the Northern Minnesota Bluegrass 
Growers Association . . . the origi-
nal producer of certified PARK. 

Twin City Seed Company is the 
exclusive distributor for all seed 
grown by the Association. 

For PARK Fact Sheet, prices, 
other information call or write 



ed out, the maintenance portion of 
the industry is a small fraction of 
the total picture. Machinery costs, 
increased land values, transporta-
tion and installation costs to get 
sod from the field to the final con-
sumer, golf car and pro shop rev-
enues and other related revenues 
created by the Maryland Turfgrass 
Industry, have not been considered. 
The intangible effect of turfgrass 
on the health, happiness, and well-
being of Marylanders cannot be de-
termined, its dollar value in pre-
venting erosion and purifying the 
air we breathe is incalculable. 

According to the December 1972 
issue of "The Agronomist:" '"What 
does the future hold for the turf-
grass industry in Maryland? The 
population is increasing very rapid-
ly in Maryland and there is a great 
need for new homes, golf courses, 
and parks. The need for turf will 
be great and the future looks very 
promising for the turfgrass industry 
in Maryland." 

Statistics alone cannot and do 
not tell you the entire story of the 
countryside in Maryland. To ap-
preciate the real picture of the won-
derful land beyond the city limits, 
you must see it, hear it, feel it, 
smell it, and breathe it. And lay 

on it, as I do day after day — put 
your EAR to Mother Earth and 
listen to the beautiful sounds of 
nature — "What a great thrill". 

Turfgrass is a most important 
part of that beautiful, three dimen-
sional picture of land, sea and sky 
that is our Maryland heritage, I hope 
that through your efforts in the pro-
duction and improvement of turf-
grass, those signs we see in such 
plentiful numbers, "Keep off the 
Grass", will someday soon, no longer 
be necessary. 

This is one of my favorite poems 
about land which sums up my 
feelings. 

I A M LAND 
Lynn Pinkerton 

I am land 
I am trustworthy, when the friends and 

fortunes of men have wronged 
you, I will remain loyal. 

I am the producer of food, the 
foundation of factories and banks. 

I provide a birthplace for your 
offspring, a home for your family, 
and a shroud for your dead. 

I have absorbed the sweat and secrets 
of your forefathers as they toiled 
over me. 

I have witnessed the discovery of fire, 
The birth of Christ, and man's 
flight to the moon. 

I give you comfort when the world 
has wronged you, strength when 
your path becomes rough, and the 
solitude needed for self-evaluation. 

I am a living, breathing entity, repro-
ducing year after year, growing in 
strength generation after 
generation. 

I am all on earth you can believe in, 
while all things wither and decay 
— I survive. 

I am land. 

Virginia's Jack Kidwell 
Talks Progress And Sod 

J. L. (Jack) Kidwell of Culpeper, 
Virginia, has been "high" on grass 
for the past 15 years. 

And it's an easy "high" for this 
Virginian because grass, more spe-
cifically sod, is his business. 

He has 900 acres in sod on farms 
in Culpeper and Mecklenburg coun-
ties, making him one of the largest, 
if not the largest, sod producers in 
the state. 

Kidwell's customers include hous-
ing, institutional and government 
projects. In Blacksburg recently, 
where he was among 200 persons at-
tending the 17th annual Virginia 
Tech Turgrass Field Days, Kidwell 
saw some of his turf product at the 
new Marriott Inn, located on the 
edge of the Tech campus. 

The professional sod producer is 
(continued on page 76) 

Jlworkhcrse 

You won't find fancy shrouds, 
shiny hubcaps or chrome accent 

strips on a NATIONAL "workhorse." 
Our 84" and 68" Triplex Mowers 

are not designed for beauty 
Just performance 

and durability! 

• FAST! With an 84 and 68-inch cut. NATIONAL 
Triplex mowers cut g rooming t ime in half around 
greens and traps. 
• EFF IC IENT! Na t i ona l ' s T r ip lex m a n e u v e r s 
sharply, c l imbs banks and hil lsides easily and 
safely. Three, power driven, free-f loat ing reels fol-
low ground contour. Reels do a precision job with-
out skip or scalping Handles the c lubhouse lawn 
and practice areas, too! 
• DURABLE! Timken bearings; automotive-type 
transmissions; heavy duty, tubular steel tie rods 
and bed knife frame; and cutter lip bar . . .a l l add up 
to more years of use! 
• SERVICEABLE! N o - n o n s e n s e d e s i g n makes 
normal service faster than any mower on today's 
market! 
NATIONAL our reputat ion is your guarantee of 
quality! Our start in 1919 makes us one of the (if 
not the) oldest power mower manufacturers in the 
U.S.A. 

N A T I O N A L 
BSnSSt Moujer Company 

660 R a y m o n d A v e n u e 
Phone: 6 1 2 / 6 4 6 - 4 0 7 9 

• St. Paul . M innesota 55114 


