NU-TYPE"®

Green Lawn Spray
(A Paint, Not a Dye)

Gives a beautiful, lasting green color
to dormant grass, brown areas, etc.

Fade Resistant
Will Not Harm Vegetation
Rain Resistant

SEVERAL TERRITORIES STILL
OPEN FOR DISTRIBUTORSHIP

Manufactured by

me GREGG 0.

P.O. BOX 149 RIVERTON, N. J.

Keep Your
Weeds and Turf magazines

In specially designed

Permanent Binders

Helps You Keep 24 Full Issues
of Weeds and Turf
In One Neat Package

D Keeps back numbers handy for
quick reference

D Protects issues from needless
damage. Holds 24 issues.

Gives your bookshelf a neat
appearance

Magazines can be inserted
as they are received

Still Just $3.25

Please send check or money order to

WEEDS AND TURF
1900 Euclid Ave. Cleveland, Ohio 44115

Setting a Good Example

Elsewhere in this issue is a story about a new
film on safe use of pesticides produced by the
Ortho Division of California Chemical Co. Films
on safety in pesticide handling aren’t uncommon,
but this venture is particularly praiseworthy,
since it is, in Ortho spokesmen’s words, “a non-
commercial venture.”

Products in the picture are referred to as
“Brand X,” and the producer has even offered to
supply prints of the film to other manufacturers
at cost. These firms can then affix their individual
film leaders to identify the safety-preaching movie
with their own operations.

This is setting a good example in a big way.
Films such as these, which benefit the entire in-
dustry, from producer to custom applicator to cus-
tomer, are costly to produce. It would be easy to
capitalize on the impact of the picture with fre-
quent references to this or that safety precaution
the producing company carries out when it manu-
factures pesticides.

But, in addition to the immediate value this
endeavor possesses intrinsically, it is worthwhile
to reflect on the lesson posed here. We have some-
times heard of weed, turf, and tree maintenance
companies which were reluctant to share company
secrets at conferences, or which refuse to engage
in free exchange of ideas with other firms, sup-
posedly in fear of relinquishing a competitive edge
of one kind or another.

This kind of thinking, while perhaps somewhat
advantageous in the immediate instance, is sui-
cidal in the long run. The future of the vegetation
maintenance and control business rests in ever-
increasing competence and professionalism. Who-
ever heard, for example, of a doctor who refused
to discuss his medical discoveries because he
feared he might lose a patient to one of his col-
leagues?

It may seem trite to say “Professional is as
professional does,” but this is one of those truisms
which bears constant repeating.

Applicators should be eager to share talents
with fellow businessmen just as one often wishes
to share problems. Only in the thorough exchange
of technical know-how and proficiency can be
found the united front which vegetation control
professionals must present to the public and to the
lawmakers.

Only in taking the long-range view will your
company continue to flourish. The future of the
industry is by definition the future of every com-
pany which makes up that industry.
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weed and brush control, and tree care. Readers include “con-
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