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What be t t e r w a y is t h e r e to kick off t h e a n n u a l 
turf issue t h a n by r epor t ing t he s tory beh ind a n e w 
commerc ia l s t ra in of grass — P e n n s t a r K e n t u c k y 
Bluegrass? Tha t ' s t he grass on t he cover. The m a n 
is Dr. J o e Duich of Pennsy lvan i a S t a t e Unive r s i ty 
w h o has pu t 15 years of r e sea rch e f fo r t in to its 
deve lopment . The cover fea tu re , beg inn ing on page 
8, descr ibes the var ie ty ' s character is t ics . S u m m e d 
up, Dr. Duich says it is "pe rhaps t h e best s ingle 
a l l - a round t u r f g r a s s va r i e ty ava i lab le in t h e Uni ted 
Sta tes today." 
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