SOD INDUSTRY SECTION

“Don’t start the way |
did,” Bitterman Advises

By MARION RUBENSTEIN

More technical and marketing
information for grass growers is
needed by the sod producing
business.

This plea for greater educa-
tional facilities to be made avail-
able to grass growers was made
in San Antonio, Texas, by Fred
Bitterman, owner of the Bitter-
man Grass Farm, located 12
miles from city limits there.

Bitterman, who has been in
the sod producing business for
the past 10 years, said: “What I
have learned about this grass

First thing Fred Bitterman does each work-
day is check water supply from city lake.

growing business has been the
result of costly mistakes. There
should be a central clearing-
house of information, where
owners of grass farms like my-
self could come to for advice,”
he added.

Until the time when such an
educational source will be estab-
lished by the sod producing busi-
ness, Bitterman says he finds his
best flow of information comes
from speakers at the annual con-
ferences and conventions held by
the Texas Turf Growers Associ-
ation, and the Florida Turf-
Grass Association of which he
is an active member. “Or, you

18

get information from the other
members you meet at these con-
ventions, as well as from trade
magazines,” said Bitterman. He
reads only Weeds Trees and Turf
and Southern Florist.

Asked what information he
needed most, Bitterman an-
swered: “Weed control and man-
agement. But I can use all the
other information I can get. T am
just a sponge for information.”

Up until recently, Bitterman
specialized in st. augustinegrass
which he plants vegetatively.
Recently, he has been experi-
menting with other grasses like
Emerald zoysia. Because st. au-
gustinegrass does not seed abun-
dantly Bitterman wants to ven-
ture out in other grasses.

Largest Farm Has 52 Acres

At the present time, he grows
one crop per year of st. augus-
tinegrass on two farms. The one
that is shown here in these pic-
tures is 52 acres and grows most
of his production. Two miles
away, he has another 8 acres.

Bitterman estimated that the
total square yards of sod he sells
annually averaged around 2200
square yards per acre.

Sprays irrigation ditches regularly to keep
them weed free and ease gravity flow of
water.
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Only sales promotion Bitterman uses is
this sign at his farm, and phone calls once
a month.

Nurseries are his major mar-
ket. His method of sale is direct.
“Almost once a month, I get on
the phone and call to get busi-
ness,” Bitterman explained. All
his sales are “field delivered.”
Bitterman is adamant on this
score. “That is the only way I
work,” he said. “My customers
come and get it and pay for it
right here.”

The reason for his unswerving
‘““Cash Only’’ and ‘‘Field De-
livered” rule is because Bitter-
man believes that ‘“once the
grass leaves you, you have no
control over it, so you cannot
guarantee it.” It works, strange-
ly enough in this credit-crazy
age.

Bitterman has built his busi-
ness through use of chemicals
to get “a quality, bermuda-free
grass.” This was not easy and
took much of the 10 years he has
been in business because, as Bit-

cusses proper height of cutting blade wi
worker.



an explains it, “I was con-
inated with bermudagrass. 1
ied a number of chemicals un-
il I happened to hit on the right

e.”

As to fungicides, Bitterman
said: “I have very little trouble
on that score and so have bought
very little.”

On weedkillers, he uses pre-
emergence. “About 300 pounds
of Simazine a year.”

Bitterman says he uses about
4) tons 15-5-10 turf fertilizer a
year.

“I have had no trouble with
turf insecticides and so I have

Experimental plot of Emerald zoysia, is ir-
rigated through pump and sprinkler setup.

used no other chemicals,” said
Bitterman.

In his work, Bitterman said he
used two sod cutters, a Ryan and
a Sodmaster; one flail mower;
one power sprayer; one spread-
er/seeder; three tractors (Fords
and Internationals) a couple of
Toro reel mowers and rollers. He
employs five men on a perma-
nent basis.

Having reached his desired
- goal of quality bermuda-free
grass, Bitterman expects to ex-
pand his business this fall. In
addition to the monthly phone
calls, he intends to send out sales
letters to a wider area of nurs-
erymen this fall.

Educate Yourself or Hire Experts

Since he is the major sod pro-
ducer in the San Antonio area,
Bitterman has achieved success
in his chosen field of work. He
did it without any basis of tech-
nical knowledge. He had been
an advertising salesman for the
telephone company, with a love
of the outdoors and pride in his
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No credit problems.
for cash; customers come to his farm to get
sod.

Bitterman sells only

own beautiful lawns. Would he
then advise newcomers to the
sod business to be as adventur-
ous as he has been?

Bitterman shook his head and
said in a very sad voice: “Very
definitely NO! It’s been both
rugged and heartbreaking, the
way I did it. I thought that be-
cause my lawns looked the best
in the neighborhood I knew all
there was to know about grow-
ing grass. I found out that what
I knew was only a spit in the
ocean. It’s a sad day when a man
thinks he can grow grass on a
farm as well as in his own yard.”

Because of his own heart-
breaking experiences, Bitterman
advises all newcomers to the sod
business to do one of two things.
“Either get yourself a good edu-
cation by taking a course in turf
management at an agricultural
college, or hire yourself someone
who has a good education as
your turf manager.”

To avoid further heartbreak,
Bitterman advises all newcom-
ers to have enough capital before
going into the sod producing
business.

“To do it right, you need about
$1800 an acre,” Bitterman said.

He indicated further that this
amount of capital was not in it-
self assurance of success. “You
have to have at least 50 acres to
begin with, otherwise the cost of
operation will be prohibitive for
y0u'”

It can not be any kind of land
either, Bitterman said. “It has
to be the right land. The ground
must not be too sandy,” he added.

There also has to be the right
kind of water. “You just cannot
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function in this business today
without an abundant supply of
cheap water,” he said.

As to the methods of irriga-
tion, Bitterman had this to say:
“Some will sprinkle. Some will
flood. I like to flood, because it’s
lots cheaper and easier.”

His source of water is a city
lake, and it’s all gravity flow
with irrigation coming through
ditches. A small pump and
sprinkler setup is used to irrigate
about one acre of zoysia and
Uganda bermudagrass.

As to the future of the sod
producing business, and whether
it holds a good living for the
newcomer, Bitterman was most
optimistic and had this to say:
“Yes, I think the industry will
grow by leaps and bounds, be-
cause people are becoming more
conscious of the quality of their
lawns.”

Sees Change in Preference

As to the kind of grass that
will sell, Bitterman foresees the
time “in years to come” when the
current popularity of st. augus-
tinegrass will “grow less and
less.” In its place will be the
“hybrid bermudagrass which
will increase in popularity be-
cause it is a finer grass.”

In preparation for this change
of public taste, Bitterman is ex-
perimenting with smaller quan-

Customer asks question; Bitterman (right)
answers, referring to WTT discussion of prob-
lem.

tities of Tifgreen #328, FB #137
NoMow Uganda, Emerald zoysia,
and Floratine st. augustinegrass.

“I have about five acres of all
these new grasses,” Bitterman
said. “If the demand grows, I
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will expand with whatever
shows the greatest demand.”

Bitterman feels that the zoysia
Emerald will show the greatest
increase. “It is the best of the
long grasses,” he said. “And we
have had five calls for it within
the last month.”

Further advice to newcomers
is to “keep up to date in your
information.” This can be done
by constant consultation with
machinery and insecticide sales-
men and those of other suppliers.
“These men get around and they
know what is going on. They
can help you a great deal,” said
Bitterman.

New Tifdwarf Bermudagrass
Superior for Golf Greens

“Tiny leaves of a new grass
species grow so close to the
ground that many of them are
never cut by the greens mower,”
is the enthusiastic report from
R. H. Garrison, head of the Clem-
son University Seed Certification
Department, Clemson, S. C.

Known as Tifdwarf bermuda-
grass, it was released in April

of this year by Drs. Glenn W.
Burton and J. Earl Elsner, of the
Georgia Coastal Plain Experi-
ment Station, Tifton, Ga. Garri-
son reports further, “Tifdwarf,
like other improved grasses de-
veloped by the United States De-
partment of Agriculture and the
Georgia Coastal Plain Experi-
ment Station, was released only
through seed certification pro-
grams in order that buyers might
be protected and to insure that
they do not get a substitute.”

Comparison tests between Tif-
dwarf and Tifgreen were con-
ducted for a three-year period
at the Tifton experiment station.
In these comparisons it was
learned that Tifdwarf was equal
to or superior to Tifgreen on
nearly every score. Very close
growth to the ground helps Tif-
dwarf tolerate a {%-inch cutting
height much better than Tif-
green. Its softer blades and fewer
seedheads also contribute to its
superior cutting qualities.

At the Coastal Plains Experi-
ment Station, Tifdwarf gave a
darker green color than Tifgreen

Do more
jobs with
multi-purpose

Gasoline-powered, multi-purpose
HOFFCO Brushcutters and Power

Scythes sell readily to the man with
a wood lot, land or fence rows to
clear. Best tools yet to remove small
trees, bushes, weeds and grass. Ten-inch
brush saw blade can be interchanged with
three low-cost attachments shown below.

Available in 2%2 to 5 H.P. Brushcutter models,
and 22 H.P. HOFFCO Power Scythe. Scythe and
Chain Saw attachments operate under water.

Also available with these low-cost attachments _*f

W\ _7 " '}
@ Chain Saw ="
A\

Power Scythe Power Trimmer
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Ask your HOFFCO representative for details, or write

|
@ HOFFCO, INC. |
Dept. 4B ® 38 Washington Avenue *® Richmond, Indiana |

and required less fertilizer
bring it to a comparable degree
of greenness. Its purple basic
plant color, that helps to keep it
looking dark green in the sum-
mertime, becomes very notice-
able when temperatures drop in
the fall.

Tifdwarf is not available at
the present time for home lawns
or golf courses. Plantings have
been made by growers in the
certification program and the
Tifdwarf variety will be avail-
able for distribution in 1966,
Garrison informs.

The South Carolina Founda-
tion Seed Association has made
a planting at the Sandhill Ex-
periment Station, and the plot is
available for observation and
test work this year. '

Official information on the
performance of Tifdwarf in
South Carolina is not available
at this time.

Persons interested in securing
Tifdwarf in 1966 may contact
the South Carolina Foundation
Seed Association at Clemson
University.

For Home Owners,
Suburbanites,
Farmers, Foresters,
Right-of-Way
Maintenance Men,
Christmas
Tree Growers

Reprinted to
Meet Demand

Weeds Trees and
Turf's widely hailed
series of articles on
aquatic weed control
covers species identi-
fication, chemicals for
control, methods and
equipment for appli-
cation. Now avail-
able in a single 16-
page illustrated re-
print for handy refer-
ence!

PRICES: 1-10, $1.00 each;
11-25, 90¢ each; 26-50,
80¢ each; 51-250, 75¢
each; 251-500, 60¢ each;
501 and over, 50¢ each;
postage prepoid in the
United States only.

[P S e S (D S S S S S i S g s S e s s e s s e S " 3

|  WEEDS TREES AND TURF |

| 1900 Euclid Avenue |

|  Cleveland, Ohio 44115 | 8

| Send me ... copies of your aquatic reprint at | i

| Bovicsint each. My check for ........... is enclosed. | |

: Name & = f

| J 7 VTSV S S WIS DA R VR D SR E PR AT SR LR . | i

IL 3 SR A PREOMEIe: - e S i s L i -} ;
WEEDS TREES AND TURF, October, 19658



