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"We Kill Noxious Weeds," the sign says, and 
the jeep is parked on bare ground proof. Custom 
applicator Robert G. Wright, left, is spraying addi-
tional evidence, a check strip showing what the 
weeds would have been like without t reatment . 
Ed Sorgatz had just checked his records to see 
what kind of application was used. It was Prami-
tol, 4 gal., plus Simazine 10#/acre. Sorgatz, field 
representative for Geigy Agricultural Chemicals 
Corp., worked with Wright, owner of Precision 
Spraying, to establish a 23-plot herbicide demon-
stration on the grounds of Continental Grain Co. 
at Savage, Minn. Wright and Sorgatz tell their 
stories beginning on 16 and 17. 
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