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Merion Bluegrass Association 

P R O M O T I O N of Mer ion K e n t u c k y 
* Bluegrass has been a process of 
ca re fu l ly select ing ideas, p roceeding 
step by s tep in a consistent p rog ram, 
and adopt ing n e w p ro jec t s each yea r 
to supp lemen t those f o u n d most ef-
fect ive. P romot ion rea l ly began in 
1954. 

We s ta r ted w i th the es tab l i shment 
of t r ia l g rounds in var ious p a r t s of 
t he coun t ry to es tabl ish au thor i ty 
fo r r ecommenda t ions in p lan t ing 
and ma in t enance . 

H e r e w a s a n e w grass t h a t had 
to be hand l ed in a w a y all its own. 

We honored t he m e n w h o had 
p ioneered in t he deve lopment of 
Mer ion: Joe Valent ine , its discover-
er, B u r t Musser of P e n n S ta t e and 
Dr. F r e d Grau . 

To show of its beauty , and fo r 
publ ic i ty purposes , Mer ion sod was 
ins ta l led at t he "House & G a r d e n " 
mode l h o m e fo r the f i r s t t ime. Na t -
ura l ly , magaz ine and n e w s p a p e r 
ar t ic les p layed the i r p a r t in the 
campaign . The f i r s t t r a d e ads ap-
p e a r e d and t he f i r s t cu l tu ra l fo lder 
w a s produced . The yea r cu lmina ted 

in t he p roduc t ion of a f i lm wh ich 
could still b e used. 

Technical Bulletins 

In 1955, technica l bul le t ins w e r e 
p roduced based on t he t r i a l g round 
work . The M.B.A. s tory w a s ca r r ied 
to t r a d e meet ings , and t he f i r s t sales 
aids w e r e developed. G r a n t s w e r e 
m a d e to P e n n S ta t e and P u r d u e fo r 
t he s tudy of rus t , wh ich h a d r e a r e d 
its head. The f i r s t n e w s p a p e r ads 
w e r e scheduled, visi ts w e r e pa id to 
dealers , t he f i lm w e n t into d is t r ibu-
tion, and the bookle t " T h e Grea tes t 
of t h e Grasses" was issued embody-
ing all of t he la tes t research . 

Visi ts to the t r i a l g rounds w e r e 
on t he agenda in 1956. An exhib i t 
was s taged at t he G a r d e n Supp ly 
Merchand i se r Show, and a t a lk on 
merchand i s ing given at t he A m e r -
ican Seed T r a d e Associat ion Con-
vent ion. Tha t w a s t he yea r w h e n 
t he off icers and Board of Direc tors 
w e n t down to t he M a d r a s area ; t he 
g rower s t h e r e w e r e r e f u s i n g to be 
t a x e d wi thou t r epresen ta t ion . W e 
pu t on a r epea t of t he annua l mee t -
ing tha t wil l n e v e r be fo rgo t t en by 
those in a t t endance—and the g row-
ers gave t he i r suppor t once again. 
For t he f i r s t t ime, Aus t ra l i a began 

to p romote B-27, t he n a m e tha t is 
still used in commerce by tha t con-
t inent . B-27 has n o w been p lan ted 
in ev e ry capital . 

In 1957, t he technical bul le t ins 
w e r e s tepped up. Revisions had to 
be m a d e in t he booklet "The Grea t -
est of t he Grasses ." The f i r s t maga-
zine ads w e r e scheduled, p lus heavy 
n e w s p a p e r inser t ions. The Long 
Is land G a r d e n Show, fo r t he f i r s t 
t ime, f e a t u r e d Mer ion sod in every 
garden . Our f i lm w a s shown on 
television in a n u m b e r of cities. 
Compet i t ion w i th Common Ken-
tu ck y Bluegrass h a d to be met , and 
our g rower s and m e m b e r s needed 
s t imula t ion; t he f i r s t vers ion of the 
b r o c h u r e on t h e Mer ion Bluegrass 
Associat ion thus came into being. 

The n e x t yea r w e ga the red to-
ge the r endor semen t s b y turf au thor -
i t ies in d i f f e r en t p a r t s of t he coun-
t ry . A t h r e e - p a g e spread in LOOK 
Magazine on Y a n k e e S t ad ium ap-
p e a r e d and was merchand i sed . Fen-
w a y P a r k in Boston insta l led Mer ion 
sod. For t he f i r s t t ime, I t a lked be-
f o r e golf course supe r in t enden t s at 
t he Massachuse t t s Turf Confe rence 
held at A m h e r s t . Lower prices w e r e 
n o w in effect , and t he fa l l campaign 
w a s accelera ted. Be fo re the adven t 
of Merion, a spr ing campaign w a s 
cons idered m o r e impor t an t . 

Education for Better Sales 

In 1959, i t w a s a p p a r e n t t h a t sales 
c lerks needed m o r e educat ion fo r 
be t t e r sales. T h e special b rochure 
p roduced fo r this pu rpose was wide-
ly d is t r ibuted . As a resul t of en-
do r semen t s by turf authori t ies , two 
pos ters w e r e developed, one on 
Tes t imonia ls and t h e o ther called 
"Ten Reasons," wh ich a re still use-
fu l . The consumer had m a n y ques-
t ions about t he n e w grass; w e ana-
lyzed t he t en most f r e q u e n t l y asked 
quest ions, and the i r answers became 
the basis of t he leaf le t "Care and 
Main tenance . " Our grass even be-
came p a r t of the Nat iona l F lower 
competi t ion. 

In 1960 t he same p rocedure was 
fo l lowed of r e sea rch ing t he ten most 
o f t en asked quest ions and the i r an-
swers on p lant ing , which led to a 
companion b rochure . Wi th lower 
prices, m i x t u r e s could be upgraded , 
and fo r t ha t reason the spr ing cam-
paign w a s s tepped up. Grea t e r com-
pet i t ion n o w exis ted wi th the advent 
of P a r k and Newpor t . Ano the r n e w 
t echn ique was ini t ia ted wi th the 
L a w n News series of radio record-
ings, p roduced fo r spr ing and fa l l 
seasons, and r egu l a r ly uti l ized by 
almost 200 s ta t ions even today. 

Each yea r ou r edi tor ia l approach 
has been consistent t h roughou t the 



plan t ing seasons according to t he 
t h e m e adopted fo r t h e t ime. In 1961, 
we f e a t u r e d athletics, w i th t he idea 
tha t the home g a r d e n e r could t a k e 
advan tage of t he grass chosen by t he 
profess ionals and by the i r methods . 
The Long Is land G a r d e n Show w a s 
still be ing sodded w i t h Mer ion in 
eve ry garden . 

Television Promotion Began 

In 1962, a n e w television p ro jec t 
was inaugura t ed—to a u g m e n t the 
successful rad io promot ion . This 
took the f o r m of a script and illus-
t r a t ive ma te r i a l fo r t he p r o g r a m 
director to employ w i t h ease; a 
s imilar t echn ique cont inues w i t h 
var ia t ions t ha t h a v e h a d f i lm and 
color slides for i l lus t ra t ion to t a k e 
advan tage of the increased n u m b e r 
of color TV sets. S u m m a r i z i n g t he 
years of promot ion , t he "Mer ion 
Mot iva t ion" b rochu re was issued fo r 
t r a d e dis t r ibut ion. A l a rge r fa l l 
budge t was again adopted. 

The nex t yea r w e f o u n d it neces-
sary to change r ecommenda t ions in 
cu l tu ra l pract ices. "The Grea tes t of 
the Grasses" was again rev ised a f t e r 
checking the changes w i th turf ex-
per t s in d i f f e r en t pa r t s of t he coun-
t ry . Tha t was t h e yea r w h e n the 
Whi te House l a w n was sodded and 
w e had some e x t r a o r d i n a r y publ ic i ty 
coverage. The Mets Shea S t ad ium 
adopted Mer ion—a good grass, bu t 
a poor club then. Model h o m e pro-
mot ions w e r e ins t i tu ted by Jacobson 
Mfg. Co. and w e coopera ted in t he 
pro jec t . 

Famous Lawns Covered 

In 1964 an acme of publ ic i ty w a s 
reached — LIFE Magazine had a 
spread on the Whi te House l a w n and 
quoted the Whi te House ga rdene r 
on his pract ices w i t h Merion. As you 
can imagine, this was wel l m e r c h a n -
dised. Then the N e w York Wor ld ' s 
Fa i r adopted the grass as the g rass 
of the Fa i r ; th i s became the t h e m e 
of our activities. In fact , w e did a 
r a d i o b r o a d c a s t r i gh t f r o m t h e 
grounds, and the Fa i r scenes w e r e 
f e a t u r e d in the te levis ion of fer ing . 
Up to this point , act ivi t ies w e r e 
centered on the p romot ion of seed; 
a change in policy is n o w beg inn ing 
to include sod. Assis tance was given 
to the deve lopment of t he f i r s t sod 
f a r m l i te ra ture , and sod was be ing 
m e n t i o n e d along w i t h seed fo r 
model home promot ions and o ther 
projects . 

We have n o w come to 1965, t he 
second yea r of t he fa i r . Miss Mer ion 
Bluegrass , t h e h y d r o p l a n e , w a s 
n a m e d and became a p a r t of t h e 
promotion. A quiz k i t w a s p roduced 
for c lubs and schools i n c l u d i n g 

slides, a recording, script and book-
let ma te r i a l . E leven yea r s h a v e 
passed i n t h i s c h r o n i c l e d u r i n g 
wh ich t ime t h e r e had not been a 
not iceable increase in product ion . 
S u d d e n l y this p r i m a donna of a grass 
p roduced a heav ie r crop. We a lways 
ope ra t e on t he m o n e y ra i sed f r o m 
the p rev ious year , and ca re fu l ap-
pra i sa l h a d to be given to t he pro-
gram. The budge t also h a d to in-
clude sodding promot ion . The f i r s t 
bookle t was t h e n p roduced on Mer -
ion Bluegrass sod a f t e r consul ta t ion 
not only w i th turf exper ts , bu t also 

w i th sod exper t s . This was a m a m -
m o t h job—to coordina te all of t he 
reg iona l d i f fe rences in opinion and 
pe r fo rmance . 

Sod Boom and Seed Quality 

In 1966, t he edi tor ia l m a t e r i a l n o w 
pe r t a in s to seed and sod. N e w ad-
ver t i s ing m a t s on sod w e r e o f f e r ed 
to the t rade . T h e r e was a most spec-
tacu la r increase in crop product ion . 
This w a s also the yea r of t he 
drought , and w h e n it was discovered 
tha t Merion w a s so d rough t resis t-
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Nursery 
Plants 
Acorns 
From 
Famous 
Trees 

A CORNS f r o m the famous Mid-
* * dleton Oak are being culti-
vated in a Texas nursery . The 
progeny will be sold under the 
registered t rademark , "Heri tage 
Oak." 

On a visit to Charleston, S. C., 
last spring, nursery owner Wash 
Storm, Jr., and his wife visited 
Middleton Place to see the stately 
tree—a landmark in America 's 
oldest landscaped gardens—esti-
mated to be near its 1,000th b i r th-
day by the Charleston Museum. 

"We read a description of the 
Middleton Oak and wanted to see 
it. We've been interested in se-
lecting acorns f r o m trees wi th 
historical significance for some 
time," the Storms explained. 

Among the approximate ly 150,-
000 trees growing on their t ree 
fa rm, there are off-spring of the 
Davy Crockett t ree at tne Alamo 
in San Antonio, Tex.; the Goose 
Island Oak, Goose Island State 

Park , Texas, and "Oak Alley" in 
Vachery, La. 

Historically, the Middleton Oak 
can hold its own. It was an In-
dian Trai l Tree long before 
Columbus discovered America. In 
later centuries, it gave shade to 
successive generat ions of the 
Middleton family and their guests 
—including H e n r y Middleton, 
president of the First Continental 
Congress; A r t h u r Middleton, a 
signer of the Declaration of In-
dependence; and his son, Henry, 
a governor of South Carolina and 
Ambassador to Russia. Since 
Middleton Place was opened to 
the public in the 1930s, it has 
been admired by thousands of 
visitors each year. 

Storm star ted his nursery in 
1938, suspending operat ions dur-
ing World War II. He served in 
the Air Force for 4 years. In 1969 
he sold more than 12,000 trees 
pr imar i ly to nurser ies and land-
s c a p e s . Orders for 1970 are even 

greater wi th one shipment ear-
marked for the LBJ Library at 
the Universi ty of Texas. Other 
famous buyers are Disney World 
in Orlando, Fla., Six Flags Over 
Texas and the Texas Governor 's 
Mansion in Austin. 

Since opening the nursery, 
Storm has exper imented with 
methods to produce fast-growing 
oaks. He relies on careful selec-
tion ra the r t h a n hybridizing 
methods. He raises several varie-
ties of oak as well as other trees 
and shrubs, but his concentration 
is on the live oak. 

Discussing the growth potential 
of the live oak, Storm estimates 
that a f ledgling wi th a t runk 
measur ing one and one half 
inches in d iameter may—within a 
decade—grow to a height of 15 
to 20 feet and have a diameter 
measur ing eight to 10 inches, but 
"only if the t ree is properly 
planted and cared for." 

An example of Storm's success 
wt ih live oaks stands in the yard 
of Mr. and Mrs. Walter Carroll of 
Premont , Tex. Storm planted the 
t ree in 1941. Today it has a cir-
cumference of almost seven feet 
near the base and a t runk 
diameter of near ly 28 inches. 

The Middleton Oak acorns, he 
reports, are doing very well at 
this stage of their growth. An-
other shipment, gathered by high 
school students, will soon go into 
the fer t i le Texas ear th. Some of 
the acorns are planted in fields, 
the others in four- inch pots. The 
young trees will be sold to beau-
t i fy landscapes hundred of miles 
f r o m their Ashley River home. 

ant, this theme was played up. 
The following year, going back to 

our authorities, it was confirmed 
that Merion was still the No. 1 grass. 
More new grasses were appear ing 
on the market , and we needed this 
research informat ion to carry on an 
effect ive campaign. Merion became 
the grass of Expo '67 in Montreal, 
as it had been at other fairs. The 
sod boom was on, more and more 
s tadiums were installing Merion sod, 
and our TV fea ture t te played up sod 
in color. Our boat "Miss Merion 
Bluegrass" had its play when it won 
the Orange Bowl Regat ta and was 
seen on ne twork television. 

As a result of the research of the 
previous year, the booklet "Merion 
Still Fi rs t" was conceived and wide-
ly distr ibuted. Our members and 

growers needed pepping up and the 
Merion seal p rogram was adopted. 
Foreign seed was coming in that con-
tained poa annua; it became neces-
sary to call a t tent ion to the supe-
riori ty of Nor thwest -grown seed in 
various ways, including carrying the 
message to golf course architects. 
Color slides were used for the f i rs t 
t ime in the television feature t tes . 

In 1969, special mail ings were di-
rected to the sod growers. A second 
sodding booklet going into aspects 
of maintenance became necessary, 
due to the large amount of mail on 
that subject . Competit ion was in-
creasing f r o m other new grasses; a 
study was begun on the best mix-
tures wi th Merion and these new 
grasses. Our crop this year had re-
tu rned to a lower f igure; but the 

all-t ime sales f igure of a disappear-
ance of more than five million 
pounds had been achieved. The 
spring theme became a tie-in with 
National Lawn & Garden Week, 
a promotion inst i tuted by the U. S. 
Depar tment of Agriculture. 

And now we are approaching the 
present . Before this, competition had 
been wi th other na tura l grasses. 
Suddenly the Houston Astrodome 
and art if icial turf came into the 
news. As a public service, the Asso-
ciation has just published a booklet 
on the advantages and disadvantages 
of artificial turf and real grass; 
copies are available. 

The complicated subject of re-
gional adaptat ion of mix tures is still 
before us. But one thing is certain, 
"Merion is Still First ." 


