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"Serving The Green Industry" 
$20 Thousand In Savings Through Labor Management 14 

Superintendent Chet Wender, Plainfield Country Club, tells how he 
is coping with rising costs on all fronts — labor, equipment, chemi-
cals. 

Dormant Brush Control With Less Oil 16 
If your business includes dormant spraying, you are probably feeling 
the fuel oil shortage about now. Here's a way to use dormant sprays 
with less oil. 

Green Grows The Business In Ohio 18 
A report on one of the largest and best attended Ohio Turfgrass 
Foundation Conference & Show in the history of this dynamic 
organization. 

Service To Industry 22 
What does the National Arborist Association's Home Study Program 
mean to the students? This article tells it like it is. 

Green Is For Go 65 
Comptroller for the State of Maryland, Louis L. Goldstein, tells sod 
producers in that state the importance of their business to the state's 
economy. 

PULL OUT SECTION: Herbicides - Where Is The Market? 

Custom Application CC 
An interview with Wayne Carruth, turf products manager, 
Diamond Shamrock, about the business of custom appli-
cation. 

Golf Courses FF 
Stan Frederiksen of Mallinckrodt Chemical Works looks 
at the golf course market for the custom applicator. 

Utility Weed Control JJ 
Weed control along transmission lines represents a continu-
ing market for the custom applicator. Richard E. Abbott, 
Ohio Power Company, reports on the potential. 

Aquatic Weeds SS 
Custom application to control aquatic weeds is becoming 
more important daily. Jack Murnighan, Pennwalt Corpora-
tion, reports on this gigantic new market for spraymen. 

Commercial Turfgrass TT 
Public transportation routes account for much time and 
expenditure in weed control A Pete Nicas, Ciba-Geigy 
Corporation, examines this vitally important market. 

Highway Weeds VV 
Green grass rates high with homeowners, business and 
industry. Gary Johnson, Elanco Products Company, talks 
about this developing market. 
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The Cover 
Highway weed control includes the use of environmental protection chemi-
cals and modern mowing equipment. The tractor shown here sports a belly-
mounted sickle mower and a trailing flail mower. 

THE COVER - Pull Out Section 
Weeds and experts make up a big part of the Green Industry. We put them 
together for this special pull out. Just in case you don't recognize it, the 
weed is knotweed. Photo was taken just after emergence of this pest. 
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